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This question paper consists of three sections. Section A contains 15 MCQs, Section B contains l0 MCQs and Section C

contains l0 MCQs. Answering all questions is compulsory. Each question is provided with four oplions: (A), (B), (C),
and (D). You must select the most appropriate option and mark it on the OMR sheet. Please follow the instructions
provided on the OMR sheel to mark your colrect answers. Use only a blue or black ballpoint pen to mark your answers
on the OMR shcet. This question rrs of 100 matimum marks, Your obtained morks will be converted
proportion bssed on lhe actual maximum marks of I'our specifi,c course paper.
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Section A/ EIt ii -37
The questions are based on Bloom's Taxonomy levels Remember (Ll) and Understand (L2).

qv?EtTIkrfr,fr* Remember (Ll), Understand (L2) q{ enElfrdtl
Lerel 1 (Q1-Ql0) tnd Leycl 2 (Ql l-Ql|) 2 x 15 Questions = 30 Marks

Q2. Cash, inyentory, and receivables arc components of: Tm-(, ligR If 9lq fu{T+ Tam tf
A) Fixed Asscts / +rlr$ qfficfrqi

B) Working Capital / 6r4{fl-€l risft

C) Sharc Capital / .iYr TS
D) Long-term Investments / *Em{ft*t

Q3, Co:rsumer behaviour is mainiy rclated to: grrqlifiI aq6R qqd' ft.(t IiEiftId tl
\

hr

Model Question Paper / y$Fl't gT6tt

GE (Generic Elective)Ar'AC (Value Added Course)/AECC (Ability f,nhancement Computsory Course)/SEC (Ski

Enhancement Course

Multiple Choice Question (MCQ) Paper/irEfrEild{r s$r

Ql. Capital Structure refers to rhe combination ot rffr €'I+{r ffi fr+fi + q{ti-fi &
A ) Cash and Inventory / ;f6-( qd ligR

B) Equity and OeUr I otv 5fi *i xur

C) Assets and Liabilities / qt{iqftql € toa(
D) Sales and Profir lMtsiVm



I

Q9, What is Human Re sowce Management primarily concemed wi6? qf{{ figqq !qtr{ 1HRM1 tq(, ffgt q.ifu( &
A) Managing machirr", 7 qffi6r5it14
B) Managing finangi61 ass6ts 7 mq qh$qftrfr ul IiiE{
C) Managing people in an organization I {rraq fr ff +r siiq{
D) Managing inventories / ligr dzt) !dq{

QI0. What is the marketing mix often referred ro as? rfl*Er fuw * ({rqrqd, fu'€crc * qHr qrdl &

A) Employee motivation / tF'fuRtltufi

B) Buying decisions of consumers / gql+i6r3 * r''q fiolq

C) Manufacturing process / gdIIiFI gl*?lT

D) lnventory management / rigl{ ltit];I

Q4. Dividing a market into different customer groups is called whatz erwr q+ftFlq q6s gT6T t lqwRd *.d ff yF*qI
frri5--6f,rdt,

A) Branding / diBrl
B) Positioning / ftrft fftrirvr

C) Market Segmentation / qIEIR ftr{Iq{
D) Advertising / fr{Trl-{

Q5. Equity shares are a source oE !fuE iqr F+q ysR * t{d mT +d &
A) Short+erm Finance / efgfirfrl f+t
B) Long-term Finance / frffiqfrt
C) Trade Credit / qFfifr.s xsl
D) Bank Overdraft / +s *dt-gtw

Q6. Financial Management mainly deals with:1t*{ltftt+qGtrfr, m {-dfudfo

A) Employee management / :6fuft gdq;r

B) Production planning / rfir<+ ffiWf
C) Procurement and utilization of funds I fffuii ff qsaen Si sc+rr

D) Product promotion / sflr< {*h

Q7. Primary data are collecred: $sfr6 s{i6t frq y+.R \tfi BS qA &
A) From govemmenl reports / €t6'It fr+if +
B) Directly from the original source / 1o *etrmm wt
C) From newspapers / gqrqR +ii t
D) From books / rlRt*t t

