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BCM-301

BACHELOR OF COMMERCE (B.COM)
(Principles of Marketing)

fauor & fag=

Examination, June 2025

Time : 2:00 Hrs. Max. Marks : 70

Note :— This paper is of Seventy (70) marks divided into
Two (02) Sections ‘A’ and ‘B’. Attempt the

questions contained in these sections according to
the detailed instructions given therein. Candidates
should limit their answers to the questions on the
given answer sheet. No additional (B) answer
sheet will be issued.
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Section—A
(@us-=h)
Long Answer Type Questions

(& T 99) 2x19=38

Note :— Section ‘A’ contains Five (05) Long-answer
type questions of Nineteen (19) marks each.
Learners are required to answer any two (02)
questions only.
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1. Define marketing. Explain the characteristics and nature

of marketing.
forum 1 aftenfoa wifsg | foaom 1 foroad o v
A |

2. What is marketing research ? Explain the importance
and process of marketing research.
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3. What is market segmentation ? What are the main bases

of market segmentation ?

A-0367/BCM-301 (2)



IR faufeanto 1 & 2 aeR faufeso & gea eR
ERIE

4. What is meant by product life cycle ? Explain the factors
affecting product life cycle.
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5. What do you understand by brand ? Explain the

characteristics and importance of brand.
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Section-B
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Short Answer Type Questions
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Note :— Section ‘B’ contains Eight (08) Short-answer type

questions of Eight (08) marks each. Learners are

required to answer any four (04) questions only.
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1. What do you understand by marketing mix ?
faraur fasmor & smo =0 TR ¥ 2

2. Explain the scope of marketing.
fqaum & &1 1 ey |

3. Define the marketing environment.
QU STeTeRT ht TR hifsie |

4.  Write a note on buyer behavior change.
hal =R e W feof fefem |

5. What are the objectives of market segmentation ?
ISR fauferestor & 1 wwa € 2

6.  Write a note on product mix.
Scre g oX Tt ferfem |

7. Write the features and importance of the product.
3Icg i forrorrd 9 wee fafer |

8. What are the aims of packaging ?
TS & o 3R ¥ ?
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