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DO NOT OPEN THE BOOKLET UNTIL YOU ARE ASKED TO DO SO. 

जब तक कहा न जाये,पिुBतका न खोल/ । 

FIRST READ ALL THE INSTRUCTIONS / पहले सभी िनदPश. dks पढ़ ल/ । 
Important Instructions / महR वपूणV िनदPश 

1. This paper consists of 40 multiple choice questions (M.C.Q.). All questions are 

Compulsory and carry 01 mark each. There is no negative marking. 

इस `a न पb म/ 40 बहcिवकd पीय `a न हe । सभी `a न अिनवायV हe व `R येक `a न 01 अंक का ह।ै गलत 

उR तर के िलए अंक नहj काटे जाय/गे। 

2. Each question has four alternative responses marked (A), (B), (C) and (D). You 

have to choose an appropriate answer option and mark it on the OMR sheet. 

`R येक `a न के चार उR तर िवकd प (A), (B), (C) एव (D) िदए गए हe । आपको उपयpु त उR तर िवकd प 

का चनुाव कर mRrj vks-,e-vkj `पb पर अिंकत करना ह ै। 
3. For marking answers on OMR sheet, follow the detailed instructions given on the 

OMR Sheet. 

ओ0एम0आर0 `पb पर अपने सही उR तर को िचि:हत करने के िलए `पb पर अंिकत िनदPश. का पालन कrिजए । 

4. Use only Blue or Black ball point pen for marking on OMR. 

ओ0एम0आर0 पर िच: ह लगाने के िलए केवल नीली या काली बॉल u वॉइ: ट पैन का ही इB तेमाल कrिजए। 

 

P.T.O. 
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1.  What is the full form of WWW? 

A. Word Wide Web 

B. World Wide Webs 

C. World Wide Web 

D. Word Wide Webs  

 

 WWW dk iw.kZ :i D;k gS\  

 A. oMZ okbM osc 

 B. oYMZ okbM osCl 

 C. oYMZ okbM osc   

 D. oMZ okbM osCl  

 

2- What does HTML stands for? 

A.  Hipertext Markup Language 

B.  Hypertexts Markup Language 

C.  Hypertext Markup Language  

D.  Hypertest Markup Languages  

 

 HTML dk iw.kZ :i D;k gS\ 

 A. gkbijVsDLV ekdZvi ySaXost    

 B. gkbijVsDLV~l ekdZvi ySaXost    

 C. gkbijVsDLV ekdZvi ySaXost 

 D. gkbijVsLV ekdZvi ySaXostst   

 

3- CDN stands for?  

A.  Contact Delivery Network 

B.  Content Delivery Network 

C.  Content Deliver Network 

D.  Course Delivery Network 
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 CDN dk D;k vFkZ gS\ 

A. dkWUVSDV fMyhojh usVodZ  

 B. daVsaV fMyhojh usVodZ    

 C. daVsaV fMyhoj usVodZ  

 D. dkslZ fMyhojh usVodZ    

 

4- A digital ecosystem includes: 

A.  Only websites 

B.  Only mobile apps 

C.  All hardware, software, and data 

D.  Business rules 

 

 ,d fMftVy bdksflLVe esa D;k 'kkfey gksrk gS\ 

 A. dsoy osclkbV 

 B. dsoy eksckby ,si    

 C. lHkh gkMZos;j] lkW¶Vos;j vkSj MsVk  

 D. O;kikj fu;e  

 

5- In which year the Mosaic web browser introduced? 

A.  1989 

B.  1991 

C.  1993 

D.  1995 

 

 ekst+sd osc czkmt+j fdl o"kZ esa is'k fd;k x;k Fkk\ 

A.  1989 

B.  1991 

C.  1993 

D.  1995 

 

P.T.O.               
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6- Mosaic web Browser introduced in Web?  