Q8. Selection refers to: drFI (Selection) fut qtt tr
A) Attracting candidates / stqFild + ermfih o.rql

B) Choosing the most suitable candidate / Fd+ gq{iF stq$:FT q{FI6.FIT

C ) Trainin g employees / trtettrii th} sft R{ur tir
D) Promoting employees / +-ffi*q-ffi+{I



A) Product Strategy I fflrq P;ffi
B) Price Strategy /{gWrfift
C) 4 Ps /4fr
D) Market Strategy I eMR Iulflfr

Gv3-E[/Section B

The questions are based on Bloom's Taxonomy levels Understand (L2) and Apply (L3).

Q11. How does selection differ from recruitrnent? qq4 lSelection) rffi (Recruirneng t RU f+n fua fo
A) Selection attracts applicans / q{H qr}{*} q} ellsffid +'(df t
B) Selection chooses suitable candidates from applicants I qq+ sTr+f$i i t gq{tr sMFftfr o'r q+q 6'(6I t
C) Selection is conducted before recruitrnent / qqr rrfr i vt-& frqr qnr t
D) Selection focuses only on employee haining / dtr+ $-49 yRWq qr *Ea d-tr t

Q12. What is the primary objective of employee training? offi gRIQIuIoI qq gtyq wr il
A) To reduce employee salaries / rrlfqlfrfr ol taq 6q {lI
B) To improve knowledge, skitts, and job performancg 7 {I;I, *trg Sio'r{ ftqre+t tqn o,fqr

C) To increase working hours / fiT { ri) a-6nr

D) To replace experienced employees I olgvff *,ffig} qi qcgcl

Ql3. Which market segmentation base is most appropriate for marketing children's toys? Td + ffic}+ frqqq + frS
crE{R frrrrtr{ s,r +{-{r 3rqR E{& 3qiF fo

A) Geographic Segmentation / *frfus frrrm{
B) Demographic Segmentation / EFIgik&q ffr lFI

C) Behavioural Segmentation / af.fETtiE' ftTIFFI

D) Psychographic Segm€ntation / rr++iflfts Bqrfi

Ql4. which statement best describes the objective of financial management? ffic ydsc + gkq *r g$rc sfi +{-qr
6CrJtfiIIfo

A) To maximize shareholders' wealth through effective financial dscisions / gqfff ffi ftotq] * qrqq + ffi
ff{qftsil3rks-dc6c{r
B) To increase employee strength / ifr{qlftfr ff fiwf c-6HI

C) To maximize production regardless of cost / tlFkl ff tfcqrE fuq fufl Eflrfi d6ril
D) To reduce customer complainrs / qrfsl 6 ftrsrq+ s.q {TI

Qls. which statement best explains the purpose of Human Resource Management? rlFrq {gl[{!dw 1HnV) +gtgqi
+tq-qr 6ert F+i qd drt sE 6'(frr fu

A) To maximize producrion rhrough machines only I *-+oqfffi * qfqq t rgrq* srfu*ffi o.rql
B) To manage employees effectively for achieving organi?ational goals / {irrd{-aq-fi EH} ff gIft * ftq odqrfrq} 6I
y:rrfrmiqar6'm

C) To increase sales through advertising / frflq-q * rnqq t ffi q-6r{r

D) To maintain financial records / fdfrq stftr+Gii sr {snsr E'r<I
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st'T 6E[ ]firfr'fr t. Understand (L2), Appty (L3) q{ sTrqrft-d tr

htel 2 (Q lb Q20) rnd Ltrcl 3 (Q?l Q25) 3 x l0 Questions = 30 Marks

Ql6. Why are equity shareholders regarded as owners of a companyr Effi airrundi d ri;q-fi sI grfr *ii cnr qrdr fo
A) They receive fixed interest / g;rd frka qre ftmdr *
B) They have ownership rights and voting powers / T{} crg qrkd Si qf,EH *r srftrsR A'dI t
C) They are repaid before creditors / 3.t tc<rfr t q-64 g,rdn fuqr qrm t
D) They receive guaranteed dividends every year / rd 6{ s{ gfrkd dwi{r fre-dr t

