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This question paper consists of three sections. Section A contains 15 MCQs, Section B contains 10 MCQs and Section C
contains 10 MCQs. Answering all questions is compulsory. Each question is provided with four options: (A), (B), (C),
and (D). You must select the most appropriate option and mark it on the OMR sheet. Please follow the instructions
provided on the OMR sheet to mark your correct answers. Use only a blue or black ballpoint pen to mark your answers

on the OMR sheet. This question paper is of 100 maximum marks. Your obtained marks will be converted

proportionally based on the actual maximum marks of your specific course paper.
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Section A/ @UE 37
The questions are based on Bloom's Taxonomy levels Remember (L1) and Understand (L2).
YA STH SHATATHT & Remember (L1), Understand (L2) 9% SATeTiea §1
Level 1 (Q1-Q10) and Level 2 (Q11-015) 2 x 15 Questions = 30 Marks

Q1. Capital Structure refers to the combination of: qjﬁm Tohereh EToH 1 guTid 22
A) Cash and Inventory / 798 Td HeR
B) Equity and Debt / 31 qsit Td =01
C) Assets and Liabilities / U@yt ud gamd
D) Sales and Profit / fershil wa &9

Q2. Cash, inventory, and receivables are components of: &g, W TUT YT fohes T2 87
A) Fixed Assets / vt gftagfat
B) Working Capital / Frdefie dsif
C) Share Capital / 31 §sit
D) Long-term Investments / EEahTel fasr

Q3. Consumer behaviour is mainly related to: N‘ﬁ?ﬂwg@ﬁ: Tora® Heifera 22
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Q4.

A) Employee motivation / FHeRT JT0T

B) Buying decisions of consumers / ST¥IehTA & 34 fuig
C) Manufacturing process / 3edT&H ITsHaT

D) Inventory management / YR Y&aq

Dividing a market into different customer groups is called what? ISR %1 fafi= oes Hﬂﬁf 7 fnnifsra 3 < wimn

FT FEATAT 82

Q5.

Q6.

Q7.

Q8.

Qo.

A) Branding / if&T

B) Positioning / ferfe frerizor

C) Market Segmentation / STSIR fars
D) Advertising / [ERIEE]

Equity shares are a source of: 3fFaéT 91 fohm wanr 3 fom =1 @i &2
A) Short-term Finance / 3Teqshe1= fam

B) Long-term Finance / SdaTelH fom

C) Trade Credit / ST 60T

D) Bank Overdraft / &% STatgree

Financial Management mainly deals with: fa=fa yeius LA RE forea gefm 27
A) Employee management / SFHERT Jeie

B) Production planning / 3eqTe e

C) Procurement and utilization of funds / fAfert it sqaeen e 39N

D) Product promotion / 3tqTg Haeid

Primary data are collected: PIPITED 3‘1’1@ IEZ: B CaLs TshA %‘I Einky
A) From government reports / §TRI fgiet &

B) Directly from the original source / & 9 ¥ Iege] &9 8

C) From newspapers / 9T U1 &

D) From books / g’ﬁ'ﬂﬁ@f

Selection refers to: T3 (Selection) T Fed €7

A) Attracting candidates / ST T ARG AT

B) Choosing the most suitable candidate /Eﬁﬁ:ﬂ'ﬂ?ﬁ S T === HAT
C) Training employees / FHETRET ST TTITE0T 37

D) Promoting employees / FHATHET =l qi=fer 21

What is Human Resource Management primarily concerned with? HIHe S&T9 Jsig (HRM) q&aa: fohred weifoa &2
A) Managing machines / FSfi=T T Jeia

B) Managing financial assets / forfrr wfegafoat =61 wevm

C) Managing people in an organization / 73 ¥ TR 3T Jeu=

D) Managing inventories / &R (3421 T Hag

Q10. What is the marketing mix often referred to as? AT firag =1 GTHT=ra: foFg 919 & SHT SAT 27
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A) Product Strategy / 3edTE TURfer
B) Price Strategy / Jcd T
C)4Ps/44t

D) Market Strategy / STSIR WHifd

Q11. How does selection differ from recruitment? 3 (Selection) e (Recruitment) ¥ fore yepm fir 22
A) Selection attracts applicants / I8 TG I ST HLaT &
B) Selection chooses suitable candidates from applicants / 53 3Tdgshi § & EER T sl 1 5o waT 8
C) Selection is conducted before recruitment / 547 el ¥ Yge! forar sraT @
D) Selection focuses only on employee training / T hael TITevT O e gt &