A.  Web 1.0 

B.  Web 2.0 

C.  Web 3.0 

D.  None of the above  

 

 ekst+sd osc czkmt+j fdl osc laLdj.k esa is'k fd;k x;k Fkk\ 

A. osc 1-0  

 B. osc 2-0   

 C. osc 3-0    

 D. mijksä esa ls dksbZ ugha  

 

7- What is one major characteristics of web 3.0? 

A.  Read only content 

B.  Easy-information classification and retrieval  

C.  3D Graphics 

D.  No multiple applications 

 

 osc 3-0 dh ,d izeq[k fo'ks"krk D;k gS\ 

 A. dsoy i<+us ;ksX; lkexzh    

 B. tkudkjh dk vklku oxhZdj.k vkSj iqu%izkfIr 

 C. 3D xzkfQDl   

 D. dksbZ cgq&,fIyds'ku ugha   

 

8- Web resources are identified by: 

A.  URL 

B.  HTTP 

C.  HTTML 

D.  URI 
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 osc lalk/kuksa dh igpku fdlds }kjk gksrh gS\ 

A.  URL 

B.  HTTP 

C.  HTTML 

D.  URI 

 

9- What is freelancing? 

A.  Regular service at office 

B.  Agent base service 

C.  Contract based service 

D.  None of the above 

 

Ýhykaflax D;k gS\ 

 A. fu;fer dk;kZy; lsok    

 B. ,tsaV vk/kkfjr lsok   

 C. vuqca/k vk/kkfjr lsok    

 D. mijksä esa ls dksbZ ugha   

 

10- A major reason for freelancing popularity is: 

A.  High government regulations 

B.  Better job security 

C.  Work-life flexibility 

D.  Higher education needs 

 

 Ýhykaflax dh yksdfiz;rk dk ,d izeq[k dkj.k D;k gS\ 

 A. mPp ljdkjh fu;e    

 B. csgrj ukSdjh lqj{kk   

 C. dk;Z&thou esa yphykiu    

 D. mPp f'k{kk dh vko';drk  

P.T.O.               
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11- What type of keyword is “Buying a motor-cycle tyre”? 

A.  Navigational keyword 

B.  Informational keyword 

C.  Transactional key word 

D.  None of the above 

 

 ÞeksVjlkbfdy Vk;j [kjhnukß fdl izdkj dk dhoMZ gS\ 

 A. usfoxs'kuy dhoMZ  

 B. lwpuk laca/kh dhoMZ 

 C. ysu&nsu vk/kkfjr dhoMZ   

 D. mijksä esa ls dkbZ ugha  

 

12- Which of the following best differentiates freelancing from remote work, based on 

 their structural and contractual nature?  

A.  Freelancers work only from home, while remote workers travel to client sites. 

B.  Remote work involves multiple clients; freelancing involves one employer. 

C.  Freelancers have no long-term commitment to a single employer, while 

 remote workers typically have an employment contract with one 

 organization. 

D.  Absence of creative tasks 

 

 lajpuk vkSj vuqca/k ds vk/kkj ij Ýhykaflax vkSj fjeksV odZ esa izeq[k varj D;k gS\ 

 A. Ýhykalj dsoy ?kj ls dke djrs gSa] fjeksV odZj DykbaV lkbV ij tkrs gS   

 B. fjeksV odZ esa dbZ DykbaV gksrs gS% Ýhykaflax esa ,d gh fu;ksäk    

 C. Ýhykalj dk nh?kZdkfyd vuqca/k ugha gksrk] fjeksV odZj dk gksrk gS   

 D. jpukRed dk;ksZa dh vuqifLFkfr  
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13- Among the listed digital lead generation strategies, which one is best suited for 

 engaging users at the  informational stage of the buying process? 

A.  Transactional landing pages 

B.  Product order forms 

C.  Educational blog posts and FAQs 

D.  Checkout page optimization  

 

 fuEu esa ls dkSu&lh j.kuhfr mi;ksxdrkZvksa dks lwpuk pj.k esa tksM+us ds fy, mi;qä gS\ 

 A. ysu&nsu ySafMax ist  

 B. mRikn vkWMZj Q+kWeZ   

 C. 'kSf{kd CykWx vkSj lkekU; iz'u  

 D. psdvkmV ist vuqdwyu 

 

14- Buzz word means? 

