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DO NOT OPEN THE BOOKLET UNTIL YOU ARE ASKED TO DO SO. 

जब तक कहा न जाये,पिुBतका न खोल. । 

FIRST READ ALL THE INSTRUCTIONS / पहले सभी िनदPश- dks पढ़ ल. । 
Important Instructions / महR वपूणV िनदPश 

1. This paper consists of 40 multiple choice questions (M.C.Q.). All questions are 

Compulsory and carry 01 mark each. There is no negative marking. 

इस _` न पa म. 40 बहbिवकc पीय _` न हd । सभी _` न अिनवायV हd व _R येक _` न 01 अंक का ह।ै गलत 

उR तर के िलए अंक नहi काटे जाय.गे। 

2. Each question has four alternative responses marked (A), (B), (C) and (D). You 

have to choose an appropriate answer option and mark it on the OMR sheet. 

_R येक _` न के चार उR तर िवकc प (A), (B), (C) ,oa (D) िदए गए हd । आपको उपयoु त उR तर िवकc प 

का चनुाव कर mRrj vks-,e-vkj _पa mRrj vks-,e-vkj पर अंिकत करना ह ै। 
3. For marking answers on OMR sheet, follow the detailed instructions given on the 

OMR Sheet. 

ओ0एम0आर0 _पa पर अपने सही उR तर को िचि:हत करने के िलए _पa पर अंिकत िनदPश- का पालन कrिजए । 

4. Use only Blue or Black ball point pen for marking on OMR. 

ओ0एम0आर0 पर िच: ह लगाने के िलए केवल नीली या काली बॉल u वॉइ: ट पैन का ही इB तेमाल कrिजए। 
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1.  Which of the following is NOT a fundamental principle of web design? 

A. Accessibility. 

B. Consistency. 

C. Usability. 

D. Complexity. 

 

 fuEufyf[kr esa ls dkSu lk osc fMt+kbu ds ekSfyd fl)karksa esa ls ugha gS\  

 A. igqap  

 B. la:irk 

 C. mi;ksfxrk   

 D. tfVyrk   

 

2- Which of the following is NOT a commonly used method for collecting user 

 feedback? 

A.  Online surveys. 

B.  Focus groups. 

C.  Telepathy. 

D.  Usability testing. 

 

 fuEufyf[kr esa ls dkSu lk mi;ksxdrkZ izfrfØ;k dks ,d= djus ds fy, vkerkSj ij iz;qä 

 fof/k ugha gS\ 

 A. vkWuykbu losZ{k.k    

 B. Qksdl lewg   

 C. VSyhiSFkh  

 D. mi;ksfxrk ijh{k.k   

 

3- Which of the following is NOT a common metric for measuring website usability? 

A.  Conversion rate. 

B.  Bounce rate. 

C.  Time spent on the website 

D.  Number of colors used in the design. 
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 fuEufyf[kr esa ls dkSu lk osclkbV mi;ksfxrk dks ekius ds fy, ,d lkekU; iSekuk ugha 

 gS\ 

A. ifjorZu nj  

 B. ckmal nj    

 C. osclkbV ij fcrk;k x;k le;  

 D. fMt+kbu esa mi;ksx fd, x, jaxksa dh la[;k   

 

4- What is the purpose of a Content Management System? 

A.  To manage digital content efficiently. 

B.  To design websites with attractive layouts. 

C.  To enhance server security. 

D.  To provide customer support services. 

 

 lkexzh izca/ku flLVe dk mÌs'; D;k gS\ 

 A. fMftVy lkexzh dks izHkkoh :i ls izcaf/kr djuk 

 B. vkd"kZd ysvkmV ds lkFk osclkbVksa dk fMt+kbu djuk   

 C. loZj lqj{kk dks c<+kok nsuk  

 D. xzkgd lgk;rk lsok,a iznku djuk  

 

5- Which programming language is commonly used to develop CMS plugins and 

 extensions?  

