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Which file type is commonly used for scalable
vector graphics in web design?

(A) jpg

(B) .gif

(C) svg

(D) .png

Which HTML tag is used to create a hyperlink?
(A) <link>

(B) <a>

(C) <href>

(D) <hyperlink>

What is the primary purpose of gathering
feedback from users in web design?

(A) To increase server load

(B) To improve user experience

(C) To confuse users

(D) To slow down website performance

What is the term used to describe the process
of continuously improving a website based on
user feedback and data analysis?

(A) Web revamping

(B) User-centered design

(C) Iterative design

(D) Static design

Which of the following is not a popular CMS
platform?

(A) WordPress

(B) Joomla

(C) Magento

(D) Python
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10.

What does SEO stand for in the context of
Content Management Systems?

(A) Search Engine Optimization

(B) Secure Enterprise Operations

(C) Search Engine Observation

(D) System Enhancement Options

What is Digital Marketing?

(A) Traditional marketing

(B) Marketing using digital channels
(C) Offline marketing

(D) None of the above

Which of the following is NOT a digital
marketing channel?

(A) Email marketing

(B) Social media marketing

(C) Billboard advertising

(D) Search engine optimization

What skills are highly sought after in the digital
publicity industry?

(A) Traditional marketing techniques

(B) Proficiency in social media platforms

(C) Typing speed

(D) Knowledge of fax machines

What role does content creating play in digital
publicity?

(A) Noroleatall

(B) Minimalrole

(C) Majorrole

(D) Secondaryrole
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11.

12.

13.

14.

15.

Which platform is best suited for short-form
video content in digital publicity?

(A) Instagram

(B) LinkedIn

(C) Facebook

(D) Email

Which of the following is NOT a benefit of using
e-Repositories?

(A) Increased accessibility to information

(B) Enhanced data security

(C) Improved collaboration among researchers
(D) Decreased data storage capacity

Which platform is commonly used for hosting
open-access e-Repositories?

(A) GitHub

(B) WordPress

(C) DSpace

(D) Dropbox

What is the significance of DOI (Digital Object
Identifier) in e-resources?

(A) Itensures copyright protection

(B) Itprovides a permanent link to the resource
(C) Itencrypts sensitive data

(D) Itrestricts access to authorized users

What is the main purpose of using Open

Educational Resources (OER)?

(A) To sell educational materials for profit

(B) To store educational data in a secure
repository

(C) To restrict access to educational resources

(D) To provide free access to educational
content
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19.
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Which scheme focuses on providing Wi-Fi
services in villages under the Digital India
Programme?

(A) e-Kranti

(B) Digital Village

(C) Wi-FiChoupal

(D) Bharat Net

Which ministry is responsible for the
implementation of the Digital India Programme?
(A) Ministry of Electronics and Information
Technology
(B) Ministry of Home Affairs
(C) Ministry of Human Resource Development
(D) Ministry of Rural Development

Which platform allows citizens to access and
share their digital documents across
departments?

(A) e-Signature

(B) Digital Saksharta Abhiyan

(C) Digital Village

(D) Digital Locker

Which of the following is a key component of
content marketing?

(A) Billboards

(B) Television ads

(C) Blogposts

(D) Radio posts

Which of the following is a benefit of email
marketing?

(A) High cost

(B) Direct communication with customers

(C) Limited reach

(D) Non-personalized content
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Which of'the following strategies can be used to
improve a website's SEO?
(A) Increasing the number of pop-up ads
(B) Optimizing content with relevant keywords
(C) Reducing the amount of content on the
website
(D) Using more Flash elements

Which metric indicates the percentage of visitors
who take a desired action on your website?
(A) Conversion rate

(B) Bounce rate

(C) Trafficrate

(D) Exitrate

What is an essential component of an effective
email marketing campaign?

(A) Non-personalized messages

(B) Relevant and personalized content

(C) Irrelevant information

(D) High-frequency emails

Which of'the following best describes a landing
page?
(A) A homepage of a website
(B) A page with company information
(C) A specialized page designed to capture
leads or convert traffic

(D) Ablogpost

The process of tracking the actions users take
on your website is known as :

(A) Keyword stuffing

(B) Blogging

(C) Direct marketing

(D) Analytics
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29.

30.

The term "organic traffic" refers to :

(A) Paid advertisements on search engines

(B) Visitors who come to your website naturally
through search engines

(C) Directmail traffic

(D) Paid social media traffic

Which of the following platforms is commonly
used for social media marketing?

(A) LinkedIn

(B) Google Docs

(C) Excel

(D) PowerPoint

Digital marketing allows for :

(A) Less interaction with customers

(B) Higher costs without measurable results

(C) Real-time customer feedback and
engagement

(D) Reduced market reach

Which of the following is a key element of social
media marketing?

(A) Creating engaging and shareable content
(B) SEO optimization

(C) Direct mail campaigns

(D) Television commercials

Which of the following best describes inbound

marketing?

(A) Reaching out to customers through
traditional marketing methods

(B) Attracting and engaging customers through
content creation

(C) Selling products door-to-door

(D) Advertising through billboards
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What is a significant advantage of email
marketing?

(A) Low personalization

(B) Limited reach

(C) High cost

(D) Highengagement rates

What does CTR stand for in digital marketing
metrics?

(A) Click-Through Rate

(B) Customer Turnover Rate

(C) Content Traffic Rate

(D) Campaign Tracking Report

What s the purpose of using A/B testing in digital
marketing?
(A) To design websites
(B) To compare two versions of a webpage or
ad to see which performs better
(C) To write blog posts
(D) To create social media profiles

Which digital marketing metric measures the
number of times an ad is displayed?

(A) Click-through rate

(B) Conversion rate

(C) Impressions

(D) Bouncerate

What is the main objective of a call-to-action
(CTA) in digital marketing?
(A) To confuse the audience
(B) To encourage a specific action from the
audience
(C) To design the website layout
(D) To create SEO strategies
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36.

37.

38.

39.

40.

Which tool can help in managing multiple social
media accounts from a single dashboard?

(A) Microsoft Excel

(B) Adobe Photoshop

(C) Hootsuite

(D) Google Docs

What does a high bounce rate typically indicate
about a website?

(A) High user engagement

(B) Poor user experience

(C) Effective content

(D) Successful SEO

Which form of digital marketing is best for real-
time customer engagement?

(A) Email marketing

(B) SEO

(C) Social media marketing

(D) Printadvertising

What is a primary goal of digital marketing
campaigns?

(A) To increase offline sales

(B) To generate online traffic and conversions
(C) To create TV advertisements

(D) To print flyers

Which marketing method is characterized by its
ability to be highly targeted and personalized?
(A) Digital marketing

(B) Billboard advertising

(C) Radio advertising

(D) Newspaper advertising
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