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T IR T T 40 TEforehed 1 T © | Tt e e € 9 I SR 01 379 3 2| e
IR o TTT, 37k T2 h1e SR

2. Each question has four alternative responses marked (A), (B), (C) and (D). You
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1. What is the full form of WWW?
A. Word Wide Web
B. World Wide Webs
C. World Wide Web
D.

Word Wide Webs

WWW &I guf w9 &7 27?

A. IS dIss d9
B. Jos A5 I
C. Tos IS 9
D. IS II5S ded
2. What does HTML stands for?

A. Hipertext Markup Language

B Hypertexts Markup Language
C. Hypertext Markup Language
D

Hypertest Markup Languages

HTML &T 907 %Y @11 272

A. BIZURCRE HIH3MT olido
B. TRRCHRTH ATDHIY olvdol
C. BIZURCRE HIH3NT olido
D.  BIYURCIC AU olvdorol

3. CDN stands for?
A Contact Delivery Network
B. Content Delivery Network
C. Content Deliver Network
D. Course Delivery Network
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CDN T T 312t 27

A dicae fEeliadl eas
B. FHee fSelladl ead
C. dec fellaR Aead
D. BN el wead
4. A digital ecosystem includes:
A Only websites
B. Only mobile apps
C. All hardware, software, and data
D. Business rules

T ST saiRned & w1 wfae gar 87
A.

Had deTSe
B. Had AEd VY
C. T TSI, AT AR ST
D.  <UR fH
5. In which year the Mosaic web browser introduced?
A. 1989
B 1991
C. 1993
D 1995

qIoih d9 gTSoR (b ay¥ § ur fhar ar or?

A.

B
C.
D
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6. Mosaic web Browser introduced in Web?

A. Web 1.0
B. Web 2.0
C. Web 3.0
D. None of the above

qIoih d9 STSoR {hd d9 GhRor | UeT fhar Tar or?

A. a9 1.0
B. d9 2.0
C. q9 3.0

D. SRS § I BIg T8

7. What is one major characteristics of web 3.0?

A. Read only content

B Easy-information classification and retrieval
C. 3D Graphics
D

No multiple applications

9 30 @ UH UHE fIerwar @i 2?

A Bad U AN A

B. SR BT AT FIHTHR0T iR gA-u1
C. 3D UT%headT

D. @I Ig-UfaADIA Tl

8. Web resources are identified by:
A. URL
B HTTP
C. HTTML
D URI
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d9 GATAT B g fhdae gRT e 87

A. URL
B HTTP
C. HTTML
D URI
9. What is freelancing?
A Regular service at office
B Agent base service
C. Contract based service
D None of the above

TOIGTRIT T 87

A. frafia srafea Jar
B. Uoic TR Har

C. 3TgeY MR HaT
D. SWRRD H A PIg T&I

10. A major reason for freelancing popularity is:
A High government regulations
B Better job security
C. Work-life flexibility
D

Higher education needs

WHIARAT & BT BT Udh UHE HROT a7 872
A. Iz WBNI 199

B. J8x AT GReT

C. HRI—SgT § T

D. Ioa eI @Y mavIdhar
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11. What type of keyword is “Buying a motor-cycle tyre”?

A. Navigational keyword
B Informational keyword
C. Transactional key word
D None of the above

HexTsfhel SRR WRIGAT" fhd UbR 6T Pids &7

A. AfTed BIds

B. SGEISECIICIER]

C. o IMTRT HIds
D. SWKh H A FIE T

12. Which of the following best differentiates freelancing from remote work, based on

their structural and contractual nature?

A. Freelancers work only from home, while remote workers travel to client sites.
B. Remote work involves multiple clients; freelancing involves one employer.
C. Freelancers have no long-term commitment to a single employer, while

remote workers typically have an employment contract with one
organization.

D. Absence of creative tasks

AT 3R ST & IMIR W WIARAT 3R ReAle 9& # yi@ 3Rk a1 87
A WIARR dad TR F G B 8, RAC 9o Fellge d18e W O &
B. Al g% # &g Felge Bl & WIS H U & [Farh!

