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Note :– This paper is of Seventy (70) marks divided into

Two (02) Sections ‘A’ and ‘B’. Attempt the

questions contained in these sections according to

the detailed instructions given therein. Candidates

should limit their answers to the questions on the

given answer sheet. No additional (B) answer

sheet will be issued.

uksV % ;g iz'u&i= lÙkj (70) vadksa dk gS] tks nks (02) [k.Mksa

^d* rFkk ^[k* esa foHkkftr gSA izR;sd [k.M esa fn, x,

foLr̀r funsZ'kksa ds vuqlkj gh iz'uksa dks gy djuk gSA ijh{kkFkhZ

vius iz'uksa ds mÙkj nh xbZ mÙkj&iqfLrdk rd gh lhfer

j[ksaA dksbZ vfrfjDr (ch) mÙkj&iqfLrdk tkjh ugha dh

tk;sxhA
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Section–A

([k.M–d)

Long Answer Type Questions

(nh?kZ mÙkjh; iz'u) 2×19=38

Note :– Section ‘A’ contains Five (05) Long-answer

type questions of Nineteen (19) marks each.

Learners are required to answer any two (02)

questions only.

uksV % [k.M ^d* esa ik¡p (05) nh?kZ mÙkjh; iz'u fn;s x;s gSa] izR;sd

iz'u ds fy, mUuhl (19) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa dks

buesa ls dsoy nks (02) iz'uksa ds mÙkj nsus gSaA

1. Define marketing. Explain the characteristics and nature

of marketing.

foi.ku dks ifjHkkf"kr dhft,A foi.ku dh fo'ks"krk,a o çÏfr

le>kb;sA

2. What is marketing research ? Explain the importance

and process of marketing research.

foi.ku vuqlU/kku D;k gS \ foi.ku vuqlU/kku dk egRo o

çfØ;k dks le>kbZ;sA

3. What is market segmentation ? What are the main bases

of market segmentation ?
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cktkj foHkfädj.k D;k gS \ cktkj foHkfädj.k ds eq[; vk/kkj

D;k gSa \

4. What is meant by product life cycle ? Explain the factors

affecting product life cycle.

oLrq thou pØ ls D;k vFkZ gS \ oLrq thou pØ dks çHkkfor

djus okys ?kVdksa dh O;k[;k dhft;sA

5. What do you understand by brand ? Explain the

characteristics and importance of brand.

czkaM ls vki D;k le>rs gSa \ czkaM dh fo'ks"krkvksa o egRo dks

le>kb;sA

Section–B

([k.M–[k)

Short Answer Type Questions

(y?kq mÙkjh; iz'u) 4×8=32

Note :– Section ‘B’ contains Eight (08) Short-answer type

questions of Eight (08) marks each. Learners are

required to answer any four (04) questions only.

uksV % [k.M ^[k* esa vkB (08) y?kq mÙkjh; iz'u fn;s x;s gSa]

izR;sd iz'u ds fy, vkB (08) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa

dks buesa ls dsoy pkj (04) iz'uksa ds mÙkj nsus gSaA
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1. What do you understand by marketing mix ?

foi.ku feJ.k ls vki D;k le>rs gSa \

2. Explain the scope of marketing.

foi.ku ds {ks= dks le>kbZ;sA

3. Define the marketing environment.

foi.ku okrkoj.k dks ifjHkkf"kr dhft,A

4. Write a note on buyer behavior change.

Øsrk O;ogkj ifjorZu ij fVIi.kh fyf[k,A

5. What are the objectives of market segmentation ?

cktkj foHkfDrdj.k ds D;k mís'; gSa \

6. Write a note on product mix.

mRikn feJ.k ij fVIi.kh fyf[k,A

7. Write the features and importance of the product.

mRikn dh fo'ks"krk,a o egRo fyf[k,A

8. What are the aims of packaging ?

iSdsftax ds D;k mís'; gSa \

**************


