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Examination, June 2025

Time : 2:00 Hrs. Max. Marks : 100

Note :— This paper is of Hundred (100) marks divided into
Two (02) Sections ‘A’ and ‘B’. Attempt the
questions contained in these sections according to
the detailed instructions given therein. Candidates
should limit their answers to the questions on the
given answer sheet. No additional (B) answer
sheet will be issued.
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Section—A
(TUs—h)
Long Answer Type Questions
(& ST u) 2%26=52

Note :— Section ‘A’ contains Five (05) Long-answer
type questions of Twenty Six (26) marks each.
Learners are required to answer any two (02)

questions only.
e wue'w H Ui (05) < g uE e T E, uoe
9 & fau sy (26) i fauifa €1 frenfiai =
T G Had & (02) YA & W A T
1. Describe the technologies that support online business
operations and give examples of important tools and
platforms used by online businesses.
SIS SATIR FATeH H W qeh-i{chal b1 0 it
A A FaEEl g ST fRT S arel Fgegut
STF SR RICHM! & 3T IS |
2. What are the main features of the B2C e-commerce

model ? How does it differ from traditional business

model ?
B2C 3-Ivd Afed i g fagioant =1 € ? 98 R

aqE ¥ feg ger fa=g ¢ ?
A—1095/GECOM-01 (2)



Analyze the provisions of the Information Technology

(IT) Act 2000 and its impact on e-commerce in India.

T drenfenr (emEd) erfufram 2000 F grEEEl $R
IRd § $-hIAE W 3G GTe 1 fageioor =¥ |

Evaluate the role of e-Customer Relationship
Management (e-CRM) in enhancing customer

satisfaction. What are the main benefits of implementing

e-CRM in businesses ?

e Tfte agH B I-TTesh Fad Jae (3-HISRUH) Hi
JfHehT T ik i | FIEMET | I-TIIRTH @F] A
% &I T L ?

“In the absence of adequate security, e-commerce will
prove unable to garner the trust of customers”. Explain

e-commerce security in the light of the above statement.
‘o [RET & TS § -hIAY UTehi o fovars 1 X
U T e fag N | ST e & el § 3-hrd
SACUCTIRERIERT
Section-B
(Tvs-a)
Short Answer Type Questions

(g I U9H) 4x12=48
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Note :— Section ‘B’ contains Eight (08) Short-answer type
questions of Twelve (12) marks each. Learners are

required to answer any four (04) questions only.

dE:  wuE ‘w’ ¥ ama (08) @Y Swid wed i W™ ¥,
e U9 & ot g (12) 3k fAuifia €1 fanfemt
I TTH G Thael AW (04) T & W 3 |

1. What are the primary challenges businesses faces when

establishing an online presence ?

e Sufeefd wenfid id a9a SaarE) Sl o mafies
Il o1 HIEAT T TS § 2

2. How does e-Supply Chain Management improve
efficiency in business operations ?
2-3MYfd el Feier e Serer | gard § guR Ha
FA T ?

3. Briefly discuss the main characteristics of the B2C

(Business-to-Consumer) e-commerce model.
B2C (fosg-Z-sv M) 3-had Hicet i ged formasi
T HE § == w

4.  What is an electronic payment system ? Name three

types of electronic payment methods used in e-

commerce ?
Tl T YOG 911 § 2 $-hiad H YT &t S
Al 1 ThR 1 gererleh qord fofedi & m sdEy |
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5. List few common challenges businesses face when
implementing e-CRM.
- HIRUH @] A GO EE & HEH T dlell |9
G Al Sl gEeg |

6. Mention the role digital marketing tools play in e-

COmmerce success.

3-hAY &1 Thad | fefed amhfen Syt gry fHum
ST areft YfHehT =1 Seere i |

7.  How does the UNCITRAL Model Law on Electronic
Commerce facilitate international transactions ?
Soteeleh iTd ©q UNCITRAL HAfed &A AT
AT DT DY GlAersHs a9 ¥ 2

8.  Why is website performance crucial for e-commerce

success ?

$-hIMY I TR o AT SIS T YSTH Heorqul i
g2
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