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DO NOT OPEN THE BOOKLET UNTIL YOU ARE ASKED TO DO SO. 

जब तक कहा न जाये,पिुAतका न खोल. । 

FIRST READ ALL THE INSTRUCTIONS / पहले सभी िनदOश- dks पढ़ ल. । 
Important Instructions / महQ वपूणU िनदOश 

1. This paper consists of 40 multiple choice questions (M.C.Q.). All questions are 

Compulsory and carry 01 mark each. There is no negative marking. 

इस _` न पa म. 40 बहbिवकc पीय _` न हd । सभी _` न अिनवायU हd व _Q येक _` न 01 अंक का ह।ै गलत 

उQ तर के िलए अंक नहi काटे जाय.गे। 

2. Each question has four alternative responses marked (A), (B), (C) and (D). You 

have to choose an appropriate answer option and mark it on the OMR sheet. 

_Q येक _` न के चार उQ तर िवकc प (A), (B), (C) ,oa (D) िदए गए हd । आपको उपयoु त उQ तर िवकc प 

का चनुाव कर mRrj vks-,e-vkj _पa mRrj vks-,e-vkj पर अंिकत करना ह ै। 
3. For marking answers on OMR sheet, follow the detailed instructions given on the 

OMR Sheet. 

ओ0एम0आर0 _पa पर अपने सही उQ तर को िचि9हत करने के िलए _पa पर अंिकत िनदOश- का पालन कrिजए 

 । 

4. Use only Blue or Black ball point pen for marking on OMR. 

ओ0एम0आर0 पर िच9 ह लगाने के िलए केवल नीली या काली बॉल u वॉइ9 ट पैन का ही इA तेमाल कrिजए। 

P.T.O. 
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1.  What is the primary objective of social media marketing for businesses? 

 A. To entertain users. 

 B. To drive traffic and increase brand visibility. 

 C. To reduce operational costs. 

 D. To avoid traditional marketing methods. 

 

 O;olk;ksa ds fy, lks'ky ehfM;k ekdsZfVax dk eq[; mÌs'; D;k gS\  

 A. mi;ksxdrkZvksa dk euksjatu djukA 

 B. VªSfQ+d ykuk vkSj czkaM dh n`';rk c<+kukA 

 C. lapkyu ykxr de djukA   

 D. ikjaifjd foi.ku fof/k;ksa ls cpukA 

 

2- Which platform is most effective for visual-based businesses like fashion and food? 

A.  Twitter. 

B.  Instagram. 

C.  LinkedIn. 

D.  Pinterest. 

 

 dkSu lk IysVQkWeZ QS'ku vkSj Hkkstu tSls n`';&vk/kkfjr O;olk;ksa ds fy, lcls izHkkoh gS\ 

A.  Twitter. 

B.  Instagram. 

C.  LinkedIn. 

D.  Pinterest. 

 

3- What is the use of analytics tools in social media? 

A.  Designing posts. 

B.  Measuring campaign performance. 

C.  Increasing followers. 

D.  Content creation. 
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 lks'ky ehfM;k esa ,ukfyfVDl VwYl dk D;k mi;ksx gS\ 

A. iksLV fMt+kbu djukA  

 B. vfHk;ku izn'kZu dks ekiukA    

 C. QkWyksvlZ c<+kukA  

 D. lkexzh cukukA   

 

4- Which of the following is a paid advertising feature on Facebook? 

A.  Facebook Stories. 

B.  Facebook Ads Manager. 

C.  Facebook Marketplace. 

D.  Facebook Live. 

 

 fuEufyf[kr esa ls Qslcqd ij dkSu&lh ,d Hkqxrku foKkiu lqfo/kk gS\ 

A.  Facebook Stories. 

B.  Facebook Ads Manager. 

C.  Facebook Marketplace. 

D.  Facebook Live. 

 

5- What does “organic reach” refer to in social media? 

