
A–79 3/BCM-305/BC-16 ( 1 ) P.T.O .

A–793

Total Pages : 5 R oll No. ........................

BCM-305/BC-16

Bach elor of Com m erce  (B.Com .)

(E-Com m erce/)
3rd Year Examination, 2024

Time : 2:00 Hrs. Max. Marks : 70

Note :– This paper is of Seventy (70) marks divided into

Two (02) Sections ‘A’ and ‘B’. Attempt the

questions contained in these Sections according to

the detailed instructions given therein. Candidate s

s h ould lim it th e ir answ ers to th e qu e stions on th e

given answ er s h e et. No additional (B) answ er

s h e et w ill be is su ed.

   (70)      (02) 

          





       


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Section–A

–

Long Answ er Type Questions

  2×19=38

Note :– Section ‘A’ contains Five (05) Long-answer

type questions of Nineteen (19) marks each.

Learners are required to answer any tw o (02)

questions only.

 (05) 

(19) 

(02) 

1. Discuss the architecture of E-commerce and its

components in detail with the help of a diagram.

      



2. What is the legal framework for e-Governance in India ?

Discuss in detail.





3. What are the different E-commerce business model ?

Describe the key elements of e-commerce business

model.
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        



4. What are the different electronic payment systems ?

Discuss their merits and demerits.





5. Discuss about the E-commerce Security, Importance,

Issues & Protection Measures.





Section–B

–

Sh ort Answ er Type Questions

  4×8=32

Note :– Section ‘B’ contains Eight (08) Short-answer type

questions of Eight (08) marks each. Learners are

required to answer any four (04) questions only.

     (08)      

(08)

(04) 
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1. Discuss and differentiate between B2B and C2C model

through suitable example.

B2B C2C 

  

2. Explain the different online marketing strategies in

E-Commerce.

  



3. What do you mean by Digital Wallet ? Explain its

process of working.



 

4. Describe factors affecting supply chain management.

   



5. What do you mean by E-shopping ? Describe the

advantages and disadvantages of E-shopping.




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6. Differentiate between on-premise and cloud-based CRM.

      



7. What are the benefits of e-Commerce with respect to

the seller and Customer ?



8. What do you mean by Barcode ? How it works ?



**************