C. TR BT QeI 3dy el eial, RAlC a@x &1 8l ©

D.  RTAAD Bl DI AFURIA
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13. Among the listed digital lead generation strategies, which one is best suited for
engaging users at the informational stage of the buying process?
A. Transactional landing pages
B Product order forms
C. Educational blog posts and FAQs
D

Checkout page optimization

1 5 ¥ B3 IR SNSRI Bl FaaT IR0 H Sire @ folt Sugh &7
A F-ST SIS IS

B. SIS 3SR BH

c.  XfEP <N R A Uy

D.  TPBIAEC UST AT

14. Buzz word means?
A. A trendy world
A popular image

A series of advertisement

O 0 @

A form of online media

”Buzz word” BT &7 37ef 87

A. TP ool Ieq

B. U ABUd Bid

c.  fasiue e

D. T% 3iFaed Hifsar ® U

15. SEO focusses on?
A. Putting the webpage into first page of the Google result
B. Adding long tail keywords
C. Shortening the forms on webpages
D. None of the above

P.T.O.
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SEQ T I T 27

A.

B.

C.

D.

JIUST BT TS IROME H U Y W AT
Y PIaS ST
deBIY Bl BIT BRI

SWRIKH H I PIg el

16. What is Adsense?

A Popular type of digital image
A Google platform to bring pages in first page result
A Google platform that allow website to earn money

A trendy word

Adsense HIT 27

A.

B.

C.

D.

fefStes Bfd @1 Ut ydR

T BT Yh ©ICHT Sl d9UsT BT ¥eb Hal ©
J9EIgT DI U HHAM PHI GIAWT < dTl [T TICHH
TP §T A

17. What exactly is a Pop-up ad?

A.

B
C.
D

An ad that displays in a new browser window
A trendy image

A Google platform

Print Advert

Uf—3mg fasimas w87

A.
B.
C.
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18.

19.

20.

Which of the following is not a type of digital marketing activity?
A. e-marketing

B Social marketing

C. Print advert
D

Internet Marketing

fe=forRad & 9 &9 a1 e arafeT ufafafyy o1 ve yar =87 27

A, S-HATGfT

B.  TerS HIBfT
C. e fasmu=

D.  ScIC AIGIET

The gig economy is driven by:

A. Government jobs

B Permanent employment

C. Short-term, skill-based contracts
D Traditonal business

T g fea darfora gt 27

A. RGN ABRAT

B. Yl ISR ¥

C. BT Td, HITTA AR FqaeT A
[N

D. IRARS HIAR

Which tool is used for analyzing website audience behavior?

A. Canva
B Google Analytics
C. Buffer
D PayPal
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JgdTsT Sife TagR &l favefia axe & foly HIF—7 T SUANT BT 872

A BEal
B. T QAT o
C. JHR
D.  Uud

21. What type of keyword shows high purchase intent?

A. Informational
B Navigational
C. Transactional
D Conversational

D Dlae A ASH WAGRI DI FHIGT BT 27
A. AT TR

B. Afarea

C. <A mERa

D. EIREIGESICIEG]

22. Which methods helps improve webpage performance and conversions?
A Manual scanning
B AB Testing
C. Image compression
D Link Building

J9UST Ue3iH 3R WUTaNTT bl 98d) BN § di—d1 fafy dgre 27

A HIRrd Wi
B. v/ eReT
C. HS HURH
D. fofe fafesT
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23. Reductionism in systems means:

A. lgnoring parts

B Dividing into elements
C. Focusing on goals

D Adding new components

Reen # "Reqafrsd” &1 @t aref 27
A. ARTT DI QW] BT

B. geal # oo &

C. Tl IR S Dfad BT

D. U g SireT

24, A key challenge in digital ecosystems is:
A. Managing social media
B. Coordinated engineering
C. Cloud backups
D. External funding

efSTeet sHINREA & Tdh U@ gAK@ 27
A e AEAT B g

B.  WAfAd SolANT

C. FATSS dH3T

D.  dIEYl BT

25. What is cornerstone content?
A. Viral posts
Foundational long-form content

Ad-based content

O N w

Short tweets
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PRI B’ FIT 87

A. IRRA URT

B. TRy faegd Ardt
C. fa=mosT ameTRa |ardT
D.  IC Tdiew

26. A key benefit of blogging in content marketing is:
A Free hosting
B Link spamming
C. Driving quality leads
D

Viral marketing

dHoc DT H IR & UgE o aar 2°

A HE BIRST

B. foiam T

C. UG dTel o oM
D.  dARIRA AT

27. CTA in marketing stands for:

A. Call to Act

B Conversion Target Action
C. Call to Action
D

Campaign Target Analytics

ATHIT H CTA BT Adcld T 27

A. Did T Ude

o

B. dr)*qwi"l CIIIC UdR[-
C. Picl T YR

¢ o O\
D. HhUd CIIC UAllATC
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28.