A.  Reach achieved without paid promotion. 

B.  Paid advertisements reach. 

C.  Follwers who like a post. 

D.  Viral content. 

 

 

 

 

 

 

P.T.O. 
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 lks'ky ehfM;k ds lanHkZ esa ÞvkWxsZfud jhpß dk D;k eryc gS\ 

A. fcuk Hkqxrku izpkj ds izkIr igqapA  

 B. Hkqxrku fd, x, foKkiu dh igqapA   

 C. og vuq;k;h tks iksLV dks ilan djrs gSaA    

 D. ok;jy lkexzhA 

 

6- What is the character limit for a tweet on Twitter? 

A.  120 

B.  240 

C.  280 

D.  320 

 

 V~foVj ij ,d V~ohV ds fy, v{kj lhek D;k gS\ 

A.  120 

B.  240 

C.  280 

D.  320 

 

7- Which platform is best for Business to Business (B2B) marketing? 

A.  You Tube. 

B.  LinkedIn. 

C.  Instagram. 

D.  Snapchat. 

 

 O;olk; ls O;olk; ¼ch2ch½ ekdsZfVax ds fy, dkSu lk IysVQ+kWeZ lcls vPNk gS\ 

A.  You Tube. 

B.  LinkedIn. 

C.  Instagram. 

D.  Snapchat. 
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8- Which kind of post peforms best on social media? 

A.  Plain text. 

B.  High-quality visuals and videos. 

C.  Lengthy articles. 

D.  Infographics only. 

 

 lks'ky ehfM;k ij dkSu lh izdkj dh iksLV lcls vPNk izn'kZu djrh gS\ 

 A. lk/kkj.k VsDLVA   

 B. mPp xq.koÙkk okyh Nfo;ka vkSj ohfM;ksA    

 C. yacs ys[kA    

 D. dsoy bUQksxzkfQDlA     

 

9- What is the term for user-generated content about a brand? 

A.  Sponsored content. 

B.  Earned media. 

C.  Paid media. 

D.  Owned media. 

 

czkaM ds ckjs esa mi;ksxdrkZ }kjk mRiUu lkexzh dks D;k dgrs gSa\ 

 A. izk;ksftr lkexzhA    

 B. vftZr ehfM;kA  

 C. Hkqxrku ehfM;kA    

 D. LokfeRo ehfM;kA  

 

10- Which of the following is a video-focused social media platform? 

A. Pinterest. 

B. YouTube. 

C. LinkedIn.  

D. Facebook. 

 

P.T.O.               
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 fuEufyf[kr esa ls dkSu lk ohfM;ksa&dsafnzr lks'ky ehfM;k IysVQ+kWeZ gS\ 

A. Pinterest. 

B. YouTube. 

C. LinkedIn.  

D. Facebook. 

  

11- What is the main purpose of a call-to-action (CTA) on social media? 

A.  To entertain users. 

B.  To guide users to take specific actions. 

C.  To increase ad spend. 

D.  To create viral content. 

 

 lks'ky ehfM;k ij dkWy&Vw&,D'ku (CTA) dk eq[; mÌs'; D;k gS\ 

 A. mi;ksxdrkZvksa dk euksjatu djukA  

 B. mi;ksxdrkZvksa dks fof'k"V fØ;k,¡ djus ds fy, ekxZn'kZu djukA   

 C. foKkiu [kpZ c<+kukA   

 D. ok;jy lkexzh cukukA 

 

12- In context to expand business, what is the main advantage of using social media 

 influencers? 

A.  Reaching a niche audience. 

B.  Reducing advertising costs. 

C.  Increasing product quality. 

D.  Gaining free analytics tools. 

 

 O;olk; dks c<+kus ds lanHkZ esa] lks'ky ehfM;k bU¶yq,allZ dk eq[; ykHk D;k gS\  

 A. ,d fo'ks"k n'kZdksa rd igq¡pukA   

 B. foKkiu ykxr de djukA    

 C. mRikn dh xq.koÙkk c<+kukA 

 D. eq¶+r ,ukfyfVDl Vwy izkIr djukA 
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13- Which social media platform is the best for real-time updates and news? 

