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As per

Seminar Guidelines for Fifth Semester

Seminar in Commerce
(BCM(N)-S-551)

the academic recommendations, a 4-credit academic seminar course (Course Code:

BCM(N)-S-551) will be conducted in the Fifth Semester of the three-year undergraduate

program BCOM-23. This seminar is designed as a practical, learner-centric course aimed at

enhancing research, writing, and presentation skills. The Department will guide and support

learners through the process, offering expert lectures, topic selection assistance, and evaluation

support.

1. Objectives of the Seminar

To enhance subject understanding through research and presentation.

To develop skills in communication, critical thinking, and academic writing.

To expose students to recent trends and practical aspects of commerce-related
topics.

To help learners build confidence in public speaking and presenting ideas clearly.

2. Key Guidelines of the Seminar:

2|Pa

A. Focus on Practical Learning: The seminar will be based on practical learning.
Topics and instructions will be provided by the Department. Internal subject experts
will conduct lecture/discussion sessions to help learners understand and explore the
topics in depth.

B. Topic Selection: Learners may choose a seminar presentation topic related to
their major subjects or area of interest. A list of suggested topics will be provided, from
which learners may select a topic according to their interest.

C. Study Material: No printed study material will be distributed. However,
audio/video recordings of lectures may be shared to support learner understanding.

D. Medium of Report: The seminar report may be prepared in either English or

Hindi, as per the learner's chosen medium.
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E.

Workshop: A two-days workshop will be organized to train learners in

academic report writing and oral presentation. Attendance in the workshop is

compulsory for all learners.

3. Seminar Report and Formatting Guidelines

The report text shall include Introduction, Body, and Conclusion
(These should be arranged as different chapters.)

Font Style should be Times New Roman (used consistently throughout)

Line Spacing should be 1.5

Paragraph Alignment must be left and right-justified

The seminar report should be a minimum of 3000 words in the prescribed format.

4. Evaluation Criteria (Total 100 Marks): The seminar will be evaluated out

of 100 marks, jointly by internal and external experts, based on the following criteria.

Criteria

Marks

Report Writing 70

Presentation and Viva Voce 30

Total

Presentation and Viva Voce (Jointly evaluated by internal and external experts)

5. Research Ethics

All work must be original.
Plagiarism will lead to disqualification or grade penalties.

Proper referencing (APA/MLA) is mandatory.




6. Submission Deadline Related with Seminar (Tentative)

. Workshop: Between 10th to 15th October
. Report Submission: By 30th October

o Seminar presentation: November/December

7. Structure of the Seminar Report

»  Cover Page

Acknowledgement

Table of Contents

Chapter 1- Introduction

Chapter 2- Review of Literature

Chapter 3- Research Methodology

Chapter 4- Data Analysis

Chapter 5- Conclusion and Suggestions

= Bibliography/ References
= Annexure (if any)

Cover Page- The seminar report must begin with the Cover Page, which includes
the title of the seminar topic, the name and enrollment number of the learners, the
course and Department, name of the institution, faculty guide (if applicable), and
the date of submission. This should be neatly formatted and centered.
Acknowledgement- This section allows the learners to express gratitude towards
those who contributed to the completion of the seminar, including guides,
coordinators, institutions, and peers.
Table of Contents- It is essential for navigation, listing all the chapters,
subheadings, and corresponding page numbers clearly.
Introduction- It sets the tone of the report by providing background information,
the rationale for choosing the topic, a clear statement of the problem, objectives of
the study, and the scope and limitations. It helps readers understand the
significance of the topic.
Review of Literature -It presents a summary and critical evaluation of previous

research and literature related to the topic. This helps establish a theoretical




framework and identify research gaps that the current study aims to address. Proper
citation of sources is mandatory here.
Research Methodology- It explains the methods and techniques used for data
collection and analysis. It includes the research design, sampling technique, sample
size, tools used for data collection (like questionnaires or interviews), and any
limitations of the chosen methods.
Data Analysis-The collected data is organized, presented in tables or charts, and
interpreted meaningfully. This chapter should focus on relating the findings to the
objectives and any hypotheses. It should include a logical and clear interpretation
of the results.
Conclusion and Suggestions- It summarizes the findings, draws key conclusions
based on the data, and offers practical suggestions or recommendations for future
action or research. This section should reflect critical thinking and clarity of
understanding.
Bibliography/References -This section includes a list of all the books, articles,
websites, and other sources referred to during the preparation of the report. A
consistent referencing style, like APA or MLA, should be followed.

