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Note : This paper is of seventy (70) marks containing
three (3) sections A, B, and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.
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Section-A / Vs—dh

(Long Answer Type Questions) / (€T IR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.
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1. Describe the various statistical methods of data-
collection for advertising in detail. Also underline their
importance in advertising.

@ 9o DI | fasmo & Srer fagme | I9a! g
BI YGlfhd BT
2. What are the main social criticisms of advertising ?

Why is it necessary for an advertising agency to have
strong moral ethics ?

fasmueT @1 fhd aTIfoTd STl el BT AT el
g ® 7 i o fasmoe ookl & ford wotgg Hife
Aol BT BT R®T AARD & ?

3. Explain in detail the differences between copywriting
for print media, radio and television.

fiic s, e ok ifde & aiflered & §
IR W BN |

4. Explain with examples the meaning of sales promotion
in advertising and its objectives.

s & T TARE @ 31 SR STRYT Bl SRRV
Afd e B |

Section-B / Yrs—Yg
(Short Answer Type Questions) / (g STRIF U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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What is price based consumer sales promotion ?

T MR SUHTT Hewd YAII T g 8 2

What are the five phases of persuation in advertising
research ? Explain.

forsTosT oier & yarM & A9 Ui wRe BN W A § ?
ey # foRay |

Write in brief about self-regulation for advertising
agencies in India.

IR ¥ fagmme iRl & w-faffma &1 deg 4 W
DI |

What are the main features of a good article to be
published on the internet ?

ge¥IC W YR B aret [l of & q=g 0 /1
g Ay ?

What are the duties of a Copy Editor ?
iy ATEH B ST 9 B § ?

What are the main pre-production activities for an
advertising campaign ?

fofy fasmom dre # B fmior 9 gd fafafnt
AIID BT B 7
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What is the difference between consumer sales
promotion and trade sales promotion ?

HOYFR el T 3R ¢S Aol TAITH H RT3
gIaT § ?

How are children influenced today by the
advertisements shown on television ?

I Telfdod R @ o %8 fagmuel 9 s fhd
NE yIfdd 8T v8 8 7

Section—C / GUe—TT
(Objective Type Questions) / (A& Te)

Note : Section ‘C’ contains ten (10) objective type

e

questions of one (01) mark each. All questions of
this section are compulsory.

gus T H g9 (10) TS W QA W 2| IS
Y @ forv ue (01) oid FuiRa 2 @ wve @
i o et 2|

Write your answer in Yes/No :

T TR & /781 H o

1.
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A coupon is equivalent to a saving certificate given by
the company.

fodl ®l gRT fear WM el @ud Ue QT
Afcfthde & FHE Bl & |

Digital billboards have recently gained popularity in
our country.

TR < fefiea fioesy e & 9w # Aoy
R




[5] APR-203

3. A good copy gives emphasis to “me” over “you”.
U 3B DA H “H & W “MU” Bl R & el
gl

4. A newsletter is centred on various topics.

T =ulelex 3Hd fawll W Bfsd g & |

5. Yahoo is a media company.

g TH AT HFAT 2|

6. Delicious and stumbleupon are bookmarking sites.
SR 3R TR JEHHIfGT Wged & |
7. The copy writer looks after advertising research.

B GH AT I BT P AT € |

8. Facebook is the number one social networking site in
the world today.

AT P AR H R Th RIS AcafhT AIEe 2 |
9. There are more than eight hundred state authorized
advertising agencies in India.

IRA H 38 A ¥ WS WHN A=gal W I
ToiRRT & |

10. Globalization has not brought new international
products in the Indian Markets.

IIGHT IRAY IR § TY AR AT AP
el AT |
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