A.  Instagram. 

B.  Twitter. 

C.  LinkedIn. 

D.  TikTok. 

 

 okLrfod le; esa viMsV jgus vkSj lekpkj ds fy, dkSu lk lks'ky ehfM;k IysVQ+kWeZ lcls 

 vPNk gS\ 

A.  Instagram. 

B.  Twitter. 

C.  LinkedIn. 

D.  TikTok. 

 

14- What is the primary purpose of using hashtags on social media platforms? 

A.  To make posts visually appealing. 

B.  To increase post visibility and reach relevant audiences. 

C.  To track post performance metrics. 

D.  To categorize content for archival purposes. 

 

 lks'ky ehfM;k IysVQkWeZ ij gS'kVSx dk izkFkfed mÌs'; D;k gS\ 

 A. iksLV dks vkd"kZd fn[kkukA 

 B. iksLV dh ǹ';rk c<+kuk vkSj lacaf/kr n'kZdksa rd igqapukA 

 C. iksLV izn'kZu esfVªDl dks VªSd djukA   

 D. lkexzh dks laxzg djus ds fy, oxhZd`r djukA    
 

15- What is the term for content shared multiple times across social media platforms by 

 users? 

A.  Viral Content. 

B.  Sponsored Content. 

C.  Paid Advertisement. 

D.  Organic Reach. 

P.T.O.               
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 lks'ky ehfM;k IysVQkWElZ ij mi;ksxdrkZvksa }kjk dbZ ckj lk>k dh xbZ lkexzh dks D;k 

 dgk tkrk gS\ 

A. ok;jy lkexzhA 

 B. izk;ksftr lkexzhA   

 C. Hkqxrku fd;k x;k foKkiuA    

 D. izkd`frd igqapA    

 

16- Which metric is commonly used to measure the success of social media campaigns? 

A.  Follower Count. 

B.  Conversion Rate. 

C.  Post Frequency. 

D.  Bounce Rate. 

 

 lks'ky ehfM;k vfHk;kuksa dh lQyrk ekius ds fy, dkSu lk ehfVªd vkerkSj ij mi;ksx 

 fd;k tkrk gS\ 

 A. QkWyksvlZ dh la[;kA    

 B. :ikarj.k njA 

 C. iksLV vko`fÙkA   

 D. ckmal njA  

   

17- What type of content tends to get the highest engagement on social media 

 platforms?  

A.  Text-only posts. 

B.  Image and video-based content. 

C.  Short and Long articles. 

D.  Polls and surveys 
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 lks'ky ehfM;k IysVQkWElZ ij fdl izdkj dh lkexzh dks lcls vf/kd tqM+ko feyrk gS\ 

 A. dsoy VsDLV okyh iksLVA     

 B. Nfo vkSj ohfM;ks vk/kkfjr lkexzhA   

 C. NksVs vkSj yacs ys[kA   

 D. iksy vkSj losZ{k.kA 

  

18- Which platform allows businesses to create shoppable posts? 

A.  LinkedIn. 

B.  Instagram. 

C.  Twitter. 

D.  Pinterest. 

 

 dkSu lk IysVQkWeZ O;olk;ksa dks [kjhnkjh ;ksX; iksLV cukus dh vuqefr nsrk gS\  

A.  LinkedIn. 

B.  Instagram. 

C.  Twitter. 

D.  Pinterest. 

 

19- Which social media platform is most suitable for video marketing? 

A.  Pinterest. 

B.  Snapchat. 

C.  YouTube. 

D.  LinkedIn. 

 

 

 

 

 

 

 

 

P.T.O. 
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 ohfM;ks ekdsZfVax ds fy, dkSu lk lks'ky ehfM;k IysVQkWeZ lcls mi;qä gS\  

A.  Pinterest. 

B.  Snapchat. 

C.  YouTube. 

D.  LinkedIn. 

 

20- What feature on Facebook allows businesses to interact with customers in real-time? 