. Annexure- It includes supplementary materials such as questionnaires, additional
data sets, charts, or detailed calculations, which are referred to in the main report
but not included due to space or relevance.

In addition to the written report, learners are expected to deliver a seminar presentation. The

presentation should be concise and focused, typically lasting 8-10 minutes. It should cover the

objectives, methodology, key findings, and conclusions with the help of visual aids like
PowerPoint slides. Slides should not be overloaded with text and must include relevant charts,

bullet points, and visuals to aid understanding.

8. Presentation Guidelines

Deliver the presentation in online mode as per the scheduled date.
Create a PowerPoint Presentation based on the seminar report.

Duration: 810 minutes.

Medium: English/Hindi as per institution preference.




Use PowerPoint slides with visual aids such as relevant charts and graphs.

Use bullet points to highlight key information.

Presentation must include:

Title
Objective
Methodology
Key Findings

Conclusion

9. Suggested Seminar Topics for Selection (Select any one)

1.
2.

The role of MSMEs in the Indian Economy.
Role of financial inclusion in economic development.

Analyze the Balance Sheet, Income Statement, and Cash Flow Statement of a

listed local company.
Stock Market trends as economic indicators in India.

Analysis of financial statements of a company — A case Study on (e.g., Tata

Motors, Reliance, or a local company)

A study on UPI and its role in cashless transactions.

Microfinance and its role in Rural Banking.

Role of RBI in regulating NBFCs and Banks.

Digital Banking and Its Influence on the Indian Economy.

Rural development schemes and their economic impact.

Impact of Digital Payment Systems on Consumer Spending Behavior.
Study on the role of microfinance in promoting financial Inclusion.

Effectiveness of training and development programs in enhancing employee

productivity.
Impact of social media marketing on consumer buying behavior.
Impact of Digital Banking on Traditional Banking Services.

E-commerce Growth and Its Effect on Small Retail Businesses.




17. Analysis of Consumer Behavior in the Age of Social Media Marketing.
18. Impact of Microfinance on Rural Economic Development.

19. A Study on Credit Risk Management in Indian Banks.

20. Digital Marketing Strategies and Their Effect on Consumer Engagement.
21. Customer Relationship Management (CRM) in the banking sector.

22. The role of Start-ups in Boosting the Indian Economy.

23. GST and Its Impact on the Indian Business Environment.

24. Challenges and Opportunities of Women Entrepreneurship in Emerging

Economies.
25. Comparative study of the impact of digital services in rural and urban areas.
26. TImpact of pricing policies on consumer purchasing behavior.

27. Contribution of digital marketing and online services in the growth of

businesses.

28. A study of women in micro and small enterprises and the challenges faced by

them.
29. FinTech and Its Impact on Financial Services.
30. Role of Working Capital Management in Companies.

(Apart from this, with the permission of the Department, the learner can select the subject of

his/her choice)

10. Report Submission

Learners are required to prepare their seminar report as per the prescribed format. The final
report must be submitted online through the official portal of Uttarakhand Open University.
Physical submission of hard copies is not required. However, learners are advised to retain a
personal copy of the seminar report for their records and future reference.

This seminar provides a valuable opportunity to develop academic and professional skills. All
learners are advised to participate actively, follow the guidelines closely, and ensure timely

submission and attendance as required.
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Contact Details:

Dr. Geetanjali Bhatt, gsharma@uou.ac.in

Uttarakhand Open University, Behind Transport Nagar,

Vishwavidyalaya Marg, Haldwani (Nainital) 263139, Uttarakhand

Toll Free: 1800 180 4025

Operator: 05946-286000, Admissions: 05946286002

Book Distribution Unit: 05946-286001, Exam Section: 05946-286022

University Website: http://www.uou.ac.in/school/school-management-studies-commerce

School Blog: https://blogsomcuou.wordpress.com/

Email: doc@uou.ac.in, som@uou.ac.in
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