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Theories and Systems of Psychology (BAPSY-301)

Tus 1. nﬁﬁmw&ﬁmﬁmw&ﬁ&a (Historical Perspective of Psychology)

ECIEBRCCIERICR:] Tdl, dﬂ{-q\QT:’r SFIE T TN (Contribution of Plato, Aristotle, Descartes in
Psychology)

318 2. Tarfemr agmﬁ@maﬁaﬁﬁw AR § ARTEH (Contribution of British Empiricist
And Associationist in Psychology)

313 3. IR-Foram fasmrieent 6T o & AWTET (Contribution of Physiologist in Psychology)

TUE 2. TANTTcHeh AAHATT <Al TRHA(Beginning of Experimental Psychology)

SIS 4. AT, BohTL qAT e T AN J TNTEH, HAfeh! Tan g8eh! fafe™t (Contribution of
Weber, Fechner, Galton in Psychology, Psychophysics and Psychophysical Methods)

TS 5. faceeH ﬂ?@ fe= T T B ITeT (Contribution of Wilhelm Wundt and Tichner
in Psychology)

S'OFI'§ 6. ﬁ%m@raqag%m’mam g™ § e (Contribution of William James and
Ebbinghaus in Psychology)

UL 3 . WA & AFISH (Schools of Psychology)

THTS 7. HANTIIRUT: TH-ShrISaTE (TS, I, BT ), sHaerdTe (Yaeiid G ThiY) (Psychoanalysis

(Neo Freudian-Adler, Jung, Horney), Behaviouristic (Pavlov and Skinner)

SHTS 8. HHadTETe! Ua 3Tfkdcaral AAfas (Humanistic and Existential Psychology, Field theory
(Levin)

THTS 9. FIITAYYT U Ta-fargetsor (Psychoanalysis and Neo-analysis)

WUE 4 . GATTHeh TN (Cognitive Psychology)

gohTS 10, TIATHE Y T reifehd HTUM, Sedsiq T T GHTEH, ST JATYH o g
(Selective and Sustained Attention, Arousal and Information Processing, Theories of
Selective Attention)

THTS 11 ITETT T L&Y, Ue fgi=d, Jeqeirea &EHT ( Nature and Theories of Perception,
Perceptual learning)

THTE 12. Yo YA Yo Teafis o fagr=a, meamiies- Sud qor Sud et samm,

JeTeTHTcHeh Feoar (Pattern recognition-Theories of Pattern recognition, Bottom up
and Top-Down Approach, Perceptual Constancy)

Qug 5, JAIH ﬂﬁﬁﬁﬁ(Psychology in Industry)

3HTS 133N H AAIGRH: ScdTeT H hisATSal, ATHeh foreciyor, sl 231, Uei=td & ATET, ST o
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HIFET G4, 94 ShedTul, Bediel Ud diatsial (Psychology in Industry: Difficulties in
Production, Employee analysis, Analysis, Work conditions, Opportunities of Promotion,

Human Relations in Industry, Labor Welfare, Strike and Lockout)

SHTS 14.37TTeh HATSICT : GRATHT, U], STTeIehdl GaH STEfieh HeAleiel 31 T, FAteel i HIa
Ea) ﬁﬁ'ﬂi HE-GAY (Industrial Morale: Definition, Aspects, Requirement and effect
of Industrial Morale, Measuring Methods of Industrial Morale, Job Satisfaction)

TS 15, Torsoe: 31ef we wee, foqToe e T, foqToe U 7a, forsTae s A= 1a9Tieh 9ae]

(Advertisement: Meaning and Importance, Advertisement and Memory, Advertisement
And Attitude, Psychological Aspects of Advertisement)
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