A.  Stories. 

B.  Messenger. 

C.  Groups. 

D.  Pages. 

 

 Qslcqd ij dkSu lh lqfo/kk O;olk;ksa dks xzkgdksa ds lkFk okLrfod le; esa ckrphr djus 

 dh vuqefr nsrh gS\ 

A.  Stories. 

B.  Messenger. 

C.  Groups. 

D.  Pages. 

 

21- What is the primary goal of SEO in social media? 

A.  To increase visibility and engagement. 

B.  To reduce bounce rates. 

C.  To create paid ads. 

D.  To automate posts. 

 

 lks'ky ehfM;k esa ,lbZvks dk eq[; mÌs'; D;k gS\ 

 A. n`';rk vkSj lgHkkfxrk c<+kukA   

 B. ckmal nj dks de djukA  

 C. Hkqxrku fd, x, foKkiu cukukA   

 D. iksLV Lopkfyr djukA  
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22- Which tool is commonly used for scheduling posts on social media? 

A.  Canva. 

B.  Hootsuite. 

C.  Adobe Spark. 

D.  Slack. 

 

 lks'ky ehfM;k ij iksLV 'ksM~;wy djus ds fy, vkerkSj ij fdl Vwy dk mi;ksx fd;k 

 tkrk gS\ 

A.  Canva. 

B.  Hootsuite. 

C.  Adobe Spark. 

D.  Slack. 

  

23- What does “engagement rate” measure? 

A.  Total likes and shares per post. 

B.  Interaction between users and content. 

C.  Number of views on a page. 

D.  Number of followers gained.  

 

 ÞlgHkkfxrk njß fdls ekirh gS\ 

A. izfr iksLV dqy ykbDl vkSj 'ks;jA   

 B. mi;ksxdrkZvksa vkSj lkexzh ds chp ckrphrA 

 C. i`"B ij n`'; la[;kA  

 D. izkIr vuq;kf;;ksa dh la[;kA  

 

24- What is the purpose of retargeting in social media advertising? 

A.  Attracting new users. 

B.  Reaching users who interacted with your content earlier. 

C.  Increasing organic reach. 

D.  Reducing ad costs. 

P.T.O. 
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 lks'ky ehfM;k foKkiu esa iqu% yf{kr djus dk D;k mÌs'; gS\ 
A. u, mi;ksxdrkZvksa dks vkdf"kZr djukA  

 B. mu mi;ksxdrkZvksa rd igqapuk ftUgksusa igys vkidh lkexzh ds lkFk ckrphr dh 
  FkhA  

 C. izkd`frd igqap c<+kukA   

 D. foKkiu ykxr de djukA  
 
25- What type of ad is commonly used on You Tube? 

A.  Text-only ads. 

B.  Skippable video ads. 

C.  Pop-up banners. 

D.  Story ads. 

 

 ;wV~;wc ij vkerkSj ij fdl izdkj dk foKkiu mi;ksx fd;k tkrk gS\ 
A. dsoy VsDLV okys foKkiuA   

 B. fLdi djus ;ksX; ohfM;ks foKkiuA  

 C. ikWi&vi cSujA     

 D. LVksjh foKkiuA  
 
26- What does “influencer marketing”involve? 

A.  Paying celebrities to endorse products. 

B.  Collaborating with individuals with a strong social media following. 

C.  Hosting online ads. 

D.  Creating organic content. 

 

 ÞbU¶yq,alj ekdsZfVaxß esa D;k 'kkfey gksrk gS\ 
 A. mRiknksa dk izpkj djus ds fy, e'kgwj gfLr;ksa dks Hkqxrku djukA 

 B. mu O;fä;ksa ds lkFk lg;ksx djuk ftudh lks'ky ehfM;k ij etcwr QkWyksbax gSA 

 C. vkWuykbu foKkiuksa dh estckuh djukA    

 D. laxfBr lkexzh cukukA 
 
27- What is a common way to increase website traffic using social media? 

