Title of Programme: Post Graduate Diploma in Human Values and Business Ethics

L Programme*s Mission & Ohjectives
The basic objectives of the pragramme is to develop enlighten and emetionally stable gxecutives/manegers with deep
edifieasion of Indien Values and Ethics.
Therefore, by the end of the course, it is expeoted that the leamers will be able w;
Appreciate the applicability of sthical aspects in corporate world,
Recognize ethical considerations and values in professional and social life.
Apply 2 moral cods to business operations and decision making.
Gain precision of thought and expression of complex concepts.
Preserve and apply indian values and ethos in business and personal life.
to identify, crivically evaluate, and deploy srguments effectively in suppor of specilic conclusions,
apply moral reasoning to specific situations and defend the conclusions of that reasening .
evaluate the cthics of particular business decisions and geners] practices in business.
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Ii. Relevance of the progrem with HEPs Mission and Goals:

Current congerns with the (increasingly prominent rle of business schools, fed by financial and eoolapical crises as
well as cthical scandals, signal the renewsd urgency of inguiring into, and experimenting with, the Humanitizs and
Social Sciences in management education. Indeed, management education’s scope and direction beeomes a subject
matter of great importance as it connects the future of Lhe business to the shaping of tomomow’s socicty and
organizations. So there is a nead Lo oreate a context at the business sehan] that fosters graduates with the ability to grasp
{heir own situation and the possibilitics for change inhereni (o it, rather than merely habituating them lo the rirle of the
receiver of perhaps all-too-narrow skills. Therefore, the programme has been seulpted to address the changes tha are
taking place in corporate world and society at large. The programme intends to meet the growing demand of ethical
entreptenedrs, business leaders end managers who can face the challenges resulting from cut-throat competition,

111. Nature of prospective target group of learners:
Since the basic objective of this programme is to inculcate human values and sthical conduct among the management
professionals thercfore, the course is open 1o the leamers pursuing MBA or related Programme and also for those who
have completed MBA or related programmes. Further, the leamers who have completcd BBA Programme /B.Com
Frogramme shell also apply for this programme. Such learers shall be admited directly. Further. this course is also
offored to business executive serving in various capacities in different organizations.

Therefore the participanis for the course would be:
»  Learners of Business Administration /Commerce grounded with the basic concepts of management,
»  Execulives {Management) from the Industry.

Characteristics of Learners
»  Should allure self-exploration and selfverifieation on tho basis of natural acceplance and experiential
validation.
Should demenstrate initiative from the get-go.
Shouid be commitied (o the poals and skill advancement,
Should possess 3 professional communication both writlen and verbal,
Should dedicate fully w the tasks.
Should embrace the opporunity to wke a leadership role,
Should have own philosophical skills about the complex theoretical and practical issues.

Iv. Appropriateness of programme to be conducted in Open and Distance Learning mode 1o zequire specific

skills and competences

The programme provides conceplugl understanding of ethical aspects and will help them in recoghizing ethical
considerations and valucs in profissienal and social life, The approprisicnssy of the programie oftered i e
ODL mode is ensured in erms of curriculum design, eligibility criteria, admission procedures, duralion,
avaluation, project work etc, The programme offered by the Schoo! is useful and geared 10 fullil} the identitied
g2ps in the corpurate and business world. The Programme shall foster hurnanistic education thet orienls lcarning
at cthical responsibility within 3 broader socio-guliural tramework.
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V. Instructional Design :

Instructional design is a scientific system thal includcs the principles of the eflective design and implementation of a programme.
In distance learning, instructional design has its own relevance, The successfal distance leaming design incarporates the unique
learning requirements of adult learners. Prior to the development of the courses, curriculumn assessment has been done and access
devices and pedagogical 10ols have becn applicd for making curricalum. The contents of cach course are divided inlo Blocks and
Units. The entite study material is divided into small and manageable booklets 1o facilitme distance learners. For self asscssment
of learners Self Cheek Exercises ans provided 1o recapitulate, consolidaie and cvaluae what they have leami so Far bofore moviag
on to the next stage. Further, vanous theones and models are referred for designing effective instructional events, some are
specificd as under;
+  Learning chjectives

Lelf Check Exercizes with Answers
Reinforcing activitics
Small chunks of learning through leaming moadules,
Maduter Srucure
Statement of Objectives
Indepth lgarning
Hint Answers
References
Reel World Contexts/Cases
Real World Examples
Self Appraisal Excroises

+  School’s Blog for enhanced learning

In this programme the contents shall bs provided online and onling counseling in the synchrontus enviconment would be
_ integral pan of teaching-leaming process, However, examination shall be ¢onducied in offline mode.
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The programme has been developed on Lhe basis of the following scquential steps:

