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oo wwea e fegue JATEYTT  (Marketing Organisation and

Marketing Research)

IERIC Ueh Ii=, ATEHOT, fasror (Marketing- An Introduction, Concept,
Mix)

oo —ufshar o (Marketing-Process and Functions)

[EREERBICTU (Marketing Environment)

o EaT (Marketing Organization)

forTur =T SorTedt 37 fodur SFEeT™ (Marketing Information System and
Marketing Research)

IAHIHT SHAER 3R IS Ha <Ish (Consumer Behaviour and Product
Life Cycle)

YT TTER (Consumer Behaviour)

foraorT fervfreror (Market Segmentation)

T/ feerfer frrerfeor (Positioning)

TS - ek GG 37 SRffehr (Product- An Introduction and Classification)
3eqTE Sta =I5k TR gfcreaeff wHifaarT (Product Life Cycle and Competitive
Strategies)

Jeure fersror wortaat ofiw WTﬂﬁﬁ'ﬁ (Product Mix Strategies and
Price Strategies)

3ITE UfhARET 37T IcuTe Torsror it (Product Line and Product Mix
Strategies)

SIS, YahforT SR SAsTfedT (Branding, Packaging and Labelling)

Il@-zﬁ\_ﬂ:ﬂ, Hifean o et (Price-Planning, Policies and Strategies)
feraror anfeeht F=S (Distribution Channel Planning)

fersht darei ek 2R T3 (Sales Promotion Programme and
Advertisement)

forsh @i RisA (Sales Promotion Programme)

[ERIEE] (Advertising)

fehTd fash Ui § S|R (Personal Selling Decision and Publicity)
%?Iﬁ%"]’q oo (International Marketing



