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Note : This paper is of seventy (70) marks divided into

two (2) Sections 'A' and 'B'. Attempt the questions

contained in these sections according to the detailed

instructions given therein. Candidates should limit their

answers to the questions on the given answer sheet. No

additional (B) answer sheet will be issued.

;g iz'u i= lRrj ¼70½ vadksa dk gS tks nks ¼2½ [k.Mksa ¼d½

rFkk ¼[k½ esa foHkkftr gSA izR;sd [k.M esa fn, x, foLr`r

funsZ'kksa ds vuqlkj gh iz'uksa dks gy djuk gSA ijh{kkFkhZ vius

iz'uksa ds mÙkj nh xbZ mÙkj&iqfLrdk rd gh lhfer j[ksaA

dksbZ vfrfjDr ¼ch½ mÙkj iqfLrdk tkjh ugha dh tk;sxhA

SECTION—A

(Long Answer Type Questions)

CVDMM(N)-101/5 ( 1 ) [P.T.O.]



Note : Section 'A' contains five (5) long answer type questions

of Nineteen (19) marks each. Learners are required to

answer any two (2) questions only. 2 × 19 = 38

[k.M ¼d½ esa ik¡p ¼5½ nh?kZ mRrjksa okys iz'u fn;s x;s gSa]

izR;sd iz'u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA f'k{kkfFkZ;ksa

dks buesa ls dsoy nks ¼2½ iz'uksa ds mRrj nsus gSaA

1. What do you understand by Digital India Programme?

Describe four key components of the digital infrastructure

developed under the Digital India initiatives.

fMftVy bafM;k dk;ZØe ls vki D;k le>rs gSa\ fMftVy

bafM;k igy ds rgr fodflr dh xbZ fMftVy cqfu;kn ds pkj

eq[; ?kVdksa dk o.kZu djsaA

2. Explain the concept of Social Networking? What are the

pros & cons of Social Networking tools?

lks'ky usVofdZax dh vo/kkj.kk dks le>kb;sA lks'ky usVofd±x

VwYl ds Qk;ns vkSj uqdlku D;k gSa\

3. Mention the different types of models used for deployment

in cloud computing? What are the security benefits of cloud

computing?

DykmM daI;wfVax esa mi;ksx fd, tkus okys fofHkUu izdkj ds

ekWMy dk mYys[k djsa\ DykmM daI;wfVax ds lqj{kk ykHk D;k gSa\

4. Discuss how social media influences consumer

interactions, product discovery and brand loyalty. Provide

specific examples to illustrate the impact.
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ppkZ djsa fd lks'ky ehfM;k miHkksDrk baVjSD'ku] mRikn [kkst

vkSj czkaM fo'okl dks dSls izHkkfor djrk gS\ fof'k"V mnkgj.k ds

}kjk blds izHkko dks Li"V dhft,A

5. Write a short note on any three from the following :

(i) Private Cloud

(ii) Smart devices

(iii) AI- Artificial Intelligence

(iv) SEM- Search Engine Marketing

(v) Blogging

fuEufyf[kr esa ls fdUgha rhu ij laf{kIr fVIi.kh fy[ksa&

(i) izkbosV DykmM

(ii) LekVZ fMokbZl

(iii) ,vkbZ& vkfVZfQf'k;y baVsfytsal

(iv) ,lbZ,e& lpZ batu ekdsZfVax

(v) CykWfxax

SECTION—B

(Short Answer Type Questions)

Note : Section 'B' contains eight (8) short answer type questions

of Eight (8) marks each. Learners are required to answer

any four (4) questions only. 4 × 8 = 32
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[k.M ¼[k½ esa vkB ¼8½ y?kq mRrjksa okys iz'u fn;s x;s gSa]

izR;sd iz'u ds fy, vkB ¼8½ vad fu/kkZfjr gSaA f'k{kkfFkZ;ksa dks

buesa ls dsoy pkj ¼4½ iz'uksa ds mRrj nsus gSaA

1. What is e-mail marketing? What role does e-mail marketing

play in today's social media world?

bZ&esy ekdsZfVax D;k gS\ lks'ky ehfM;k dh nqfu;k esa bZ&esy

ekdsZfVax dh D;k Hkwfedk gS\

2. Why one should create a Twitter account for his business ?

Explain in detail.

fdlh dks vius O;olk; ds fy, V~foVj ,dkmaV D;ksa cukuk

pkfg,\ foLrkj ls O;k[;k dhft,A

3. What is Digital Ecosystem? Explain the types of digital

ecosystem.

fMftVy bdksflLVe D;k gS\ fMftVy bdksflLVe ds izdkj

crk,aA

4. Describe the steps to create and manage a Facebook Page

for a business or organization.

fdlh O;olk; ;k laxBu ds fy, Qslcqd ist cukus vkSj

izcaf/kr djus ds pj.kksa dk o.kZu djsaA

5. What do you understand by e-communication ? Explain

the types of e-communication.

bZ&lapkj ls vki D;k le>rs gSa\ bZ&lapkj ds izdkj crk,aA
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6. Describe the purpose of Linkedin Ads and how businesses

can use them to reach their target audience?

fyaDMbu foKkiuksa ds mn~ns'; dk o.kZu djsa lkFk gh ;g Hkh

cryk,¡ fd O;kolkf;d :i ls vius yf{kr n'kZdksa rd igq¡pus

ds fy, mudk mi;ksx dSls dj ldrs gSa\

7. Explain the concept of Return on Investment (ROI) in

marketing.

ekdsZfVax esa fuos'k ij fjVuZ ¼vkjvksvkbZ½ dh vo/kkj.kk dks le>kb,A

8. Discuss the following in details :

(i) BHIM

(ii) IRCTC

(iii) GSTN

(iv) PMKVY

fuEufyf[kr ij foLrkj ls ppkZ djsa&

(i) Hkhe

(ii) vkbZvkjlhVhlh

(iii) th,lVh,u

(iv) ih,edsohokbZ

*************
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