Lezarmizrs fasribinsm

Learmnar Suppoi-
Reguired

¥l. Procedure for admission, curviculum delivery and tvaluation:
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Curriculum Delivery

The Programme consists of 6 coursés out of which § courses are of 6 eredits each and onc course i of 4 credils. Thus, overall the

programme is of 34 credits.
Diploma (First Scmester)

5. Ne Name Of Course Course Code Credits |

| Philosophical Foundations of Human HVEBE-1 &
Walues and Busingss Ethics

2 Ethics in Fungrional Areas of Managemem HVRBE-2 &

3 Indian Ethos and Values for Managers HVEE-3 [

Dioloma (Second Semester)

5. K Mame of Course Course Code Credits
1 Corporate So¢ial Responsibility/Social Responsibility for HYBE-4 o
Business '
2 Stress Managemen: and Human Values HYBE-5 i)
K Envircnmental Ethics HYEBE-5 4
Evalaation

Learners are cvalunted on the basis of term end cxamination and one assignment per course, The components of cvaluation for

each courss include the following:
a. Assignments 20 % weightage C
b, End-term examination 80 % welghtage .

VIl Requirements of the laboratory support and Library Resourges:
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A well equipped Fbrary having sufficient number of books and resounce matetial io supplement the lacners end faculty
requirements arc needed, Further, for the programme il is essential that learners should have proper 11 Facilities with edequate
internel connectivity.
VI, Cost estimate of the programme and the provisivns:
Cosl Estirnation
FParticulars Details Amouni (in Rs.)
INSTRUCTIONAL SERYICES
Development of In-house SLM Payment (0 course writers H7 200}
Paymeni to Editors 2RRA0G
Total Cost LY

1X.

Quality assurance mechanism and expected programme outcomes 3

The Diepartment reviews ils programume ime Lo time through its expert commilize and Board of $tudics’ meetings to enhanee the
standard of its curricolum and instructional design, The Board of Studies and Expert Committes comprise of renuwned
academicians and practitioncrs whe desigh, review and wpdate the course curriculum and the study material accordingly,

Course 1- HVBE-L Philasophical Foundations of Human ¥alues and Business Ethics

Block -1 An Introduction to Human Yalugs
Unit-l WVilues : An Introduction
Lnit=1[ Tmplications of ¥alue Based Living
Unit-11 Values of Indien Culiure
Unit-1¥ Valucs for Manasers
Biack-11 An Introduction to Business Ethies
Unit-¥ loinductich to Business Fihics- Meaniog, Definilion, Mesd, Importance and
Qbjectives of Business Ethics
Uni-vi ature of Ehics and its Relevance to Rusiness-Mature. Scope Charagteristics, Factors
influencing Business Ethics, Types of Business Ethics, Stakeholder Madel
Unit-¥1I Evolution o Ethics and their selation W ¥alugs- Sources of Ethics, Mode] of Ethics-
Stakcholder Model, Kohlberg and Caral Gilligan Maode]
Unit-W1ll Busingss and Ethical Responsibilitics
Block-1Il Philosophical Poundations of Hurman Yalues and Ethies
Unit-TX Swami Vivekananda
Unil-» Ethizal dimensions of Gandhi end its implications for Business and Management
Lnit-X1 Sri Aurobindo on Ethics
Unit-X1| Kanlizn theery- and ils approach in the context of organizations and management etc,
Lnit-X111 {rher Philosophies on Ethics
Black-1Y Noemative Ethiss in Management
Unit-XIV Theoerics of Ethics-1- Teloological Theory, Deontological, Consequentizlism, Wrtural
Law, Egoism, Aliruism cte.
Lnit- XY Theories of Ethice-l ¥irue Theory and Utililarianism-their relevanes 1o Husiness,
The Stockholder Theory, Stakeholdet Theory, The Sacial Contract, ele.
Lnit-X Wi Ethical Contlict and Ethical Conpruence
Limt-X¥11 Ethical Reasoning and Relalivism
Cpurse 2- IVRBE-2 Ethics in Functional Areas of Management
Block —{ Ethics in Functional Areas of Management -1
Unie-1 Ethical Aspecls in General banapeoent
Unit-11 Ethical Aspects_in Human Resource Managemet
Linit-111 Ethical Asperls in Corporate Finance
Unit-1¥ Ethical Aspects in Accounting
Black-11 Ethics in Functional Areas of Monagement-11
Lhnit-¥ Cthical Aspeots in Markeling Management
Unit=¥I Ethics and Advertizing
Lnit-¥11 Ethics in Production and Dperations Management
Unit-¥1il Ethics and Information Technology
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Block-TIT

