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Seminar Guidelines for Fifth Semester
Seminar in Commerce
(BCM(N)-S-551)
As per the academic recommendations, a 4-credit academic seminar course (Course Code:
BCM(N)-S-551) will be conducted in the Fifth Semester of the three-year undergraduate
program BCOM-23. This seminar is designed as a practical, learner-centric course aimed at
enhancing research, writing, and presentation skills. The Department will guide and support
learners through the process, offering expert lectures, topic selection assistance, and evaluation

support.

1. Objectives of the Seminar

o To enhance subject understanding through research and presentation.

o To develop skills in communication, critical thinking, and academic writing.

o To expose students to recent trends and practical aspects of commerce-related
topics.

To help learners build confidence in public speaking and presenting ideas clearly.

2. Key Guidelines of the Seminar:

A. Focus on Practical Learning: The seminar will be based on practical learning.
Topics and instructions will be provided by the department. Internal subject experts
will conduct lecture/discussion sessions to help learners understand and explore the
topics in depth.

B Topic Selection: Learners may choose a seminar presentation topic related to
their major subjects or area of interest. A list of suggested topics will be provided, from
which learners may select a topic according to their interest.

C. Study Material: No printed study material will be distributed. However,
audio/video recordings of lectures may be shared to support learner understanding.

D. Medium of Report: The seminar report may be prepared in either English or

Hindi, as per the learner's chosen medium.
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E.

Workshop: A two-days workshop will be organized to train learners in

academic report writing and oral presentation. Attendance in the workshop is

compulsory for all learners.

3. Seminar Report and Formatting Guidelines

The report text shall include Introduction, Body, and Conclusion
(These should be arranged as different chapters.)

Font Style should be Times New Roman (used consistently throughout)

Line Spacing should be 1.5

Paragraph Alignment must be left and right-justified

The seminar report should be a minimum of 40 to 50 pages (10000-15000 words)

in the prescribed format.

4. Evaluation Criteria (Total 100 Marks): The seminar will be evaluated out

of 100 marks, jointly by internal and external experts, based on the following criteria.

Criteria

Marks

Report Writing 70

Presentation and Viva Voce 30

Total

Presentation and Viva Voce (Jointly evaluated by internal and external experts)

5. Research Ethics

All work must be original.
Plagiarism will lead to disqualification or grade penalties.

Proper referencing (APA/MLA) is mandatory.




6. Submission Deadline Related with Seminar (Tentative)

. Workshop: Between 17th to 20th May
e  Report Submission: By 25" June

. Seminar presentation: July

7. Structure of the Seminar Report

»  Cover Page

Acknowledgement

Table of Contents

Chapter 1- Introduction

Chapter 2- Review of Literature

Chapter 3- Research Methodology

Chapter 4- Data Analysis

Chapter 5- Conclusion and Suggestions

= Bibliography/ References
= Annexure (if any)

Cover Page- The seminar report must begin with the Cover Page, which includes
the title of the seminar topic, the name and enrollment number of the learners, the
course and department, name of the institution, faculty guide (if applicable), and
the date of submission. This should be neatly formatted and centered.
Acknowledgement- This section allows the learners to express gratitude towards
those who contributed to the completion of the seminar, including guides,
coordinators, institutions, and peers.
Table of Contents- It is essential for navigation, listing all the chapters,
subheadings, and corresponding page numbers clearly.
Introduction- It sets the tone of the report by providing background information,
the rationale for choosing the topic, a clear statement of the problem, objectives of
the study, and the scope and limitations. It helps readers understand the
significance of the topic.
Review of Literature -It presents a summary and critical evaluation of previous

research and literature related to the topic. This helps establish a theoretical




framework and identify research gaps that the current study aims to address. Proper
citation of sources is mandatory here.
Research Methodology- It explains the methods and techniques used for data
collection and analysis. It includes the research design, sampling technique, sample
size, tools used for data collection (like questionnaires or interviews), and any
limitations of the chosen methods.
Data Analysis-The collected data is organized, presented in tables or charts, and
interpreted meaningfully. This chapter should focus on relating the findings to the
objectives and any hypotheses. It should include a logical and clear interpretation
of the results.
Conclusion and Suggestions- It summarizes the findings, draws key conclusions
based on the data, and offers practical suggestions or recommendations for future
action or research. This section should reflect critical thinking and clarity of
understanding.
Bibliography/References -This section includes a list of all the books, articles,
websites, and other sources referred to during the preparation of the report. A
consistent referencing style, like APA or MLA, should be followed.

. Annexure- It includes supplementary materials such as questionnaires, additional
data sets, charts, or detailed calculations, which are referred to in the main report
but not included due to space or relevance.