A.  Java 

B.  PHP 

C.  C++ 

D.  Ruby 

 

 

 

 

P.T.O. 
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 lh,e,l Iyxbu vkSj ,DlVsa'ku rS;kj djus ds fy, lkekU; :i ls dkSu lh izksxzkfeax Hkk"kk 

 mi;ksx dh tkrh gS\ 

A.  Java 

B.  PHP 

C.  C++ 

D.  Ruby 

 

6- Which of the following is a key feature of a good CMS? 

A.  Complex user interface. 

B.  Limited customization options. 

C.  Scalability. 

D.  Dependency on external plugins. 

 

 fuEufyf[kr esa ls dkSu&lk ,d vPNs lh,e,l dh eq[; fo'ks"krk gS\ 

A. tfVy mi;ksxdrkZ baVjQ+sl  

 B. lhfer vuqdwyu fodYi   

 C. ekiuh;rk    

 D. ckgjh IyxbUl ij vk/kkfjr gksuk 

 

7- What is the primary goal of SEO? 

A.  To increase website speed. 

B.  To rank higher in search engine results. 

C.  To design websites. 

D.  To create social media posts. 

 

 ,lbZvks dk izkFkfed y{; D;k gS\ 

 A. osclkbV dh xfr c<+kuk   

 B. lpZ batu ifj.kkeksa esa mPp jSad izkIr djuk 

 C. osclkbV fMt+kbu djuk   

 D. lks'ky ehfM;k iksLV cukuk  
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8- Which tool is used to measure the success of digital marketing campaigns? 

A.  Analytics dashboards 

B.  Television ratings. 

C.  Newspaper circulation. 

D.  Billboard impressions 

 

 fMftVy ekdsZfVax vfHk;kuksa dh lQyrk dks ekius ds fy, fdl Vwy dk mi;ksx fd;k 

 tkrk gS\ 

 A. ,ukfyfVDl MS'kcksMZ   

 B. Vsyhfot+u jsfVax    

 C. lekpkj i= lapyu    

 D. fcycksMZ baizs'ku     

 

9- Which of the following is NOT a benefit of digital publicity for businesses? 

A.  Wider reach. 

B.  Cost-effectiveness. 

C.  Limited audience targeting. 

D.  Real-time analytics. 

 

fuEu esa ls O;olk;ksa ds fy, fMftVy izpkj dk dkSu lk ykHk ugha gS\ 

 A. cM+s {ks= rd igq¡p    

 B. dkWLV bQsfDVouSl  

 C. lhfer n'kZd funsZ'ku    

 D. okLrfod le; fo'ys"k.k  

 

10- What does PPC stand for in context to digital marketing? 

A.  Pay Per Click. 

B.  Pay Per Customer. 

C.  Pay Per Conversion. 

D.  Pay Per Campaign. 

P.T.O.               
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 fMftVy ekdsZfVax ds lUnHkZ esa ihihlh dk D;k vFkZ gS\ 

 A. izfr fDyd Hkqxrku   

 B. izfr xzkgd Hkqxrku   

 C. izfr :ikarj.k Hkqxrku    

 D. izfr vfHk;ku Hkqxrku 

  

11- What is the primary purpose of an e-Repository? 

A.  To store physical documents. 

B.  To provide access to electronic resources. 

C.  To manage financial transactions. 

D.  To organize office supplies. 

 

 bZ&jsiksft+Vjh dk izkFkfed mÌs'; D;k gS\ 

 A. HkkSfrd nLrkostksa dks LVksj djuk  

 B. bysDVªkWfud lalk/kuksa rd igq¡p iznku djuk   

 C. foÙkh; ysu&nsu dk izca/ku djuk   

 D. dk;kZy; vkiwfrZ;ksa dks laxfBr djuk 

 

12- Which type of e-Repository allows users to deposit, access, and manage their 

 research outputs?  

A.  Institutional Repository 

B.  Government Repository 

C.  Private Repository 

D.  Personal Repository 

 

 fuEufyf[kr esa ls dkSu lk bZ&jsiksft+Vjh iz;ksäkvksa dks muds vuqla/kku mRiknksa dk tek] 

 igq¡p] vkSj izca/ku djus dh vuqefr nsrk gS\  

 A. laLFkkxr jsiksftVjh   

 B. ljdkjh jsiksftVjh    

 C. futh jsiksftVjh   

 D. O;fäxr jsiksftVjh    
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13- What is the role of metadata in e-Repositories?  