A.  Sharing backlinks in posts 

B.  Reducing post frequency 

C.  Using unrelated hashtags  

D.  Creating private groups 

 

 lks'ky ehfM;k dk mi;ksx ls osclkbV VªSfQd c<+kus dk ,d lkekU; rjhdk D;k gS\ 
 A. iksLV esa cSdfyad lk>k djukA   

 B. iksLV dh vko`fÙk de djukA  

 C. vlacaf/kr gS'kVSx dk mi;ksx djukA  

 D. futh lewg cukukA 
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28- Which metric is crucial for tracking the success of a paid social media campaign? 

A.  Reach. 

B.  Engagement Rate. 

C.  Return on Investment. (ROI) 

D.  Post Frequency. 

 

 fdlh ehfVªd dk mi;ksx Hkqxrku lks'ky ehfM;k vfHk;ku dh lQyrk dk VªSd djus ds 
 fy, fd;k tkrk gS\ 
 A. igqapA 

 B. lgHkkfxrk njA  

 C. fuos'k dk ykHkA ¼vkjvksvkbZ½ 
 D. iksLV vko`fÙkA 
 
29- What is the purpose of creating a business page on Facebook? 

A.  To connect with personal friends. 

B.  To  promote products or services to a wider audience. 

C.  To follow other businesses. 

D.  To use Messenger for chatting. 

 

 Qslcqd ij ,d fctusl ist cukus dk D;k mÌs'; gS\  
 A. O;fäxr nksLrksa ls tqM+us ds fy,A 

 B. mRiknksa ;k lsokvksa dks O;kid n'kZdksa rd c<+kok nsus ds fy,A 

 C. vU; O;olk;ksa dk vuqlj.k djus ds fy,A 

 D. pSfVax ds fy, eSlsatj dk mi;ksx djus ds fy,A 
 
30- What is the main benefit of using LinkedIn for businesses? 

A.  Sharing personal updates. 

B.  Building professional networks and B2B marketing. 

C.  Sharing memes. 

D.  Selling products directly. 

 

 fctusl ds fy, LinkedIn dk eq[; ykHk D;k gS\ 
 A. O;fäxr viMsV lk>k djukA 

 B. O;kolkf;d usVodZ cukuk vkSj fctusl ls fctusl ¼ch2ch½ ekdsZfVax  

 C. ehEl lk>k djukA 

 D. mRiknksa dks lh/ks cspukA 
 

31- What does “Social media engagement” include? 

A.  Likes, comments, and shares. 

B.  Ad spending. 

C.  Profile views. 

D.  Post frequency. 

 

 

 

 

P.T.O. 
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 Þlks'ky ehfM;k lgHkkfxrkß esa D;k 'kkfey gksrk gS\ 
A. ykbDl] fVIif.k;ka vkSj 'ks;jA   

 B. foKkiu [kpZ    

 C. izksQ+kby n`';A   

 D. iksLV dh vko`fÙkA 
 
 
32- Which social media platform is most suitable for creating professional portfolios? 

A.  Instagram 

B.  LinkedIn. 

C.  Twitter. 

D.  Snapchat. 

 

 O;kolkf;d iksVZQksfy;ks cukus ds fy, dkSu lk lks'ky ehfM;k IysVQ+kWeZ lcls mi;qä gS\  
A.  Instagram 

B.  LinkedIn. 

C.  Twitter. 

D.  Snapchat. 

 
33- What is the meaning of “Organic Traffic” in social media marketing? 