Ethics in Functional Aress of Management-111

Unit-1X¢ Ethics and Tnternational Business: Cross Culiwrad Influences
Unit-X Ethics in Rezearch
Unit-XI Ethias and Intelleciual Peoperty Rights
Lnit-X11 Ethics and TOM: Value based TOM
Block-1Y Managing Ethics
Unit=X 11 Coddes of Ethics and conduct
Unit-X1Y Creating Ethical Culture in an Organization
Unit-XY tanaging Eihics =Factors Associated wilth Fihics Compliance,
Unit-X V1 Work Ethics

Course 3- HYRE-3 Indian Ethos and Values for Managers

Block -1 Indian Ethos: An Introducticn
Unit-1 Tndien Ethos: An Introduction
Unit-11 Essentials of Indian Ethos
Unit-111 History of Indian Ethos and Culture
Unit-1¥ Values in Ancient [ndia
Block-ll hanagerial Lessons from Scriptunss-1
Uni-¥ The Vedantic Yiew of Indian Ethos in Management-[
| Unit-¥1 The Vedaniic Yiew of Indian Ethos in Management-11/Panchtantra and Management
Lnit-¥ 1l Managerial Lessons from She Bahgvadgita -1
Unit-¥1I1 Managerial Lessons from Shri Bahgvadgita il
Block-111 Managerial Lessons from Seriptures-11
Unit-ix Managerial Lessons [rom Bamcaritmanas
Linil-x Wanagerial Lessons from Mahabharala
Unit-X1 Managerial Lessons from The Holy Quran
Lnit-XI1 Managerial Lessons from The Bible
Unit-X1I1 bdanarenal Lessons from The Upanishads
Block-1%¥
Lnig-X1V indian Insights on Decision Making
Linig-2 W Indian Insights on TOM
Unit-XV1 Scisnee and Spirituality
Unit-X¥1I Secyler and Spiritual Walues in Management

Course 4- WWYBE-4 Corporate Social Responsibiticy for Business

Blook =[ Concepl of Corporats Sucial Responsibility
Linit-1 Defining Corporate Social Responsibility
Unit-ll Principles of CSR
Unit-1IT C3R in changing Corporate Wotld
Unit-TY CSR and Environment
Block-II
Unit-¥ World Wide Initiatives on CSR
Unit-¥I Policics, Regulations and Guidelines on CSR
Unit-¥il Managing CSR
Lmit-¥T11 SR, Governance and Repuiation
Block-111 Corporale Govemancs
Unit-IX Corporate Governance: An niroguction
Unit-X Theory, Appraaches and Models of Corperate Govemance
Linit-X1 Codes of Corporate Governance and Audit Commitiees
Unil-X11 Govemance and Professional Ethics ]
Block-[Y Governancs and Professional Ethics
Linit-X1il Crilical Areas in Corporate Goverhance
Unit-X1¥ Financial Reporting and Corparate Goyermanse
Unit-XW Corporate Governanee and other Stakeholders
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| [ Unit-XVI | Emergence of Corparate Governancs |
Course 5- HVBE-5 Stress Management and Human Yalues

Block I Stress: Dimensions, Sources angd Conscquences
Unit-1 Siress: Coneept, Dimensions and Sources
Unit-[l Consequences of Siress
Linit-111 Stress ang Emotions
Unit-1¥ Stress: Individual and Work
Block-11 Siress Management Stralcgies
Unit-¥ Siress Management Stralegies
Unii-¥1 Siress, Conlflict and Leadership
Unit-¥1i Stress amongst Mangers and Leaders
Litit-¥ 111 Stress Management Stralegies
Black-111 Cruality of Work Life
Llnit-1% Stress and Yoga
Unit-X Strategies for Work Place Diversity
Unit-XT Quality of Wotrk Life
Dnit-Xl11 Swatggies for Worlc Life balance
Block-I¥ Crisis Management
Unit-% 111 Crisis Manggement: An Introduction |
Unit-X1% Criziz Planning and Training
Linip-X% Crisis Management Tolls for Mangors
Unit-X¥I Moral and Cultural Dssues in Crisis Management

Course 6- HVBE-6 Enviranmental Ethics

Block - Environmental Ethigs: An Introduction
Unig-f Environmental Ethics: An Intrediction
Unir-11 Theories of Enviconmental Ethics
Unit-111 introduction to Deep Ecalogy
Unit-1Y Environment Racism and Environmental rights
Block-11 Enviconmental Efhics and
Sustaingbility
Unit-¥ Envimmmantal Ethics and
Sustainability
Unii-¥[ Environmental Jusiice
Unil-VII Ethical Perspectives on Global Warming
L ni- ki Ecothealogy & Green Religions Environmental Aesthetics
Block-111 ;| Green Management
Unit-1% Green Markeling
Unit-X Green Finange
Unit-XI Gecen HRM
Unit-XII Gireen Manufaciuring
Unit-%[11 | Green Initiatives in other functional areas of Management
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