A.  To encrypt data for security purposes 

B.  To organize and describe digital resources 

C.  To restrict access to authorized users only 

D.  To generate automatic citations 

 

 bZ&laxzgksa esa esVkMsVk dh D;k Hkwfedk gS\ 

 A. lqj{kk mÌs';ksa ds fy, MsVk ,fUØIV djuk 

 B. fMftVy laLkk/kuksa dks laxfBr vkSj of.kZr djuk  

 C. dsoy vf/kd`r mi;ksxdrkZvksa ds fy, igq¡p dks izfrcaf/kr djuk 

 D. Lopkfyr lanHkZ m)j.k mRiUu djuk 

 

14- Which of the following is an example of an e-resource for academic research? 

A.  Social media posts 

B.  Wikipedia articles 

C.  Peer-reviewed journals 

D.  Online shopping websites 

 

 fuEufyf[kr esa ls dkSu lk ,d bZ&lalk/ku vdknfed vuqla/kku ds fy, gS\ 

 A. lks'ky ehfM;k iksLV 

 B. fofdihfM;k ys[k  

 C. fi;j fjO;w tuZYl   

 D. vkWuykbu [kjhnnkjh osclkbVsa    

 

15- Which type of SEO focuses on optimizing your website with the help of backlinks? 

A.  On-page SEO 

B.  Off-page SEO 

C.  Technical SEO 

D.  Content SEO 

 

P.T.O.               
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 fdl izdkj dk SEO cSdfyaDl dh enn ls vkidh osclkbV dks vkWfIVekbt+ djus ij 

 dsafnzr gS\ 

A. vkWu&ist ,lbZvks 

 B. vkWQ&ist ,lbZvks   

 C. rduhdh ,lbZvks    

 D. daVsaV ,lbZvks    

 

16- Which initiative under the Digital India Programme aims to provide digital literacy to 

 rural citizens?  

A.  Digital Locker 

B.  e-hospital 

C.  Digital Saksharta Abhiyan 

D.  Bharat Net 

 

 fMftVy bafM;k dk;ZØe ds rgr fdl igy dk mÌs'; xzkeh.k ukxfjdksa dks fMftVy 

 lk{kjrk iznku djuk gS\ 

 A. fMftVy ykWdj    

 B. bZ&gkWfLiVy 

 C. fMftVy lk{kjrk vfHk;ku   

 D. Hkkjr usV  

   

17- Which of the following initiatives aims to transform India into a digitally empowered 

 society and knowledge economy?  

A.  E-Kranti 

B.  Digital Village 

C.  Digital India Land Records Modernization Programme 

D.  Digital Saksharta Abhiyan 
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 fuEufyf[kr esa ls dkSulk igy Hkkjr dks ,d fMftVy l'kä lekt vkSj Kku vFkZO;oLFkk 

 esa ifjofrZr djus dk mÌs'; j[krk gS\ 

 A. bZ&Økafr     

 B. fMftVy xk¡o   

 C. fMftVy bafM;k Hkw fjdkWMZ ekWMukZbts'ku izksxzke   

 D. fMftVy lk{kjrk vfHk;ku 

  

18- Which initiative under the Digital India Programme focuses on providing healthcare 

 services through telemedicine?  

A.  e-Hospital 

B.  Digital Saksharta Abhiyan 

C.  Bharat Net 

D.  Digital Village  

 

 fMftVy bafM;k dk;ZØe ds rÙok/kku esa fdl igy ds rgr VsyhesfMflu ds ek/;e ls 

 LokLF; lsok,a iznku djus ij tksj fn;k tk jgk gS\  

 A. bZ&gkWfLiVy    

 B. fMftVy lk{kjrk vfHk;ku   

 C. Hkkjr usV    

 D. fMftVy xk¡o 

 

19- Which initiative aims to bring transparency and efficiency in government processes 

 through digitalization?  

