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Note :– This paper is of Seventy (70) marks divided into

Two (02) Sections ‘A’ and ‘B’. Attempt the

questions contained in these Sections according

to the detailed instructions given therein.

Candidate s  s h ould lim it th e ir answ e rs  to th e

q u e stions  on th e given answ e r s h e et. No

additional (B) answ er s h e et w ill be is su ed.

  (70)     (02) 
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Section–A

–

Long Answ er Type Questions

 2×19=38

Note :– Section ‘A’ contains Five (05) Long-answer

type questions of Nineteen (19) marks each.

Learners are required to answer any tw o (02)

questions only.

 (05) 

(19) 

(02) 

1. “Managerial economics is an integration of economic

theory, decision science and business management.”

Comment and discuss the functions of managerial

economics.

      

       



2. What is the significance of demand forecasting in

business decisions ? Critically examine the various

methods of demand forecasting.
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3. What is production function ? Explain the laws of

returns using Iso-Quants.





4. Explain the concepts of average fixed cost, average

variable cost, average cost and marginal cost and show

their relationship with diagrams.



        



5. Examine critically the Keynes’s theory of employment.



Section–B

–

Sh ort Answ er Type Questions

 4×8=32

Note :– Section ‘B’ contains Eight (08) Short-answer type

questions of Eight (08) marks each. Learners are

required to answer any four (04) questions only.

 (08) 

(08)

(04) 
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1. Role of Elasticity of demand in business decisions.



2. Consumers equilibrium through indifference curve

analysis.



3. Methods of sales forecasting.



4. Characteristics of perfect competition.



5. Price determination under monopolistic competition.



6. Industrial innovation and technology.



7. Main Causes of trade Cycles.



8. Average and Marginal propensity to consume.
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