In addition to the written report, learners are expected to deliver a seminar presentation. The

presentation should be concise and focused, typically lasting 8-10 minutes. It should cover the

objectives, methodology, key findings, and conclusions with the help of visual aids like
PowerPoint slides. Slides should not be overloaded with text and must include relevant charts,

bullet points, and visuals to aid understanding.

8. Presentation Guidelines

Deliver the presentation in online mode as per the scheduled date.
Create a PowerPoint Presentation based on the seminar report.

Duration: 810 minutes.

Medium: English/Hindi as per institution preference.




Use PowerPoint slides with visual aids such as relevant charts and graphs.

Use bullet points to highlight key information.

Presentation must include:

Title
Objective
Methodology
Key Findings

Conclusion

9. Suggested Seminar Topics for Selection (Select any one)

1.
2.

The role of MSMEs in the Indian Economy.
Role of financial inclusion in economic development.

Analyze the Balance Sheet, Income Statement, and Cash Flow Statement of a

listed local company.
Stock Market trends as economic indicators in India.

Analysis of financial statements of a company — A case Study on (e.g., Tata

Motors, Reliance, or a local company)

A study on UPI and its role in cashless transactions.

Microfinance and its role in Rural Banking.

Role of RBI in regulating NBFCs and Banks.

Digital Banking and Its Influence on the Indian Economy.

Rural development schemes and their economic impact.

Impact of Digital Payment Systems on Consumer Spending Behavior.
Study on the role of microfinance in promoting financial Inclusion.

Effectiveness of training and development programs in enhancing employee

productivity.
Impact of social media marketing on consumer buying behavior.
Impact of Digital Banking on Traditional Banking Services.

E-commerce Growth and Its Effect on Small Retail Businesses.




17. Analysis of Consumer Behavior in the Age of Social Media Marketing.
18. Impact of Microfinance on Rural Economic Development.

19. A Study on Credit Risk Management in Indian Banks.

20. Digital Marketing Strategies and Their Effect on Consumer Engagement.
21. Customer Relationship Management (CRM) in the banking sector.

22. The role of Start-ups in Boosting the Indian Economy.

23. GST and Its Impact on the Indian Business Environment.

24. Challenges and Opportunities of Women Entrepreneurship in Emerging

Economies.
25. Comparative study of the impact of digital services in rural and urban areas.
26. TImpact of pricing policies on consumer purchasing behavior.

27. Contribution of digital marketing and online services in the growth of

businesses.

28. A study of women in micro and small enterprises and the challenges faced by

them.
29. FinTech and Its Impact on Financial Services.
30. Role of Working Capital Management in Companies.

(Apart from this, with the permission of the department, the learner can select the subject of

his/her choice)

10. Report Submission

Learners are required to prepare their seminar report as per the prescribed format. The final
report must be submitted online through the official portal of Uttarakhand Open University.
Physical submission of hard copies is not required. However, learners are advised to retain a
personal copy of the seminar report for their records and future reference.

This seminar provides a valuable opportunity to develop academic and professional skills. All
learners are advised to participate actively, follow the guidelines closely, and ensure timely

submission and attendance as required.
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Contact Details:

Dr. Geetanjali Bhatt, gsharma@uou.ac.in

Uttarakhand Open University, Behind Transport Nagar,

Vishwavidyalaya Marg, Haldwani (Nainital) 263139, Uttarakhand

Toll Free: 1800 180 4025

Operator: 05946-286000, Admissions: 05946286002

Book Distribution Unit: 05946-286001, Exam Section: 05946-286022

University Website: http://www.uou.ac.in/school/school-management-studies-commerce

School Blog: https://blogsomcuou.wordpress.com/

Email: doc@uou.ac.in, som@uou.ac.in
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gierd BHE o forg afeam foen-fder