Ql7. Why are primary data gencrally preferred in marketing researchf frcqc atgdqH t lTrIfu6 3ffi qil gmf4(, Fii
vrpfiocrfiffitl

A) They are collected specifically for the current research problem / Y€ qdqH WgiUn Wet * fr< ffiq Sq t frq-*
f*qwmt
B) They are always cheaper than secondary &ta 7 | 5ftsn frft{fi qHt gA Aa t
C) They are already published / t {6d + r+rRrd At t
D) They require no analysis / 5+$ fi,$qur ff gTnw6-dt Tdf td

Qt8. Why do companies use debt along with equity in their capital structure? ?*cHqi 3lq-fi qil €r!-rT fr av(fr* uv
xursT3q+rl;H]6rfi&

A) To eliminate taxation completcly /*-fr+lqtarevnn*.d+ftS
B) To achieve an appropriate balance between risk and retum / +fuc G9ftqd + +s gtsil FEdq€rlft-d *d +
fds

C) To avoid paying interest / 6qrq rTrlifl.{tq-s+ + fuq

D) To reduce sales revenue / f{ff tr"rg *-c *.d+ frq

Ql9. Why do cultural factors influence consumer buying behaviour? qiwft-m 6rrs grl:tiFl * rq q+tn 6J *ii gqrkd
6{i&

A) They shapc consumers' values, belie fs, and prefcrences / t gqr*mrs t q-e, ftgrg gi c{< + lqrfidd 6{A t
B) They determine company profirs directty /td0iirfi*erq+}fiulfto*ttt
C ) They elimi nate competition / A cftggl ccm ol t+ t
D) They reduce adverrising costs / a fd{Fr< dprd 6c 6{ t+t

Q20. Why do marketers segment a marker? frqq-s qrqR sl fur9q BI 6{+ t,
A) To reduce the number of products manufactured / gfffd ff tqr m qf) * ftq
B) To serve different customer groups more effectively / ftft-{ g16*, ETil 6 silq{l-s-dr-S 6} ufu+ wr* iin t gt
6A+fts
C) To eliminate competitors from the market / Eft€IfttS * qrqn t EcA t ftS
D) To increase production costs / gdIIfiI dlrl-d Q-qf+ + ftS

Q2l. A company evaluates the effectiveness ofa training programme by comparing employee performance before and

after training. What is the primary purpose of this evaluation? q+' *qfi yfrtHul * q-{& Bi qrd + *'Cqrt r<rir ff ge-+r
q-{* yRrs{ur +l+fic ol Tsrs" q.rfr tt {s-6r g@ +c ffi tl

A) To delermine employee salaries / qffi*r+fi ftIiAd o-a{

X\v{
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B) To assess whether raining objectives have been achieved / qd q:fo fr yftrSIoI + gkC t Sq 
qr q-fr

C) To recruit new employees /:IqiFf{frq} ff q-fi fi{r
D) To calculate production costs / gflrfit ilt16 ff rlq-qr s.f{r

Q22. A company expcriences frequcnt production interruptions because raw materials are not available when required.

Which component of working capital should bc managed more effecrively? *-$ qrq ff 3{{qE-oardr +:6l{ur 3-drfiI dR-
en eftra d ro il +rffio qfr * fru e-ran m *rm yti'sr+ en-qw* tr

A) Share Capital / .{IT i*
B) Inventory / rl-€R

C) Debenturcs / XsFFt

D) Fixed Assets / {ellfr cffiqi

Q23. A company financcs its cxpansion equally through equity sharcs and Iong-tenn loans. Which aspect offinancial
management is illustrated? F*qff 3{q+fd{.(fR6rffiqursqrqFqtEEqEMtqdfr{rrfr{xurtorfftrq6ffiq
edtr{+Bq qtdsl <flfdT&

