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Which of the following is NOT a fundamental principle of web design?
A. Accessibility.
Consistency.

Usability.

o 0 w

Complexity.
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A. qgd

B. NASERII
C. YA
D. Stfeardn

Which of the following is NOT a commonly used method for collecting user
feedback?

A Online surveys.

B Focus groups.

C. Telepathy.

D Usability testing.
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Which of the following is NOT a common metric for measuring website usability?

A Conversion rate.

B. Bounce rate.

C. Time spent on the website

D Number of colors used in the design.
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4. What is the purpose of a Content Management System?
A. To manage digital content efficiently.
B To design websites with attractive layouts.
C. To enhance server security.
D To provide customer support services.
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5. Which programming language is commonly used to develop CMS plugins and

extensions?

A. Java
B PHP
C. C++
D Ruby

P.T.O.
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A. Java
B PHP
C. C++
D Ruby
6. Which of the following is a key feature of a good CMS?
A. Complex user interface.
B. Limited customization options.
C. Scalability.
D. Dependency on external plugins.
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7. What is the primary goal of SEQ?

A. To increase website speed.

B To rank higher in search engine results.
C. To design websites.
D

To create social media posts.
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8. Which tool is used to measure the success of digital marketing campaigns?
A. Analytics dashboards
B Television ratings.
C. Newspaper circulation.
D

Billboard impressions
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9. Which of the following is NOT a benefit of digital publicity for businesses?

A. Wider reach.
Cost-effectiveness.

Limited audience targeting.

O 0 ®

Real-time analytics.
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10. What does PPC stand for in context to digital marketing?
A Pay Per Click.
B Pay Per Customer.
C. Pay Per Conversion.
D Pay Per Campaign.
P.T.O.
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11. What is the primary purpose of an e-Repository?
A To store physical documents.
B To provide access to electronic resources.
C. To manage financial transactions.
D To organize office supplies.
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12. Which type of e-Repository allows users to deposit, access, and manage their
research outputs?
A. Institutional Repository
B Government Repository
C. Private Repository
D

Personal Repository
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13. What is the role of metadata in e-Repositories?

A. To encrypt data for security purposes

B To organize and describe digital resources
C. To restrict access to authorized users only
D To generate automatic citations
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14. Which of the following is an example of an e-resource for academic research?
A. Social media posts
B Wikipedia articles
C. Peer-reviewed journals
D Online shopping websites
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15. Which type of SEO focuses on optimizing your website with the help of backlinks?
A. On-page SEO
B Off-page SEO
C. Technical SEO
D Content SEO

P.T.O.
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16. Which initiative under the Digital India Programme aims to provide digital literacy to
rural citizens?

A. Digital Locker

B. e-hospital
C. Digital Saksharta Abhiyan
D. Bharat Net
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17. Which of the following initiatives aims to transform India into a digitally empowered

society and knowledge economy?

A. E-Kranti

B Digital Village

C. Digital India Land Records Modernization Programme
D Digital Saksharta Abhiyan
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18. Which initiative under the Digital India Programme focuses on providing healthcare

services through telemedicine?

A. e-Hospital

B Digital Saksharta Abhiyan
C. Bharat Net
D

Digital Village
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19. Which initiative aims to bring transparency and efficiency in government processes
through digitalization?
A Digital Saksharta Abhiyan
B e-Kranti
C. Digital Village
D

Digital India Land Records Modernization Programme

P.T.O.
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20. In digital marketing, what does “CTR” stand for?
A. Click-through rate
B Click-to-read
C. Conversion-to-read
D Content-to-read
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21. Which of the following is a benefit of digital marketing over traditonal marketing?

A. Higher Cost
B Lower reach
C. Measurable results
D

None of the above
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22.

23.

24.

In recent years, digital marketing has also become more reliant on ...............

A. Email marketing
B. Affiliate marketing
C. Both A and B

D. None of the above
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Which social media platform is known for its professional networking capabilities?
A. Facebook
LinkedIn

Instagram

O 0N w

Twitter
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Which type of SEO focuses on optimizing the content on the page?
A. On-page SEO
B Off-page SEO
C. Technical SEO
D

None of the above

P.T.O.
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26.

27.

28.
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What is a key feature of inbound marketing?
A. Interruptive advertising

B. Attracting customers through content
C. Cold calling

D Door-to-door sales
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What is the bounce rate in digital marketing?

A. The rate at which emails are delivered

B. The percentage of visitors who leave a site after viewing only one page
C. The rate at which ads are clicked

D The rate at which new users are acquired
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Which of the following is a method of off-page SEQ?
A. Internal linking

Content creation

Backlink building

Keyword optimization
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What does content marketing primarily focus on?

A Creating and promoting content to generate traffic and leads
B. Designing websites

C. Developing mobile apps

D Traditional advertising
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29. What is a common tool used for keyword research in digital marketing?
A Photoshop

Google Keyword Planner

Microsoft Word

LinkedIn
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30. Which social media platform introduced the concept of “Stories,” a feature where
posts disappear after 24 hours?

Facebook

WhatsApp

Snapchat

TikTok
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31. What does ROl stand for in digital marketing?

A Rate of Interest

B. Return on Investment

C. Return on Internet

D. Rate of Increase
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32.

33.

34.

35.

Which of the following is a primary advantage of digital marketing automation?
A Increased manual work

Inconsistent results

Streamlined marketing processes

Higher costs

OO0
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Which aspect of digital marketing helps in understanding customer behaviour on
websites?

A. SEO

B Content marketing

C. Web analytics

D Email marketing
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Which of the following is an example of traditional marketing?
A Email marketing

Print advertisements

Social media campaigns

PPC advertising

fFfaRad 4 9 B URURS fAUor (| ET) BT ITERT &7

OO0

A. SHS HIb(eT

B. fUic fasmu

C. Areret Mfsar 1A
D. CINRIRCEIER]

What is a type of marketing that leverages User-Generated Content (UGC) to
promote brands and products?

A Influencer marketing

B Content marketing

C. User-generated content marketing
D Social media advertising
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36. What is a metric that measures the percentage of visitors to a website who take a
desired action, such as making a purchase or signing up for a newsletter?
A. Conversion rate
B Click-through rate (CTR)
C. Bounce rate
D Impression share
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37. What is the process of optimizing a website to improve its ranking in Search Engine
Results Pages (SERPs)?
A Content marketing
B. Social media marketing
C. Pay-per-click advertising
D. Search engine optimization
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38. What marketing tactic uses influencers on social media to promote brands and
products?
A Content marketing
B. Influencer marketing
C. Social media listening
D. Email marketing

P.T.O.
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39. Which marketing strategy focuses on delivering personalized content and

experiences to individual customers across all touchpoints?
Content marketing

Contextual marketing

Email marketing

Search engine marketing
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40. What is the proess of using data and analytics to understand customer behaviour
and optimize marketing campaigns?

A Social media listening

B. Customer relationship management (CRM)
C. Programmatic advertising

D. Search engine optimization
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