(Sfrefrem (T)-Te-551)
eI STIRIET o STTAR, T T TTTh HrishA (SHETTH(T)) o Tieie FHE § 4-3hTS SThIETh AR
I (P RIS: STETH(TT)-TE-551) TR foRam StTerm) 71 |iffA veh s, frereff-Hsa areasim &
& 4 fese foram o 2 foresht 33 M, T ST TEqfd HivTe i SIeHT 2| frvmT 36 Sisra & wred |
Tremfalart s wmfesta ot wmelq swom, foses smem, o = SEmdT TR gedich SeTIdT JaH |
AMHAR & SE9T
o MY TR SEfr o HTEAH § forwer sh1 &t B sIgT
o  TUNU, ATATEHTH i 3T TehTE Heh wia H hiITeT hl [T LTI
o forenfeft i anforsa & Heifer forlt i e Yaftat STk =maeTie Teqst! | aittad s
® TSI WIYUT H STCHITATE ST S fSRIml shi T8 &9 | T il § Hag LTl
2.@ﬁ=maﬁr51§aﬁwnﬁ%sr:
®. ARG ITETUT WX e ohisd: SR ST e @ strenfed gem fower s frder fomr
T & foRT ST it fover fsoe sameam =t Tt T werer bt atfen fremeft ot
TR Y T SR G Hohl
Torerr wh = fRramedl STom s forsit a1 w3 & & Ssifea Ty ot SR SEf SR
Hehd g1 T SR e 7T forselt o6t ueh g=ft wer ot Smart, foew & o st &t o stger fow
T W 8
ST AT 1S s e Qe forafd et ot S| greifer, sareamt i sifeansffea
Trepifém fareafolat it wmer st Twela 3 o for Tmem it S Tk
Rt w1 Aream: AR fdté Rremell gRT 9 7O AT o STTER SIS A1 e 7 daw sk S wed
Bl

HrvTTET: Sefrn {aie aed o g s § frentiEt @ s w0 F o @ e
FHRSTET ARSI s S aft et % fou wedwmen @ suftufy srfew R




AftAr fare i aregr et

foad & ure # wEdTEET (Introduction), &I HTT (Body) I fers (Conclusion) it B
TR (378 S-S LA 6 &9 H T TAT ST =AM

e ®T8A Kokila a1 Mangal BT =T 3R T e # @ &9 & R 21 =11y

AT WG 1.5 B =R

AT T@T (alignment) SIS 7R M (justified) THT TR ST =1fET)

gfiAr O 40-50 98(10,000-15,000 ¥e3) AR fuif@ wew & @ =Ry

4. TR HHEEE (B 100 3F):

QT =T qeaieh SATaieh 3T ael forIosi g #9w &4 @ 100 3fehi & SR R HAfaiad Areei & S7ar
IERIRS IR

qrues

o [d
RYlc cldA

T ST HiRaehT STgaT-are 30

C Gl 100

T AT ARerehT /aT3aT-a (SATANeh Ue aTer forsTaal i T qeaie)
5. virer AfereRar
o wft et witferes 3 =R

o FTY/AHe (Plagiarism) F W feraTehehy a1 Ig # < firerm

o 3fuq desf Seft (APA/MLA) 3T 9Tl 3Tfame 2
6. AR @ Tretera ifaw fafert (reattem)

o HIEVITAT: 17 ¥ 20 7% o HeA

o TYure SruT o Y sifow fafer: 25 S =
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e 1 - aierd

AT 2 — Wieed qeter

LT 3 — ATALT Tt

AT 4 — T Farsymor

e 5 - feRd SR weta

T gt/ daw

aRfTE (Annexure) (af ®1S )
HATERUT U8: AT e st IEHATT A0 I8 & Bt =iy, few A forsy 1 2fiven, o1 %1 am
ST TR T, TTASHH 3 forvTeT, eeft o1 =18, Heprd HRaxieh (AfS AR &), ST ST e ot fafer

I BT ATTET) 38 Geaaieerd TR shisd &9 9 daR foram ST =1feg)

TR Tohe: 36 G § 15 3 Tt ATl oh1 aTe o Gehdl @ fSmai- e ot aar § gean fear,
S HTTqRTeh, T, T ST arefl

Torwrareredt; 7% i i Afete it 1 e B & ST 36H Tl STeam, IURiisehi 371 Helferd I8 §ea
I T &Y § FAtag R S )

U 98 T forer shi IB T, TorsRy =1 ol ST, AT 1 T% foamo, STe & 3ew, &1 31k
HIHT3T i S AT 8| I8 STEAT UTSahT ohi folRT o Hecdl i §HE H Hag AT 2l

wTeed AHre: 98 TS fawg & Heiferd qeerd! Ml SR Hfeed sl ARiRr ST ST Jois
I AT 21 368 gifreh g Tofid gt € SR e § SN ¥ i €, 98 TE 8T 31 39 ES
T HIdt o 3ferd wed T e R

AT Ugfer: 38 I v wizreer i frsgwor oy fafrat v foraron fem st 21 ga st festan,
AT = ST TSR, AT ST, ST HIURT o YR (S T AT HIETThR), I T 178 fafera <t
AT et et 2
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g1 fasywor: 36w # Ut er i arferehredl a1 S1de § safied R Siar @ 3T SR arfdhen
Tergor foRam ST 31 218 7T ST o IeTAT ST ufehedHT & fehst st Sired T hfsd 2T =nfey
Treamet o TreTTar: o1 W ST o e fHeenmil ot T STl ot & 37 stfereey o shrefarmet am STerem
& foTe TR GEma 3T 21 A8 We SAcTaHTeHe Hiel 371 TF T ohi gRar 2|