A.  Traffic from paid ads. 

B.  Traffic from unpaid, natural engagement. 

C.  Traffic from international users. 

D.  Traffic from shared links only. 

 

 lks'ky ehfM;k ekdsZfVax esa ÞvkWxsZfud VªSfQdß dk D;k vFkZ gS\ 
A. Hkqxrku okys foKkiuksa ls VªSfQ+dA  

 B. fcuk Hkqxrku fd,] izkd`frd lgHkkfxrk ls VªSfQ+dA 

 C. varjjk"Vªh; mi;ksxdrkZvksa ls VªSfQ+dA   

 D. dsoy lk>k fyad ls VªSfQ+dA 
 
34- Which tool is commonly used to analyze social media performance? 

A.  Canva. 

B.  Google Analytics. 

C.  Slack. 

D.  Photoshop. 

 

 lks'ky ehfM;k izn'kZu dk fo'ys"k.k djus ds fy, vkerkSj ij fdl Vwy dk mi;ksx fd;k 
 tkrk gS\ 

A.  Canva. 

B.  Google Analytics. 

C.  Slack. 

D.  Photoshop. 
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35- What is the primary advantage of using video content on social media? 

A.  Reducing content creation costs. 

B.  Increasing user engagement and retention. 

C.  Limiting content distribution. 

D.  Targeting only local audiences. 

 

 

 lks'ky ehfM;k ij ohfM;ks lkexzh dk eq[; ykHk D;k gS\ 
 A. lkexzh fuEkkZ.k ykxr dks de djukA   

 B. mi;ksxdrkZ lgHkkfxrk vkSj izfr/kkj.k c<+kukA   

 C. lkexzh forj.k dks lhfer djukA    

 D. dsoy LFkkuh; n'kZdksa dks yf{kr djukA   
 
36- Which company owns Instagram?  

A.  Twitter 

B.  Microsoft 

C.  Meta 

D.  Google 

 

 baLVkxzke dk ekfyd dkSu daiuh gS\ 
 A. V~foVj   

 B. ekbØkslkW¶V 

 C. esVk    

 D. xwxy   
 
37- What is the maximum duration of an Instagram Story? 

A.  70 seconds 

B.  80 seconds 

C.  60 seconds 

D.  100 seconds 

 

 baLVkxzke LVksjh dh vf/kdre vof/k fdruh gksrh gS\ 
 A. 70 lsdaM   

 B. 80 lsdaM  

 C. 60 lsdaM  

 D. 100 lsdaM    
 
 
38- Which platform introduced “Reels” as a feature to compete with TikTok? 

A.  Snapchat 

B.  Facebook 

C.  Instagram 

D.  You Tube 

 

 

P.T.O. 
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 fdl IysVQkWeZ us fVdVkWd ls eqdkcyk djus ds fy, ÞjhYlß Qhpj ykWUp fd;k\ 
A. LuSipSV  

 B. Qslcqd   

 C. baLVkxzke   

 D. ;wV~;wc   
 
39- Which social media platform has a feature called “Circles” for private sharing? 

A.  WhatsApp 

B.  Google+ 

C.  Twitter 

D.  Instagram  

 

 dkSu lk lks'ky ehfM;k IysVQkWeZ futh 'ks;fjax djus ds fy, ÞldZYlß Qhpj iznku djrk 
 gS\ 
 A. OgkV~l,i  

 B. xwxy $   

 C. V~foVj   

 D. baLVkxzke    
 
40- Which social media platform is primarily used for sharing and discovering  pins of 

 images or ideas? 

A.  Pinterest 

B.  Instagram 

C.  Facebook 

D.  Reddit 

 

 dkSu lk lks'ky ehfM;k IysVQkWeZ eq[; :i ls Nfo;ksa ;k fopkjksa ds fiu lk>k djus vkSj 
 [kkstus ds fy, mi;ksx fd;k tkrk gS\ 
 A. fiuVsjsLV   

 B. baLVkxzke    

 C. Qslcqd    

 D. jsfMV    
 

 

 

 

***************** 