A.  A trendy world 

B.  A popular image 

C.  A series of advertisement 

D.  A form of online media  

 

 ”Buzz word” dk D;k vFkZ gS\ 

 A. ,d VªsaMh 'kCn  

 B. ,d yksdfiz; Nfo   

 C. foKkiu Jà[kyk 

 D. ,d vkWuykbu ehfM;k :i    

 

15- SEO focusses on?  

A.  Putting the webpage into first page of the Google result 

B.  Adding long tail keywords 

C.  Shortening the forms on webpages 

D.  None of the above 

P.T.O.               
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 SEO dk mÌs'; D;k gS\ 

A. oscist dks xwxy ifj.kkeksa esa igys i`"B ij ykuk 

 B. yacs dhoMZ tksM+uk   

 C. oscQkWeZ dks NksVk djuk    

 D. mijksä esa ls dksbZ ugha     

 

16- What is Adsense?  

A.  A Popular type of digital image 

B.  A Google platform to bring pages in first page result 

C.  A Google platform that allow website to earn money 

D.  A trendy word 

 

 Adsense D;k gS\ 

 A. fMftVy Nfo dk ,d izdkj     

 B. xwxy dk ,d IysVQkeZ tks oscist dks jSad djrk gS 

 C. osclkbV dks iSls dekus dh lqfo/kk nsus okyk xwxy IysVQkWeZ   

 D. ,d VªsaMh 'kCn  

   

17- What exactly is a Pop-up ad? 

A.  An ad that displays in a new browser window 

B.  A trendy image 

C.  A Google platform 

D.  Print Advert 

 

 ikWi&vi foKkiu D;k gS\ 

 A. ,slk foKkiu tks ubZ czkmt+j foaMksa esa fn[kkbZ nsrk gS     

 B. ,d VªsaMh Nfo    

 C. ,d xwxy IysVQ+kWeZ   

 D. fizaV foKkiu 
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18- Which of the following is not a type of digital marketing activity? 

A.  e-marketing 

B.  Social marketing 

C.  Print advert 

D.  Internet Marketing 

 

 fuEufyf[kr esa ls dkSu lk fMftVy ekdsZfVax xfrfof/k dk ,d izdkj ugha gS\  

 A. bZ&ekdsZfVax     

 B. lks'ky ekdsZfVax    

 C. fizaV foKkiu    

 D. baVjusV ekdsZfVax  

 

19- The gig economy is driven by: 

A.  Government jobs 

B.  Permanent employment 

C.  Short-term, skill-based contracts 

D.  Traditonal business 

 

 Þfxx bdksukWehß fdlls lapkfyr gksrh gS\  

A. ljdkjh ukSdfj;ksa ls     

 B. LFkk;h jkstxkj ls  

 C. vYidkfyd] dkS'ky vk/kkfjr vuqca/k ls    

 D. ikjaifjd O;olk; ls    

 

20- Which tool is used for analyzing website audience behavior? 

A.  Canva 

B.  Google Analytics 

C.  Buffer 

D.  PayPal 

P.T.O. 
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 osclkbV vkWfM;al O;ogkj dks fo'ysf"kr djus ds fy, dkSu&lk Vwy mi;ksx gksrk gS\ 

A. dSuok    

 B. xwxy ,ukfyfVDl 

 C. cQj   

 D. isiSy 

 

21- What type of keyword shows high purchase intent? 

A.  Informational  

B.  Navigational 

C.  Transactional 

D.  Conversational 

 

 dkSu&ls dhoMZ ls vf/kd [kjhnkjh dh laHkkouk gksrh gS\ 

 A. lwpuk vk/kkfjr    

 B. usfoxs'kuy  

 C. ysu&nsu vk/kkfjr    

 D. ckrphr vk/kkfjr   

 

22- Which methods helps improve webpage performance and conversions? 