Trer TelT/EEH: 39 ©S 1 3 Al TEiehi, T, SISl SR 31 Hidi shl gl aiT &, SiehT ST fare
AT T T TR T B 36 U T He QT (S APA IT MLA) 31 9Tt J1Ha 2

TRTITE (Annexure): 36 TS ¥ Geme At S8 TaTaet, SAfih ST o, Sd A ford T Smfet
Bt &, STt e fd o e it €, ifer T A THfTeRaT o 0T S8t SMiHe @ i S| S
fafaa e & fifies, BT 1 ARAR SEia o Bt 81 I8 TET SfeTw ST shfsd gt =y,
|1, 8-10 fime il 3o Sexai, srgee wefd, qeg fresat it fret sl sheg foam ST =fe)
STEqfer o o aTerdTse Temses T SuRnT foram S, S stcaferes e = &t 31 =1éw, Soie dised ue
39 ATt T THTEST 8|

. g o fem-fder

fraffea fafer 3 sram siterms wream & a3
YT T o STUR 0 Tk dTe 9ige S ¢ i)
qug T Fid B 8-10 i)

HTEH; G <hT SrerfHeRdT SITER U / fd
T H =TEH ST U S g2 |1 T ST i)
T ST b Seie T5ed | T il
seqfe 7 Freferfiaa foig s wmfie 2

> 3w

>

> AN Ygld

i)

ey frehy

A
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9, TEaTtra AR ok foreer (Rt uen forer =ht = =hd):
TR STefeaaee § THUHUAS (MSMES) sl il
3TfefeR fereprer  forfter wrmmereT o sfireml
foreft weftorg; T shoeft i o wfte, 31T feraror 37 ohe e ferareom 1 fersgaom
T | 3Tk Heohadh o &9 H TeIeh HTohe STl b STEH|
fopeft et ok forefier forerott <At fersgwor — (S 21eT Hied, Feiri| =1 wh1s T dhut) o o6
S |
FUISATE (UPI) 3TN H=TeTE i H 36ehT fHeT TT ST
TrTeftor SifeT 8 wrgshIEE St fi
TSTURET 3T sfehi ol TafrRIfid st o STETTS AT |
fefSrea sifeh TR EeRt RAdTT STeieaee T yvTE|
TrTeftor forehTe FISHIE 3T 3Rt 3TffeR ol
SYHITHT e sFaeR W fefSeet Wrrd onfera st sl
forfier THTCRT 1 ST & H HTSshIhIEE ol fHeT T 3Te|
FHHATRAT hl IcATERT TG H TTRTTUT S forehrel FrishAl hl STTaRferdT
ITHIH GG AT T AT HITSAT HIR T 1 THTE|
IRUTE s darel w fefsea sfT 1 avma)
$HTHY T e ST SR I GaUl @l oL |
|reTet wifea Aehfe o I & ST SRR 1 frsgwu|
ayreftor 3Tfefen forshTer UX ATSShISBTEE ST JTEl
AT Sieh | shfee feeh A WX 3Teare|
fefSreet Aehfem THITRT STR STIHT TRTRTAT TR 3R T
ST & o e ReAyEiRT B9 (CRM)I
AT STFIETET hl ATh ST H TSI i S{HHT]
SHTEET 3TR gHehT YR STEHTIIe STaTatyT 9 S|
IVTAT SFfEEHT H HigeH AT hi TR TR e
TTeor 37 ST &t o fefSeet damett o wTe 3 qerTensh 7|
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26 SUHICHT Edie eER T qed ferieor Aifr = s
27.  ygEmEl i H fefsea arhfe o sfiared Sareit 1 Fmem|
28. &M SR Y ITHI H ATGATS! sht fHeRT 31T 3Tk HET AT STt I T STeRH|
29. e (FinTech) 37 38eT fafir Samati og guma)
30.  ShuiEl o et i weie sht el
(3% TR T sht STgAf ¥ formeff S1o weie o fore ot == o ehd ©)

10. AT T o watedt o

BT H i ST & SFTER ot G O R w2t sifar foid sads ST afatid &
SATRIRTIGR Tt U HATATS STHT ST BT Hifceh B9 H TS Ul STHT i shi SATGHhdT a1 8l STeAiteh, Bl
1 GATE a1 STt & fof o ST+t e Rt ot weh saferra it 3o et ST siforsy o 3ot o forg e
| 7% YR STTafHe 3R AT el Shfad T i T JedaT ST S&M Hdl ol @t ST
|SHT T H 9T &, e 61 1o i, EHa T e ST s SR STTaeaehargan Suteafd gfsm e
HATE &t STt 2
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