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Managerial Lessons from Indian Scriptures

Examination, 2025 (June)

Time: 2:00 hrs Max. Marks: 100

Note: This paper is of Hundred (100) marks divided into two
(02) Sections A and B. Attempt the questions
contained in these sections according to the detailed
instructions given therein. Candidates should limit
their answers to the questions on the given answer

sheet. No additional (B) answer sheet will be issued.
qde : I8 gTuA Al (100) 3Pl B T ST T (02)
Ul & qAT @ H w1 ude woe H
faw Ty faga ke & AR & we @ g
AT | Gl U Ul & Sw & g
STR—YRATHT T & WA | By AfaRad
(1) SR gRADT SIRT T B STRATT |
P.T.O.
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Section-A/gvs—%’
(Long-Answer-Type Questions)/ (€€ SRl It 9¥9)
Note: Section ‘A’ contains Five (05) long-answer-type
questions of Twenty Six (26) marks each. Learners are
required to answer any two (02) questions only.

dle . @re ‘& H urd (05) < IRl dTel g &Y
T §, UAS U b U B (26) 3A®
fFufRa €1 e &1 78 & ®ad a1 (02)
Tl & SR o 2 | [2x26=52]

1. Discuss how the integration of business ethics
contributes to sustainable organizational growth.

ST AT & ThIhIuT & HISATCHS [ahrd
$r FRRAT & 9 Mee AIar g, sg W I H |

2. Explain how ancient Indian values and philosophies
can be incorporated into contemporary management
practices.

STt SR HedT 3R EeieT aht FHhTelle JetreT
TG Tl 7 4 ATTAC fohaT ST HehelT &, FTSC |

3. Critically illustrate the ethical dilemmas faced by
managers in technology-driven industries.

e R-3mend 3T A Yaerent gaRT AT
oY STt aTelt Afcieh a3t s FATeleATcHS
IMEAT R
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4. Evaluate the role of ethical advertising in building
consumer trust and brand value.

SYHerAT TaRaTH R §1S Hed o fTATor 7 ifcien
TaraATTeT S 1fFehT T HeTehe Y|

5. Tllustrate how human values act as guiding principles
for ethical leadership.

SATEAT . fob v JehR ATeTd Hod oAfcieh sijed
foIT ARTg e g & ®T A PRI AT

Section-B/dvs—g’
(Short-Answer-Type Questions)/ (¢7g SN RES))
Note: Section ‘B’ contains Eight (08) short-answer-type
questions of Twelve (12) marks each. Learners are
required to answer any Four (04) questions only.

dle : @ue g H A6 (08) Y IR dTel U &
™ g, Udd U & oy aRE (12) 3w fFeiiRa
2 | Rl @1 399 | dad IR (04) U B
IR & B [4x12=48]

P.T.O.
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1. What does the concept of ‘Trusteeship’ signify in
Indian business context?
HRAT JaarT Heaf & 'c&afRa fir 3raurRom
FIT AT g7

2. Define ethical responsibility in advertisement.
faaTaet 7 AAfas Seaer o aRenRa &3

3. What is the importance of values in managerial
success?
TSR Hhelcll H FHedl & F4T Aged o7

4. State one example of ethical decision-making from
Indian mythology.

HRAT GRITOTR T3t & sifde o ol &1 T
3GIELUT STy |

5. How do values shape employee behavior in
organizations?

IS H Hed HHART STIER &l 8 HHN G 82

6. What is the role of education in promoting ethics?

AereeT ST 8ot 3 RYaT Y aFa ST EelT &2

7. Write any two ethical principles followed in Indian
corporate culture.
HRART SIARE FEHT H AT 10 & A i
forg|

8. What is the impact of unethical advertisements on
society?
A faATIaT &7 FATST IR AT TeI1d 93T 82

sk sfe sk s s et kst sk sk sk sk sk sk sk sk sk skoskosk
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