A.  Digital Saksharta Abhiyan 

B.  e-Kranti 

C.  Digital Village 

D.  Digital India Land Records Modernization Programme 

 

 

 

P.T.O. 
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 fMftVkbts'ku ds ek/;e ls ljdkjh izfØ;kvksa esa ikjnf'kZrk vkSj dq'kyrk dks c<+kok nsus 

 okyh igy dkSu lh gS\  

A. fMftVy lk{kjrk vfHk;ku    

 B. bZ&Økafr 

 C. fMftVy xk¡o   

 D. fMftVy bafM;k Hkw fjdkWMZ ekWMukZbts'ku izksxzke   

 

20- In digital marketing, what does “CTR” stand for?  

A.  Click-through rate 

B.  Click-to-read 

C.  Conversion-to-read 

D.  Content-to-read 

 

 fMftVy ekdsZfVax esa] ÞlhVhvkjß dk D;k vFkZ gS\ 

A. fDyd&Fkzw jsV    

 B. fDyd&Vw&jhM 

 C. dUotZu&Vw&jhM   

 D. daVsaV&Vw&jhM 

 

21- Which of the following is a benefit of digital marketing over traditonal marketing?  

A.  Higher Cost 

B.  Lower reach 

C.  Measurable results 

D.  None of the above 

 

 fuEufyf[kr esa ls ikjaifjd ekdsZfVax dh rqyuk esa fMftVy ekdsZfVax dk dkSu lk ykHk gS\ 

 A. vf/kd ykxr   

 B. de igqap  

 C. ekius ;ksX; ifj.kke   

 D. mijksä esa ls dksbZ ugha  
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22- In recent years, digital marketing has also become more reliant on ............... 

A.  Email marketing 

B.  Affiliate marketing 

C.  Both A and B 

D.  None of the above  

 

 gky ds o’kksZa esa] fMftVy ekdsZfVax Hkh -------------- vf/kd fuHkZj gks xbZ gSA 

A. bZ&esy ekdsZfVax     

 B. lec) ekdsZfVax  

 C. A vkSj B nksuksa     

 D. mijksä esa ls dksbZ ugha  

  

23- Which social media platform is known for its professional networking capabilities? 

A.  Facebook 

B.  LinkedIn 

C.  Instagram 

D.  Twitter  

 

 dkSu lk lks'ky ehfM;k IysVQkWeZ viuh is'ksoj usVofdZax {kerkvksa ds fy, tkuk tkrk gS\ 

A. Qslcqd     

 B. fyaDMbu 

 C. baLVkxzke    

 D. V~foVj  

 

24- Which type of SEO focuses on optimizing the content on the page? 

A.  On-page SEO 

B.  Off-page SEO 

C.  Technical SEO 

D.  None of the above 

 

P.T.O. 
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 fdl izdkj dk ,lbZvks] ist ij lkexzh dks vuqdwfyr djus ij dsafnzr gS\ 
A. vkWu&ist ,lbZvks  

 B. vkWQ&ist ,lbZvks  

 C. rduhdh ,lbZvks   

 D. mi;qZä esa ls dksbZ ugha  
 
25- What is a key feature of inbound marketing? 

A.  Interruptive advertising  

B.  Attracting customers through content 

C.  Cold calling 

D.  Door-to-door sales  

 

 buckmaM ekdsZfVax dh eq[; fo'ks"krk D;k gS\ 
A. O;o/kkudkjh foKkiu   

 B. lkexzh ds ek/;e ls xzkgdksa dks vkdf"kZr djuk  

 C. dksYM dkWfyax     

 D. Mksj&Vw&Mksj fcØh  
 
26- What is the bounce rate in digital marketing?  

A.  The rate at which emails are delivered 

B.  The percentage of visitors who leave a site after viewing only one page 

C.  The rate at which ads are clicked 

D.  The rate at which new users are acquired 

 

 fMftVy ekdsZfVax esa ckmal nj D;k gS\ 
 A. ftl nj ij bZesy fMyhoj fd, tkrs gSa 
 B. dsoy ,d ist ns[kus ds ckn lkbV NksMus okys foft+Vj dk izfr'kr 

 C. ftl nj ij foKkiuksa ij fDyd fd;k tkrk gS    

 D. ftl nj ij u, mi;ksxdrkZ izkIr gksrs gSa 
 
27- Which of the following is a method of off-page SEO?  