QI12. What is the primary objective of employee training? FHHTART FTITeqor =1 = T FTR?
A) To reduce employee salaries / FHETIET &1 Ja4 FHH FHT
B) To improve knowledge, skills, and job performance / M, F19TeT Ue %14 fsqrea § YR AT
C) To increase working hours / FTE ©E FEHT
D) To replace experienced employees / ﬂg‘ﬂiﬁ FHHATET 1 ST

Q13. Which market segmentation base is most appropriate for marketing children's toys? == % fgeii=1 & fauue ¥ forw
SIS forTo 1 FH-871 T4 §ad 39w 87

A) Geographic Segmentation / Sifetes farams

B) Demographic Segmentation / SHETReIRR forvre

C) Behavioural Segmentation / SIa=Th favrse

D) Psychographic Segmentation / HTawTTHa fawTsH

Q14. Which statement best describes the objective of financial management? faefar Ysiu= % 3299 %1 gatay auia HH-AT
YT FAT 7

A) To maximize shareholders' wealth through effective financial decisions / Tt fafiar fofat & aream & sfsraret
1 "l =1 sTfsmad F

B) To increase employee strength / FH=TET it H&AT s/@HT

C) To maximize production regardless of cost / A il YiaTe 3 fermr Seares s@mm

D) To reduce customer complaints / TTEsT 1 FITeRrd 9 T

Q15. Which statement best explains the purpose of Human Resource Management? HTHd GHTYH Jaee (HRM) %F L T
81 FHU Ha =31 T8 T Fal 87
A) To maximize production through machines only / 3 HIfHT % HTEAH & IeqTE FI STIHTH FHT
B) To manage employees effectively for achieving organizational goals / HT2ATeH w&T T IIfH = foru =it =
T FEE AT
C) To increase sales through advertising / o & e @ fash sgMT
D) To maintain financial records / farfta stfirciat =1 gamor s

TUs-d/Section B
The questions are based on Bloom's Taxonomy levels Understand (L2) and Apply (L3).
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9T ST SHATTHT & Understand (L2), Apply (1.3) R 3Terfea 1

Level 2 (Q16—Q20) and Level 3 (Q21-025) 3 x 10 Questions = 30 Marks

Q16. Why are equity shareholders regarded as owners of a company? SfeFaIdT SITERERT T 9T T TTHI FAT HHT ST 82

A) They receive fixed interest / 37 ffara st fierar &

B) They have ownership rights and voting powers / 3% YT T{Hcd Ud HaaM &1 JARIHE a1 &
C) They are repaid before creditors / 378 eI & Tget RAELE] [ERIEInIE

D) They receive guaranteed dividends every year / 3¢ &% a4 ﬁ'ﬁﬁﬁ i faear 2

Q17. Why are primary data generally preferred in marketing research? faaum I o yrufiyes SAiwel T GmE=Ia: 460
TefirsRaT €t St 22

A) They are collected specifically for the current research problem / 3% TaHH 313__’%1%1]? AT F o IELI RS ‘&Qﬁﬁ
fopa wmaT 2

B) They are always cheaper than secondary data / 3 gHYT fZdig® Afwsi g ad &
C) They are already published / 3 B ¥ YHISTE B &
D) They require no analysis / $7a fas3wur 1 Sravg=rar 781 erdt

Q18. Why do companies use debt along with equity in their capital structure? af~raf 7ot gsft HramT 7 3T oSt % |y
T T IUANT FT el 87

A) To eliminate taxation completely / U T q;ﬁ TE GHE 0 & 1%11{

B) To achieve an appropriate balance between risk and return / Sfigq Ta Sfawet o o= 3fea e Tonfia #0 %
ferg

C) To avoid paying interest / STl ‘grm‘é e+ % feg

D) To reduce sales revenue / fsfi TS F FE f%m

Q19. Why do cultural factors influence consumer buying behaviour? G’Iﬁfﬁ!ﬁ FF IYIHT % 5H9 STIEN I FT THTfaT
FAE?

