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1. What is the primary objective of social media marketing for businesses?

A.

B
C.
D

To entertain users.
To drive traffic and increase brand visibility.
To reduce operational costs.

To avoid traditional marketing methods.
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2. Which platform is most effective for visual-based businesses like fashion and food?
A. Twitter.
B. Instagram.
C. LinkedIn.
D. Pinterest.

DI AT ©ITHH HIA AR Ao S TR Faari & forg Fad g9t 27

A Twitter.
B. Instagram.
C LinkedIn.
D Pinterest.
3. What is the use of analytics tools in social media?
A. Designing posts.
B Measuring campaign performance.
C. Increasing followers.
D Content creation.
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A. IRe fSSTE BT |
B. NI UgeiE Bl AT |
C. BRI T |
D. NIGDIREEIEI
4. Which of the following is a paid advertising feature on Facebook?
A. Facebook Stories.
B. Facebook Ads Manager.
C. Facebook Marketplace.
D. Facebook Live.

FrfRad # & Bage TR B TS I7ar fasm gider 22

A. Facebook Stories.
B. Facebook Ads Manager.
C. Facebook Marketplace.
D. Facebook Live.
5. What does “organic reach” refer to in social media?
A Reach achieved without paid promotion.
B Paid advertisements reach.
C. Follwers who like a post.
D Viral content.

P.T.O.
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6. What is the character limit for a tweet on Twitter?
A. 120
B. 240
C. 280
D. 320

e W U cdic & fory ser A ar 27

A 120
B. 240
C 280
D 320
7. Which platform is best for Business to Business (B2B) marketing?

A. You Tube.
B LinkedIn.
C. Instagram.
D

Snapchat.

qaTd ¥ e (§i2d)) AHET B U DI AT iehiH Aa 3BT 87
A. You Tube.

B LinkedIn.
C. Instagram.
D Snapchat.
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8. Which kind of post peforms best on social media?
A. Plain text.
B High-quality visuals and videos.
C. Lengthy articles.
D

Infographics only.

JreTel ST W piF W ThR B GRS Fa 30T Ui Bl 27
A. IR SR |
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C. T o |
D. Bael SHIITha |

9. What is the term for user-generated content about a brand?
A. Sponsored content.

B Earned media.
C. Paid media.
D

Owned media.

Fie B IN H IWANTHAT gRT Sa~ AU BT &1 HEA &7
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C. A ST |
D. it Wifsar|

10. Which of the following is a video-focused social media platform?
A. Pinterest.
B YouTube.
C. LinkedIn.
D Facebook.

P.T.O.
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Pinterest.

A

B. YouTube.
C LinkedIn.
D

Facebook.

11. What is the main purpose of a call-to-action (CTA) on social media?
A. To entertain users.
B To guide users to take specific actions.
C. To increase ad spend.
D To create viral content.

ATl WA W Bicd—c—URM (CTA) T T 2T RIT 27

A. SUIARTHATRN BT ARSI BT |
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C. eI @ 9T |

D. IRRA AT G |

12. In context to expand business, what is the main advantage of using social media

influencers?

A Reaching a niche audience.
B Reducing advertising costs.
C. Increasing product quality.

D Gaining free analytics tools.

JaETd BT 9T & Had H, AT HIfSAT SHIUHH BT G ™ RIT &7
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13. Which social media platform is the best for real-time updates and news?

A. Instagram.
B Twitter.

C. LinkedIn.
D TikTok.

IRA(dd THT | 3fTse Y 3R FHAER & folU & A1 |9IeTd HIfSAT weh® aad
BT B?

Instagram.

A

B. Twitter.
C Linkedin.
D

TikTok.

14. What is the primary purpose of using hashtags on social media platforms?
A To make posts visually appealing.
B To increase post visibility and reach relevant audiences.
C. To track post performance metrics.
D To categorize content for archival purposes.

GreTel HIfSTT WehiH IR 2T BT Ui LI -1 27

A. IS I 3MMbYD [T |
B. URE 1 GIIAT FoTT 3R HefSd gefel do uga |
C. IR UG HfgdT BT b AT |

D. MUl Bl YT B b forg afiepa &R |

15. What is the term for content shared multiple times across social media platforms by
users?
A. Viral Content.
B Sponsored Content.
C. Paid Advertisement.
D

Organic Reach.

P.T.O.
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A. IRl AT |

B. grafoTa | |

C. A fdar war fagme |

D. UTepfcieh Ugd |
16. Which metric is commonly used to measure the success of social media campaigns?
A. Follower Count.

B Conversion Rate.
C. Post Frequency.
D

Bounce Rate.

rerer ST AT BT FhadT 799 & U w1 Afed JIHAR R ST
foar e &7

A. BIARN & T |

B. JHUTANT X |

C.  URe g

D. 939 X |

17. What type of content tends to get the highest engagement on social media
platforms?
A Text-only posts.
B Image and video-based content.
C. Short and Long articles.
D

Polls and surveys
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18. Which platform allows businesses to create shoppable posts?
A. LinkedIn.
B Instagram.
C. Twitter.
D Pinterest.

LinkedIn.
Instagram.
Twitter.

DI Al ©ICHH FIAR DI WRIGRI AR YRS I BT AT <l 87
A.
B.
C.
D.

Pinterest.

19. Which social media platform is most suitable for video marketing?
A. Pinterest.
B Snapchat.
C. YouTube.
D LinkedIn.

P.T.O.
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A Pinterest.
B. Snapchat.
C YouTube.
D Linkedin.
20. What feature on Facebook allows businesses to interact with customers in real-time?
A. Stories.
B. Messenger.
C. Groups.
D. Pages.