A.  Internal linking  

B.  Content creation  

C.  Backlink building   

D.  Keyword optimization 

 

 fuEufyf[kr esa ls dkSu lh fof/k vkWQ&ist ,lbZvks dh gS\ 
 A. vkarfjd fyafdax   

 B. lkexzh fuekZ.k  

 C. cSdfyad fcfYMax  

 D. dhoMZ vkWfIVekbt+s'ku 
 

28- What does content marketing primarily focus on? 

A.  Creating and promoting content to generate traffic and leads 

B.  Designing websites 

C.  Developing mobile apps 

D.  Traditional advertising  
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 daVsaV ekdsZfVax eq[; :i ls fdl ij dasfnzr gS\ 
 A. VªSfQ+d vkSj yhM mRiUu djus ds fy, daVsaV cukuk vkSj mldk izpkj djuk    

 B. osclkbV fMt+kbu djuk  

 C. eksckby ,si fodflr djuk 
 D. ikjaifjd foKkiu 
 
29- What is a common tool used for keyword research in digital marketing? 

A.  Photoshop 

B.  Google Keyword Planner 

C.  Microsoft Word 

D.  LinkedIn 

 

 fMftVy ekdsZfVax esa dhoMZ fjlpZ ds fy, bLrseky fd;k tkus okyk ,d vke Vwy D;k gS\  
 A. QksVks'kkWi   

 B. xwxy dhoMZ Iykuj 

 C. ekbØkslkW¶V oMZ 
 D. fyaDMbu  
 
30- Which social media platform introduced the concept of “Stories,” a feature where 

 posts disappear after 24 hours?  

A.  Facebook 

B.  WhatsApp 

C.  Snapchat 

D.  TikTok 

 

 dkSu lk lks'ky ehfM;k IysVQkWeZ ÞLVkssjht+ß dh vo/kkj.kk ysdj vk;k] ftlesa iksLV 24 ?kaVs 
 ds ckn xk;c gks tkrs gSa\ 
 A. Qslcqd  

 B. OgkV~l,i 

 C. LuSipSV  

 D. fVdVkWd  
 

31- What does ROI stand for in digital marketing? 

A.  Rate of Interest 

B.  Return on Investment 

C.  Return on Internet 

D.  Rate of Increase  

 

 ekdsZfVax esa vkjvksvkbZ dk D;k vFkZ gS\ 
A. C;kt nj   

 B. fuos'k ij fjVuZ   

 C. baVjusV ij fjVuZ   

 D. o`f) dh nj 
 
 
 

P.T.O. 
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32- Which of the following is a primary advantage of digital marketing automation? 

A.  Increased manual work 

B.  Inconsistent results 

C.  Streamlined marketing processes 

D.  Higher costs 

 

 fuEufyf[kr esa ls fMftVy ekdsZfVax vkWVkses'ku dk izkFkfed ykHk dkSu lk gS\  
 A. eSuqvy dk;Z esa o`f) 

 B. vlaxr ifj.kke   

 C. lqO;ofLFkr ekdsZfVax izfØ;k,¡  

 D. mPp ykxr  
 
33- Which aspect of digital marketing helps in understanding customer behaviour on 

 websites?  

A.  SEO 

B.  Content marketing 

C.  Web analytics 

D.  Email marketing 

 

 fMftVy ekdsZfVax dk dkSu lk igyw osclkbVksa ij xzkgd O;ogkj dks le>us esa enn djrk 
 gS\ 

A. ,lbZvks  

 B. daVsaV ekdsZfVax   

 C. osc ,ukfyfVDl   

 D. bZ&esy ekdsZfVax  
 
34- Which of the following is an example of traditional marketing? 

A.  Email marketing 

B.  Print advertisements 

C.  Social media campaigns 

D.  PPC advertising 

 

 fuEufyf[kr esa ls dkSu ikjaifjd foi.ku ¼ekdsZfVax½ dk mnkgj.k gS\ 
 A. bZesy ekdsZfVax     

 B. fizaV foKkiu   

 C. lks'ky ehfM;k vfHk;ku       

 D. ihihlh foKkiu    
 
35- What is a type of marketing that leverages User-Generated Content (UGC) to 

 promote brands and products?  