A) They shape consumers' values, beliefs, and preferences / & JUMITHIST 1, forara e g =1 wvifad @ 8
B) They determine company profits directly / 3 ©fe s 3 wm wht Frif e €

C) They eliminate competition / 3 Sfa&qel THTH & & &

D) They reduce advertising costs / 3 farsa= =imTa 9 2 29 &

Q20. Why do marketers segment a market? fqore =i =1 fasirsm =it &t 82

A) To reduce the number of products manufactured / 3eqTa1 3 HE&AT 7 A & forg

B) To serve different customer groups more effectively / fafi= nmes Hﬂ@ﬁ SATITIHATAT i STTereh T @7 d qa
F % forw

C) To eliminate competitors from the market / IToEATeIaT T ST9IX & geM & fou
D) To increase production costs / 39T AN s & fog

Q21. A company evaluates the effectiveness of a training programme by comparing employee performance before and
after training. What is the primary purpose of this evaluation? Ua 39T 937191 & Ygel Ud o€ % HH=R] Y & SRl
ek TITET0T zHH 1 oo T 8| THeHT T 387 1 &7

A) To determine employee salaries / FHATRET 1 da+ FHuffea s
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B) To assess whether training objectives have been achieved / g8 ST f& uf¥rer & 2w ‘13 gC I
C) To recruit new employees / 7T FHHLTT sl Weff AT
D) To calculate production costs / 3tATET TTT 3l TUMET HEAT

Q22. A company experiences frequent production interruptions because raw materials are not available when required.
Which component of working capital should be managed more effectively? &= HTeT i SRREEPEI % T IATE T
R ST B TR 21 Friie Ysit o R gk 1 Seat ye ST 87

A) Share Capital / 3791 "-Eﬁ

B) Inventory / SR

C) Debentures / 0197

D) Fixed Assets / Tt ufEgfat

Q23. A company finances its expansion equally through equity shares and long-term loans. Which aspect of financial

management is illustrated? Tsh St 3794 forear =1 feradioor aue w9 & it Sl vd dredwreiia =0 & it 21 9 e
eie % fope vee 1 awiiar &

A) Dividend Decision / @rsisT fHufz

B) Capital Structure Decision / it &= fufg

C) Working Capital Decision / Fafiel ‘Eﬁ Tt

D) Inventory Decision / ¥ER fof

Q24. A company has developed an excellent product, but customers are not purchasing it because they are unaware of its
features. Which element of the marketing mix should the company strengthen? Tah 91 3 IchE IcaTe fosrfaa fram 2,
e TTe Saeh! fasiaaratl & S 21 @t i wrekfen fira % fore ae i weem HE SR

A) Product / 39T

B) Promotion / G4+

C) Price / 49

D) Place / farawor

Q25. A company has several investment proposals but selects the one expected to generate the highest long-term return.
Which objective is being achieved? U U1 31a o weamal § & 30 Y&amE &1 999 i1 & fad e # gaiius
wfawer fier &t wra 21 % fore 32va =i guriar &2

A) Employee Welfare / =Rl FHeamr

B) Wealth Maximization / §ufe STfersaaeror

C) Sales Promotion ACEIR:ELE!

D) Cost Reduction / ST | SHHT

Section C/ @US-9
The questions are based on Bloom's Taxonomy levels Apply (L3) and Analyze (L4).
9 TR SHATATHT 3 Apply (L3), Analyze (L4) U 3memiiE g)

Level 3 (Q20—030) and Level 4 (Q31-035) 4 x 10 Questions = 40 Marks
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Q26. A company introduces a leadership development programme for supervisors to prepare them for future managerial
roles. This programme mainly aims to: Ue 391 qdaerehi & fore el'rlﬁ fo=wrE Wﬂl{a et 8 aTfeh 37 Wiasy i geuhiy
fererTett o for dam foran < w1 30 9T SRvE T R?

A) Increase employee absenteeism / FFHERT 31':{9‘3{&91% ECEH]

B) Develop future managerial competencies / ¥ st Yaa=hiy geqaredl %1 fowme

C) Reduce production costs only / el SeqTe TANTA HH FHTAT

D) Replace recruitment activities / STt Tferfaert T T &7

Q27. A company launches separate shampoo variants for children, men, and women. Which marketing strategy is it
using? qmaﬁq:ﬁaﬁﬁ, g‘b‘@l @Tm%m HAAT-3AAT MWW%I Wﬁ?—ﬁﬁ@ﬁfﬂmﬁ%‘?