BAgDH W DI Al G FGARIT BT ATEDT & A aR<dd T H qradid bRl
@I 3T <ot 2?

A.

B
C.
D

Stories.
Messenger.
Groups.

Pages.

21. What is the primary goal of SEO in social media?

A.

B
C.
D

To increase visibility and engagement.
To reduce bounce rates.
To create paid ads.

To automate posts.

Aot AT F AL BT I eI R 22

A.
B.
C.

D.
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22. Which tool is commonly used for scheduling posts on social media?

A.

B
C.
D

Canva.
Hootsuite.
Adobe Spark.
Slack.

AT AIRSAT W URE IS HRA @ ol SMHAR WR fHd <o &I ST

ST 27
A Canva.
B. Hootsuite.
C Adobe Spark.
D Slack.
23. What does “engagement rate” measure?
A Total likes and shares per post.

B
C.
D

Interaction between users and content.
Number of views on a page.

Number of followers gained.

ABaTfrar <** fhd |mger 87

A U URE g oTSad 3R IR |
B. STIRTHATRAT 3R AT @& 9/ Iradid |
C. U R g3 AT |
D.  UTK STIATRRN & He|
24. What is the purpose of retargeting in social media advertising?
A. Attracting new users.
B Reaching users who interacted with your content earlier.
C. Increasing organic reach.
D Reducing ad costs.

A-1170
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25. What type of ad is commonly used on You Tube?

A Text-only ads.

B Skippable video ads.
C. Pop-up banners.

D Story ads.

ICTd W AFAR W fd ISR &1 fIgms SuanT fear siar 272
A. bIel AT dTel TI=TI |

B. Repd &1 A A fagme |

C.  UU—3M IR
D

TR A= |
26. What does “influencer marketing”involve?
A Paying celebrities to endorse products.
B Collaborating with individuals with a strong social media following.
C. Hosting online ads.
D Creating organic content.

SUUER HIBICT” | T A Bl 27

A. IATE] BT IR HRA EF% %’I'Q "I?Ig% SI‘{fMI a?r YITATT PRAT |
B. S ARKAT & AT HEINT AT e ARTel Hifear W Asiqd BidsT 2 |
C. et fasodl &1 Hodl &RAT |
D. SUICESIEOIRCE G
27. What is a common way to increase website traffic using social media?

A Sharing backlinks in posts
B Reducing post frequency
C. Using unrelated hashtags
D Creating private groups

Tt NSAT BT SNT | JedATse Sfhep @11 BT Th AT IRIbT T 27
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28. Which metric is crucial for tracking the success of a paid social media campaign?

A Reach.

B. Engagement Rate.

C. Return on Investment. (ROI)
D Post Frequency.

el Mg BT ITART I Al ARSTT AN B Tl BT b B D
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A ugd |
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D U AR |
29. What is the purpose of creating a business page on Facebook?
A. To connect with personal friends.
B To promote products or services to a wider audience.
C. To follow other businesses.
D To use Messenger for chatting.

HAGH TR T fOST I UST 9911 T T ST 27
A. AT QR A e B 1%NI
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B.
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30. What is the main benefit of using LinkedIn for businesses?
A. Sharing personal updates.
B Building professional networks and B2B marketing.
C. Sharing memes.
D Selling products directly.

faS ™1 & T Linkedin &1 & oM @1 27
A. RHITA JTUST SATSTT HRAT |
B ATGATRIG Head 1 iR oo & fao= (di2dh) AT
C. A TSI T |
D

IATET BT A I |
31. What does “Social media engagement” include?
A. Likes, comments, and shares.
B Ad spending.
C. Profile views.
D Post frequency.

P.T.O.
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32. Which social media platform is most suitable for creating professional portfolios?
A. Instagram
B. LinkedIn.
C. Twitter.
D. Snapchat.

AT Aol a9 & oy BIF |1 AIeTd AIRSTT ©ehH A9 SUYh &7

A. Instagram
B. LinkedIn.
C. Twitter.
D. Snapchat.
33. What is the meaning of “Organic Traffic” in social media marketing?

A Traffic from paid ads.

B. Traffic from unpaid, natural engagement.
C. Traffic from international users.

D. Traffic from shared links only.

Qrerer Hif$ar qrefeT # “sififae fhe” &1 war aref 27
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C
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34. Which tool is commonly used to analyze social media performance?
A. Canva.
B. Google Analytics.
C. Slack.
D Photoshop.
ATl AIRSAT Uee BT fAvelyor &- & ol MR WR 6 <ol &1 SudnT b
ST 27
A. Canva.
B. Google Analytics.
C. Slack.
D. Photoshop.
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35. What is the primary advantage of using video content on social media?
A. Reducing content creation costs.

Increasing user engagement and retention.

Limiting content distribution.

Targeting only local audiences.

OO0

T faaRer & g BT |

A.

B. STARTRAT Tg9TRTaT 3R UferRoT 9ar T |
C

D HIel AT bl Bl oTerd BT |

36. Which company owns Instagram?
A. Twitter
B. Microsoft
C. Meta
D Google

SXCTUTH BT HifeTd DI B B2

A. cfaex
B. GIEEARIRE
C. AeT
D. WA
37. What is the maximum duration of an Instagram Story?
A. 70 seconds
B. 80 seconds
C. 60 seconds
D 100 seconds

A 70 AHS
B 80 THS
C 60 AHS
D 100 APHS
38. Which platform introduced “Reels” as a feature to compete with TikTok?
A. Snapchat
B Facebook
C. Instagram
D You Tube

P.T.O.
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39.

40.
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Which social media platform is primarily used for sharing and discovering pins of
images or ideas?

Pinterest

Instagram

Facebook

Reddit
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