A.  Manual scanning 

B.  AB Testing 

C.  Image compression 

D.  Link Building 

 

 oscist izn'kZu vkSj :ikarj.k dks csgrj djus esa dkSu&lh fof/k lgk;d gS\ 

A. eSuqvy LdSfuax      

 B. ,@ch VsfLVax   

 C. best daizs'ku  

 D. fyad fcfYMax  
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23- Reductionism in systems means: 

A.  Ignoring parts 

B.  Dividing into elements 

C.  Focusing on goals 

D.  Adding new components 

 

 flLVe esa ÞfjMD'kfuT+eß dk D;k vFkZ gS\ 

A. Hkkxksa dh vuns[kh djuk 

 B. ?kVdksa esa foHkkftr djuk 

 C. y{;ksa ij /;ku dsafnzr djuk  

 D. u, ?kVd tksM+uk  

 

24- A key challenge in digital ecosystems is: 

A.  Managing social media 

B.  Coordinated engineering 

C.  Cloud backups 

D.  External funding 

 

 fMftVy bdksflLVe dh ,d izeq[k pqukSrh D;k gS\ 

A. lks'ky ehfM;k dk izca/ku   

 B. lefUor bathfu;fjax   

 C. DykmM cSdvi   

 D. ckgjh QafMax   

 

25- What is cornerstone content? 

A.  Viral posts 

B.  Foundational long-form content 

C.  Ad-based content 

D.  Short tweets 

 

P.T.O. 
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 ÞdkWuZjLVksu daVsaVß D;k gS\ 

A. ok;jy iksLV   

 B. vk/kkjHkwr foLr`r lkexzh   

 C. foKkiu vk/kkfjr lkexzh  

 D. 'kkWVZ V~ohV~l   

 

26- A key benefit of blogging in content marketing is: 

A.  Free hosting 

B.  Link spamming 

C.  Driving quality leads 

D.  Viral marketing 

 

 daVsaV ekdsZfVax esa CykWfxax dk izeq[k ykHk D;k gS\ 

 A. eq¶r gksfLVax  

 B. fyad LiSfeax  

 C. xq.koÙkk okys yhM ykuk    

 D. ok;jy ekdsZfVax  

 

27- CTA in marketing stands for: 

A.  Call to Act 

B.  Conversion Target Action 

C.  Call to Action 

D.  Campaign Target Analytics  

 

 ekdsZfVax esa CTA dk eryc D;k gS\ 

 A. dkWy Vw ,DV   

 B. dUotZu VkjxsV ,D'ku   

 C. dkWy Vw ,D'ku   

 D. dSaisu VkjxsV ,ukfyfVDl 
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28- What is a cold email? 

A.  Spam email 

B.  Email to known contact  

C.  First-time email to stranger  

D.  Follow-up email  

 

 ÞdksYM bZesyß D;k gksrk gS\ 

 A. LiSe bZesy    

 B. Kkr laidZ dks Hkstk x;k bZesy  

 C. igyh ckj vifjfpr dks Hkstk x;k bZesy 

 D. QkWyks&vi bZesy 

 

29- Which is not a type of email marketing? 

A.  Newsletter 

B.  Transactional 

C.  Influencer 

D.  Direct email 

 

 fuEu esa ls dkSu bZesy ekdsZfVax dk izdkj ugha gS\  

 A. U;wt+ysVj 

 B. VªkatsD'kuy 

 C. ba¶yq,alj 

 D. Mk;jsDV bZesy 

 

30- What does PPA stand for? 