A.  Influencer marketing 

B.  Content marketing 

C.  User-generated content marketing 

D.  Social media advertising  
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 ekdsZfVax dk og dkSu lk izdkj gS tks czkaM vkSj mRiknksa dks c<+kok nus ds fy, 
 mi;ksxdrkZ&tfur lkexzh ¼;wthlh½ dk ykHk mBkrk gS\ 
 A. izHkko'kkyh ekdsZfVax   

 B. daVsaV ekdsZfVax   

 C. mi;ksxdrkZ&tfur daVsaV ekdsZfVax    

 D. lks'ky ehfM;k foKkiu   
 
36- What is a metric that measures the percentage of visitors to a website who take a 

 desired action, such as making a purchase or signing up for a newsletter?  

A.  Conversion rate 

B.  Click-through rate (CTR) 

C.  Bounce rate 

D.  Impression share 

 

 og dkSu lh ehfVªd gS tks fdlh osclkbV ij vkus okys foft+Vj ds izfr'kr dks ekirk gS] 
 vkSj dksbZ okafNr dkjZokbZ djrs gSa] tSls fd [kjhnkjh djuk ;k U;wt+ysVj ds fy, lkbu vi 
 djuk\ 
 A. :ikarj.k nj  

 B. fDyd&Fkzw nj ¼lhVhvkj½  

 C. ckmal nj    

 D. baizs'ku 'ks;j   
 
37- What is the process of optimizing a website to improve its ranking in Search Engine 

 Results Pages (SERPs)?  

A.  Content marketing 

B.  Social media marketing 

C.  Pay-per-click advertising 

D.  Search engine optimization 

 

 lpZ batu fjtYV ist (SERPs) esa viuh jSfdax lq/kkjus ds fy, fdlh osclkbV dks 
 vkWfIVekbt+ djus dh izfØ;k D;k gS\ 
 A. daVsaV ekdsZfVax  

 B. lks'ky ehfM;k ekdsZfVax  

 C. is&ij&fDyd foKkiu  

 D. lpZ batu vkWfIVekbts'ku   
 
 
38- What marketing tactic uses influencers on social media to promote brands and 

 products?  

A.  Content marketing 

B.  Influencer marketing 

C.  Social media listening 

D.  Email marketing 

 

 

P.T.O. 
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 czkaM vkSj mRiknksa dks c<+kok nsus ds fy, lks'ky ehfM;k ij izHkko'kkyh yksxksa dk mi;ksx 
 fdl ekdsZfVax j.kuhfr esa fd;k tkrk gS\ 

A. daVsaV ekdsZfVax  

 B. izHkko'kkyh ekdsZfVax  

 C. lks'ky ehfM;k lquuk  

 D. bZesy ekdsZfVax   
 
39- Which marketing strategy focuses on delivering personalized content and 

 experiences to individual customers across all touchpoints?  

A.  Content marketing 

B.  Contextual marketing 

C.  Email marketing 

D.  Search engine marketing 

 

 dkSu lh ekdsZfVax j.kuhfr lHkh VpikWbaV ij xzkgdksa dks O;fäxr lkexzh vkSj vuqHko iznku 
 djus ij dsafnzr gS\  
 A. daVsaV ekdsZfVax  

 B. izklafxd ekdsZfVax   

 C. bZ&esy ekdsZfVax   

 D. lpZ batu ekdsZfVax   
 
40- What is the proess of using data and analytics to understand customer behaviour 

 and optimize marketing campaigns?  

A.  Social media listening 

B.  Customer relationship management (CRM) 

C.  Programmatic advertising 

D.  Search engine optimization 

 

 xzkgd O;ogkj dks le>us vkSj ekdsZfVax vfHk;kuksa dks vuqdwfyr djus ds fy, MsVk vkSj 
 ,ukfyfVDl dk mi;ksx djus dh D;k izfØ;k gS\ 
 A. lks'ky ehfM;k lquuk  

 B. xzkgd laca/k izca/ku (CRM)   

 C. izksxzkesfVd foKkiu   

 D. lpZ batu vkWfIVekbts'ku    
 

 

 

 

***************** 


