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2nd Semester Examination, 2024 (June)

Time : 2:00 Hrs. Max. Marks : 70

Note :— This paper is of Seventy (70) marks divided into
Two (02) Sections ‘A’ and ‘B’. Attempt the
questions contained in these Sections according to
the detailed instructions given therein. Candidates
should limit their answers to the questions on the
given answer sheet. No additional (B) answer

sheet will be issued.
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Section-A
J0oo-00
Long Answer Type Questions
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Note :— Section ‘A’ contains Five (05) Long-answer
type questions of Nineteen (19) marks each.
Learners are required to answer any two (02)

questions only.
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1. Explain in detail the various stages of layout and design

of advertisement.
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2. What is the effect of advertisements on the society ?

Explain in detail.
0 0

3. Describe in detail the principles of public relations.
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4.  What do you understand by publicity ? Explain how it

is different from public relations ?

OO0 0o 0Ioorbodololdohaotl Onoor ool oododoa
Qooimniong

5. Explain in detail about the different departments of

advertising agency.
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Short Answer Type Questions
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Note :— Section ‘B’ contains Eight (08) Short-answer type
questions of Eight (08) marks each. Learners are

required to answer any four (04) questions only.
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1.  How is the nature of advertising changing ? Explain.
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2. State the difference between public relations and

advertising.
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3. What are the challenges of public relations ? Explain.
O

4. What is DAVP ? How does it work ?
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5. Differentiate between propaganda and publicity.
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6. What is media marketing ? Explain.
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7.  What is the interrelation between advertisement and

consumer ?
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8. Write about the impact of digital advertising.
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