A.  Primary Progressive Aphasia  

B.  Power Purchase Agreement 

C.  Purchase Price Allocation 

D.  Pay Per Action 

 

P.T.O. 
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 PPA dk iw.kZ :i D;k gS\ 

 A. izkbejh izksxzsflo vQsft;k 

 B. ikoj ijpst ,xzhesaV 

 C. ijpst izkbt ,yksds'ku  

 D. is ij ,D'ku  

 

31- AdWords Express launched in: 

A.  2007 

B.  2011 

C.  2015 

D.  2019 

 

 ”AdWords Express” fdl o"kZ ykWUp fd;k x;k Fkk\ 

A.  2007 

B.  2011 

C.  2015 

D.  2019 

 

32- Google rebranded AdWords to Google Ads in: 

A.  2021 

B.  2020 

C.  2018 

D.  2015 
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 xwxy us AdWords dks Google Ads esa dc jhczkaM fd;k\  

A.  2021 

B.  2020 

C.  2018 

D.  2015 

 

33- SERP means: 

A.  Search Engine Result Page 

B.  Site Engagement Ranking Protocol 

C.  Social Email Response Post 

D.  Server Email Routing Page 

 

 SERP dk iw.kZ :i D;k gS\ 

A. lpZ batu fjtYV ist  

 B. lkbV ,axstesaV jSafdax izksVksdkWy   

 C. lks'ky bZesy fjLikWUl iksLV   

 D. loZj bZesy jkmfVax ist  

 

 

 

P.T.O. 
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34- Which of these is NOT a Google Ads extension? 

A.  SITELINK 

B.  CALLOUT 

C.  MAP VIEW 

D.  CALL 

 

 fuEu esa ls dkSu Google Ads ,DlVsa'ku ugha gS\ 

 A. lkbVfyad      

 B. dkWyvkmV   

 C. eSi O;w       

 D. dkWy    

 

35- Google Ads platform primarily focuses on:  

A.  CTR Optimization 

B.  Keyword Matching 

C.  Email Outreach  

D.  Network Traffic 
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 Google Ads IysVQkWeZ eq[;r% fdl ij dasfnzr gS\ 

 A. CTR vuqdwyu   

 B. dhoMZ feyku   

 C. bZesy vkmVjhp    

 D. usVodZ VªSfQd    

 

36- The “5Ds” of digital marketing include all except: 

A.  Digital Devices 

B.  Digital Distribution 

C.  Digital Data 

D.  Digital Platforms 

 

 fMftVy ekdsZfVax ds “5Ds” esa ls dkSu 'kkfey ugha gS\ 

 A. fMftVy fMokblst+  

 B. fMftVy fMLVªhC;w'ku   

 C. fMftVy MsVk    

 D. fMftVy IysVQ+kWeZ   

 

 

P.T.O. 
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37- AI in engagement marketing enables: 

A.  Manual Messaging 

B.  Static targeting 

C.  Personalized automation 

D.  Random Sampling 

 

 ,vkbZ (AI) ,axstesaV ekdsZfaVax esa D;k l{ke cukrk gS\ 

 A. eSuqvy eSlsftax   

 B. fLFkj y{;hdj.k  

 C. O;fäxr vkWVkses'ku   

 D. jSaMe lSaifyax    

 

 

38- Customer engagement leads to: 

A.  Lower Sales 

B.  Faster churn 

C.  Brand loyalty 

D.  Decreased traffic 
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 xzkgd lgHkkfxrk dk ifj.kke D;k gksrk gS\ 

A. de fcØh   

 B. rst+ xzkgd gkfu  

 C. czkaM ds izfr oQknkjh   

 D. VªSfQ+d esa deh 

 

39- Interruption marketing is opposite of: 

A.  Email Marketing 

B.  Search Ads 

C.  Engagement marketing 

D.  SMS 

 

 ÞbaVjI'ku ekdsZfVaxß fdldk foijhr gS\  

 A. bZesy ekdsZfVax   

 B. lpZ foKkiu    

 C. ,axstesaV ekdsZfVax    

 D. ,l,e,l   

 

 

P.T.O. 
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40- The most sustainable marketing model today is? 

A.  Print advertising 

B.  Single-Channel SEO 

C.  Multi-Channel digital strategy 

D.  Word-of-Mouth 

 vkt dk lcls fVdkÅ ekdsZfVax ekWMy D;k gS\ 

 A. fizaV foKkiu  

 B. flaxy&pSuy SEO  

 C. eYVh&pSuy fMftVy j.kuhfr    

 D. oMZ vkWQ ekmFk    

 

 

 

 

***************** 