29.

30.

What is a cold email?

A. Spam email

B Email to known contact

C. First-time email to stranger
D Follow-up email

Plee SHA" T BIdT 87

A. T gHA

B. S HUD Pl W TAT §HA

C. Ugell IR IMARMIT ®T Wl AT $HeA
D. BTA—3TT S8

Which is not a type of email marketing?

A. Newsletter
B Transactional
C. Influencer

D Direct email

o # 4 P SHA TS BT YR 81 87
NS [S A
B. ISR

C. SFJUIR
D. SRNGE 39

What does PPA stand for?

A. Primary Progressive Aphasia
B. Power Purchase Agreement
C. Purchase Price Allocation

D. Pay Per Action
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PPA®T Jof U RIT 57
A. PIECMR P IRERE SR
B. IR IR WIfiHe

C. Ul Ulgol YellhRI

D. T R TRMH

31. AdWords Express launched in:

A 2007
B. 2011
C. 2015
D. 2019

»AdWords Express” food a9 df=ar fopar T on?

A 2007
B. 2011
C. 2015
D. 2019

32. Google rebranded AdWords to Google Ads in:

A 2021
B. 2020
C. 2018
D. 2015
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T ° AdWords @ Google Ads § &4 i€ faar?

A. 2021
B. 2020
C. 2018
D. 2015

33. SERP means:

A. Search Engine Result Page

B. Site Engagement Ranking Protocol
C. Social Email Response Post
D. Server Email Routing Page

SERP T JUf %Y T 87

A. Td goi1 Rolee U

B. ATge UirotHe IfhiT el
C. AT $HA R URe
D. qdR 37T ST Uol

P.T.O.
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34. Which of these is NOT a Google Ads extension?

A SITELINK
B. CALLOUT
C. MAP VIEW

D. CALL

91 § ¥ ®I9 Google Ads TRICIH a8 &7

A. NIECIRED
B. PIAIMIC
C 9 7
5 o
35. Google Ads platform primarily focuses on:

A. CTR Optimization
B. Keyword Matching
C. Email Outreach

D. Network Traffic
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Google Ads wiehiH T@&Ia: fHFd R sfad 87

A.  CTR IJHe
B.  @lds Al
C.  3HA 33
D. Jcdd b

36. The “5Ds” of digital marketing include all except:

A. Digital Devices

B. Digital Distribution
C. Digital Data
D. Digital Platforms

A f$foted fearsas
o O\ o\ o

B fefitea oo

C f$forea Ser

D $feeT wiem™
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37. Al in engagement marketing enables:

A Manual Messaging

w

Static targeting
C. Personalized automation

D. Random Sampling

TS (Al) TISTHC ATHIST H 9T HeTH g-1dT 27
A eI HARSET

B. Rer aefimror

C. @I IENE
D. Y0 Huferr
38. Customer engagement leads to:
A. Lower Sales
B. Faster churn

C. Brand loyalty

D. Decreased traffic
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UTed AEITRIAT BT aRoTH T BIaT 87
A. CRACE
B. a9 UTED B

C. gis & Ul IhEry

D. St § B

39. Interruption marketing is opposite of:

A. Email Marketing
B. Search Ads
C. Engagement marketing

D. SMS

SeRWH ATbieT" fhaar faudg 87

A, SHA "D
B. SEREEIEE

C. UIISTHE AT T
D. THTHTH

P.T.O.
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40. The most sustainable marketing model today is?

A. Print advertising

w

Single-Channel SEO
C. Multi-Channel digital strategy

D. Word-of-Mouth

IS BT G fedhre; AThICT HAied HIT 27

A. fiie fasmu=

B. RiTa—a9e SEO

C. qocl—d9d f$foteat Yorifa

D. TS 3P ISy

sk sk sk sk sk sk sieosk seskoskosk skeskoskok sk
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