A) Dividend Decisron / dn+iv fiotq

B) Capital Structure Decision / {fi {f+{r FFiq

C) Working Capital Decision / zrrdtfrfl fS fcolq

D) Inventory Pss1s16n 7 rigR Froiq

Q24. A company has dcveloped an excellent product, bul customers are not purchasing it because they are unaware of its
features. Which element of the marketing mix should the company srrengrhen? (66rIfftsqcgflrdffirdftqrt,
df+q 1116{ ss-$ Hq-dr* } sri-.'ilr{ A ?iqfr +} c r+fu futr + frs a-e 61 qqed 6.c{r qfrq

A) Product / 3fl1-(

B) Promotion / {iqth
C) Price / {8I
D) Place / ko<q

Q25. A company has several investment proposals but selccts the one expected to generate the highest long-term retum.
Which objective is being achieved? q66 ti'qfi 3{ts fra{r ysrdi t t sq y6rq +r q++ q'cd t ffi A{*td fr s-qtRffi
vfd.Fd trdi ff sr+te-{r tr qr frs s?w +l <yrid'r }l

A) Employec Wellare / 6+qIt1fieM
B) wcalth Maximization / {'qfr 3{Frfrd{fiq

C) Sales Promotion / ffi {qtt
D) Cost Reduction / drrrd ii 6fr

Section C/ grrE-IT

The questions are based on Bloom's Taxonomy levels Apply (L3) and Analyze (L4).
sV{ qF }*Irfr,fr * apply (L3), Analyze (L4) q{ orrerrtfr tl

Levet 3 (Q26-Q30) and Level 4 (Q31-Q35) 4 x 10 Questions = 40 Marks
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Q26. A company introduces a leadership development programme for supervisors to prepare them for future managerial

roles. This programme mainly aims to: (i5'*q-fi q+*fl-+}+ fuqfTd fc-srq sr+fic \r5 qrffi drB FA qfrq + s*r6s
{fu*l* + fdq AqR fuqr qr sh tsor qq shc nr fu

A) Increase employee absenteeism / $dqrt o-5cfuft a-6rn

B) Develop future managerial competencies / :IftE ff I-dq-ffq <Sdl$ qr ft+rg orn
C) Reduce production costs only / *-+O Ytqfe;f tlFFI i6rI6'GII

D) Replace recruitment activities / :rff rrftBRrfr 6r{eIFI+'fi

Q27. A company launches separate shampoo variants for children, men, and women. Which markcting stratcgy is it
using? qo *qff qdt, g{si oft ckdrc+ + frq :re.r-e-orr fuga *.rfi tr l-t +1q-fr frqur {vr*fr t?

A) Product Positioning / TflR ftrfr fttf<ut

B) Market Segmentation / qfqR fr:Ifq{
C) Brand Extension / qBfu6R

D) Market Penetration /.flnlR9&t

Q28. A company lowers the price of an existing product lo attract more customcrs wilhout changing ils ieatures. Which
element of the marketing mix is being modified? \rs dfl-fi 3{frr*, fiEs} * 3l6ffid *.d * frq tqqr eerE ff ffiq-cr* t
qk+dc f6s rssr Tq +q *.rfr tr qr*Eq ftw ml qtq-sr iris eedT qr 16r t)

A) Product / SdII<

B) Promotion / {iq*{
C) Price / {GI
D) Place / P+ttut

Q29. A company raises funds by issuing equity shares instead ofborrowing from banks. Which source offinance has it
chosen?(**qfi *+*xqdi*c-qrcEFqatvtwt*.r*uagcrdtrss)+{-srfuf, *}ogrrfo

A) Short-term Dcbr / 3fqmrfr{ xut
B) Long-term Equity Finance / fr+6, fr{ 3T$ ri!fr