A) Product Positioning / 3eare feufa fFrafror

B) Market Segmentation / ITSIR s

C) Brand Extension / §1i€ forar

D) Market Penetration / EIE RS CEl

Q28. A company lowers the price of an existing product to attract more customers without changing its features. Which

element of the marketing mix is being modified? Ush &AL AT UTEH! FI ATFHET T %ﬁﬂﬁm IoqTe I fasreareti |
e foe SHeT 7o %9 ST 21 HThTeT e i 19-81 qed saell ST 6T 87

A) Product / 3915

B) Promotion / Ha€

C) Price /49

D) Place / faraor

Q29. A company raises funds by issuing equity shares instead of borrowing from banks. Which source of finance has it
chosen? e T &feh & 01 &1 2 STl St IR AT e o Tt B) 36 e o A 5 82

A) Short-term Debt / TeqshTeA 4 01

B) Long-term Equity Finance / SefehTeti 331 qsit

C) Trade Credit / ST 3607

D) Bank Overdraft / s 3fiatgree

Q30. A company receives 500 job applications but shortlists only 20 candidates based on qualifications and experience.
Which stage of recruitment is being performed? Ta &9+t T 500 & qH B %, SIET] IﬁWFITTq’ T F IATUT 9 Shael
20 FrfET 1 5T ST 81 98 et 1 iA1= 2

A) Job Analysis / i fasgwor

B) Screening of Applications / 3TagT hi e

C) Placement / ﬁljﬁﬁ

D) Induction / Zfireftartor

Q31. A business has limited financial resources and must choose only one of several investment proposals. Which
financial concept should guide the decision? Ts sJagq™ = e Hifyq fafrr garem g3y aréﬁ%m TETEl § ¥ Fae T
1 =9 F1 2) Fofa o faefia sraamon & smam w Rz

A) Wealth Maximization through Capital Budgeting / Jsft S/S1¢ % ATeaH & WUy Afeshauaor
B) Recruitment Policy / et =fifer
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C) Employee Welfare Programme / FH=RI STl T
D) Job Rotation / %74 g

Q32. A business notices that customer buying decisions are strongly influenced by family recommendations
rather than advertising. Which factor has the greatest influence on consumer behaviour? Ush 498 2@d1 & T
i o 4 ot fammem i qerm & wftam i faw e & sifiren e € &) sudies sqaer ® ga@ sife wa
o e 1 22

A) Economic Factor / ST

B) Social Factor / |

C) Technological Factor / @1t H1E

D) Legal Factor / mmﬁm

Q33. A company aims to maximize shareholder wealth while maintaining sufficient liquidity for day-to-day operations.
Which combination of financial decisions is most critical? U #ut &t S=mem %gfﬂﬁﬂ TLTAT SATC TEd §U SR b
Haft stfererad S aredt 21 fre 3 & S fwda foft 1w wd seeagt &

A) Investment Decision and Working Capital Management / & ﬁﬂa@mﬁsﬁaqﬁw

B) Recruitment and Selection / ¥ td =9

C) Market Segmentation and Promotion / ST farsTe ud Haedq

D) Training and Development / Xf3Teror U ferepma

Q34. A company finances expansion entirely through debt. After a few years, interest obligations significantly reduce
profits. What does this situation indicate? Ua U=t 319 e =t qa forrareoT =moT & =t B FO N &G SATS T MR AT
1 FTh! F L 3T 2 e fefa @ qmidt &2

A) Excessive reliance on debt increases financial risk / 3597 9T 2featiyss frdar fadta siiftay ELIR

B) Equity financing should always be avoided / 391 qfﬁﬁ?l‘@fﬂﬂ@ THIN =T =1eY

C) Working capital has become excessive / ?ﬂﬁﬁ'ﬁﬁ@ SFATFH ETTE ]

D) Dividend policy is the main cause of losses / @it ifar &t &1f7 =1 g‘@qw%

Q35. A company has developed an innovative product with superior quality, but customers are not purchasing it due to
lack of awareness. Which marketing mix element requires the greatest improvement? Ua U1 ¥ 3= TOTET STt EEIC]
Feare forerfira foran 8, Sifefe S & orra & ek 38 78 wtte 1@ 8| arfe fiew 3 b o § g ifee gan A
HTITIHAT &7

A) Product / 39T

B) Promotion / FadT

C) Place / faazor

D) Packaging / ¥afsiT

-- e End of Question Paper