C) Tradc Credit / qMtfofr xrl
D) BanI Overdraft / +s 3+qrgr€

Q30. A company receives 500 job applications but shofllists only 20 candidates based on qualificarions and experience.
Which stagc of recruitmcnt is being perlbrmed? (s *qi *1 :OO eTr+fi yrg dil t, eft.+ fr,qilr qe rrgrq * enm qr #+o
20 3nqfti?ii +] T{r qrm tt :ro :rfr *r ot+-qr q<q tr

A) Job Analysis / sr{ frtsq
B) Screening of Applications / o }rii 6 d-ff
C) Placerrent / Fr4ts

D) Induction / 3{frrrd.FTsl

Q3l. A busincss has limitcd financial rcsourccs and must choose only one olsevcral investment proposals. Which
financial concept should grridc thc decision? q.F q{srq * qrg Sfua ffiq ravrua f; 3a 

"q 
*1f+tqT gwEii t t +q-d qs

+r qq+ 6.rqr tt Frstq f+s ffiq ereqRqr * effrR q{ +{r qlfrql

A) Wcalth Maximization rhrough Capital Budgcting / ri* qq-a SIITqqt€qfr srRr+-ar*rur

B) Recruitment Policy / rffr *ftl

kv/ry
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C) Employee Wclfare Programme / iFfqrt rgrq +rfmq

D) Job Rotation / +rd qutc

Q32. A business notices that customer buying decisions are strongly influenccd by family recommendations

rather than advertising. Which factor has thc grcatest influence on consumer behaviour? gfi qqqfq }GTT t Gt
qr6dt*sqffltqld{rq-{ffgc-nivft-crffftrwfuii+ 3rfri+,lrlTB-ddt ir sq+mra-{6rc(vd+ ?,rftr6er+rq

fus+rr+o,fo

A) Economic [6s161 7 3lfi{6 stffr
B) Social Factor / qfqtfrs srs
C) Tcclurological p3g1e1 7 dfififf s.tfs'

D) Legal Factor / *t1fr +tc+

Q33. A company aims to maximize shareholder wealth while maintaining sufficient liquidity for day-to-day operations.

Which combination of financial decisions is most criticatf qs riqfi tfi-c' {qrf,{ tg cqiE d(erfl T{rS ro} g< einvn-+1ff
{qft s{&d-dq o'r+r qrrfi tr ftq fr t +tc-m ffiq ftffi ol {*q+ {-{t c6-€Tt il

A) Investment Decision and Working Capital Management I friqr €rotq Si *rdqhm ifr lrifi
B) Recruitment and Selection / ifff qaiq{{

C) Markel Segmentation and Promotion / qrqR frrlfq{ \tq tiEd{
D) Training and Development / yfrIq{t[ Si ftr*lq

Q34. A company finances expansion entirely through debt. After a few years, interest obligations significantly reduce
profits. What does this situation indicate? qrn *rrfi qq+ frwn or 1a ffiwr xur t orfi tr giei qff qE qrs fl qR aflrr
*1 qr6 oq ot tn A q-e ftrft eqt <{i-ff fo

A) Excessive reliance on debt increases financial risk / XsI v{ srflfuS ftdTdI ffiC +fuc a-6d t
B) Equity financing should atways be avoided / dv {fr ffiwr * ftm q-q-{r qfrq
C) Working capital has become excessive / *r{ftfi rifr q-gk*, A ,fi i
D) Dividend policy is the main cause of losses / On+iV ffi S aft +r gW trnW t

Q35. A company has developed an innovative product with superior quality, but customers are not purchasing it due to
lack of awareness. Which marketing mix element requies the greatest improvement? q.6' i*trff i T€ Tst-CflI 

qff,f T+{
sfl qffi(fuqrttfr <qrrsq'm*qErqisr6*,sSrff c{qGaqr*Erfi -N*fr .sildis-qt31ftr6ssRS
STIEarfi-dI&

A) Product / YdII(

B) Promotion / tqdq
C) Place / fraVt

D) Packaging / Q*Rirr

&

End of Question Paper----------


