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1. This paper consists of 40 multiple choice questions (M.C.Q.). All questions are

Compulsory and carry 01 mark each. There is no negative marking.
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2. Each question has four alternative responses marked (A), (B), (C) and (D). You
have to choose an appropriate answer option and mark it on the OMR sheet.

ST T o =R 3 foshed (A), (B), (C) T (D) few 7w & | AToeht Swer 3eait forshey
T I SR A TANR TOT T 3R AT 2 |

3. For marking answers on OMR sheet, follow the detailed instructions given on the
OMR Sheet.
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4. Use only Blue or Black ball point pen for marking on OMR.
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1. What is the full form of URI?
A. Uniform Resource Indicator
B. Universal Resource Index

C. Uniform Resource Identifier
D. Universal Record Identifier
URI &1 JUf &9 &1 87

A. gAwTE R $feder

B. gfadel R g8

C. i R SMESRmRR
D. gfadd Repls 3MEafcHRR

2. Which of the following is an example of a mobile wallet used in India?
A. Paytm

B. RTGS

C. AEPS

D. NEFT

frafafed O @ oF a1 YR & Ugad Hi1gd dide &1 3a1eR0l /7

A. UdiTH

B. 3RCTSIITY

C. EUeE

D. TTRUWwC!

3. Which type of authentication is commonly used for secure card payments?
A. Fingerprint only

B. Signature only

C. PIN and OTP

D. Barcode scan

PRI H1E YTaH & e = forg TR & yaTofieor SuaiT fasar it g2
A. Had fhRfte
B. hacl EIER
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C. fU 3R it &
D. IRPIS Th

4. Which of the following is a social media platform used in digital marketing?
A. WordPress

B. Facebook

C. Gmail

D. Windows

Fofifad & 9 oH-u1 fefoed arbien & Suan fasar oM ara dRre Hifedr @ehid

5. YouTube is mainly used for which type of digital marketing?
A. Email marketing

B. Multimedia advertising

C. Social media posting

D. App development

Jed 1 SUURT T fordd YR & fSfTea b ie & forg foran Sirar g2
A. 5T T ST

B. AecHifSan fagma=

C. TiRre Hifgan mifkd

D. U4 Sqagdc

6. The World Wide Web was introduced by:
A. Bob Kahn
B. Vint Cerf

C. Tim Berners-Lee
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D. Steve Jobs

J7s AI3S A9 &1 3T fhaa T oft:
A. SId BT

B. fde 9%

C. fer s=id-ant

D. ¥ Sisq

7. What is the one major characteristics of web 1.0?
A. Dynamic content

B. Read-only static pages

C. User-generated content

D. Social networking

a9 1.0 Pt U YA A= 1 g2
A. STATHS I
B. Had UgH InYg Tfesw O

C. SUTNTERd! gIRT o 1T T dee

D. T AeafpiT

8. Which protocol is used for transferring webpages over the Internet?
A FTP

B. TCP

C. HTTP

D. UDP

23T TR JaUS TR 634 & folE oy Uieisdia &1 SUaT farar ST g2
A. T ¢t Ot

B.cT &t Y

Cw@ad

D. g g1 Ut
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9. DNS is used to:

A. Store webpages

B. Provide e-commerce platforms
C. Protect websites from malware

D. Convert domain names to IP addresses

DNS &1 SUAIT foar S &:
A. 990 YYfed B & fog
B. 3-P 1Y WICWhiH UG HR o forg
C. J9TEC &I AR J F9H & g
D. I8 A &1 1P Ud H Sgaq & fag

10. SEO stands for?

A. Search Engine Operation

B. Social Engagement Optimization
C. Search Engine Optimization

D. System Error Output

SEQ &1 T 313 57

A. Tl SO SO

B. Tl WS SHITPHTSIRM

C. T o1 SfifpATgSIR

D. ReH TR 313¢ye

11. Skype is mainly used for:

A. Online shopping

B. Voice calls, video calls, and messaging
C. Mobile wallet payments

D. Gaming

13U B T- =0 I YA a1 ST &
A. ST MU

B. disY i, dIfdN Plet 3R AAHT
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C. Hie1gd didie YdaH
D. T

12. In digital marketing, keywords are used to:

A. Decorate a website

B. Increase loading speed

C. Help users find relevant topics on search engines

D. Create multimedia ads

A. IFTTZE B! IO & g

B. TIfST TWe deM & forg

C. STANTHArS P Td Foi4 WR Ha&fId favg FioH & Agg A & oy
D. HeeIHITSaT fasTa s & forg

13. Which of the following is a paid form of digital marketing?

A. SEO

B. PPC

C. Blogging

D. Social Sharing

Frafafed & O -9 fefoed A1hic &1 U8 (Yiam 3nuiid) F4 g7
A. SEO

B. PPC
C. ST
D. IR AT

14. CTR in email marketing stands for:
A. Customer Tracking Rate

B. Consumer Targeting Ratio

C. Call to Respond

D. Click Through Rate

A-0255



U HIBIET H, CTR &1 31 §
A. T8 ¢ X

B. SUHTGT eRIfeT I[N

C. ®id ¢ R

D. fodiab YT

15. Which type of ads is mainly used in display advertising?
A. Text-only ads

B. Banner and image-based ads

C. Newspaper ads

D. Voice messages

fEea fogmas & g U T forg R & 971U+ &1 IuainT fosan S 62
A. $ad ¢Re a1 faqTaA

B. SR SR STl St fagmo

C. gHMEIR U fagmo=

D. d1gd ¥l

16. Which of the following is NOT a social media platform?
A. Instagram

B. LinkedIn

C. YouTube

D. Google Docs

Fofafed 9 oH-u1 9ivrd Jifsar wehid T8l 82

A. XTI

B. fie s

C. e

D. TSI

17. SMM stands for?
A. Social Media Marketing
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B. Search Market Management
C. Sales Management Model

D. Social Monitoring Mechanism
THUATH &1 34 B

A. FI=ret HifSar A e

B. T HIdhe Ao

C. 9 B-otHic Hisd

D. T AHERIT AbfoH

18. Mobile marketing mainly targets users through:

A. Television

B. Smartphones and tablets

C. Newspapers

D. Radio

HISTEd AIDIeT H&T U A IuTNThdisl Bl wférd Bl &
A. CHIfaoH

B. HICWHIH 3R caic

C. JHRR UA

D. ¥f&q

19. SMS Marketing is also known as:

A. Short Message Service marketing

B. Social Media Service marketing

C. Subscriber Media Strategy

D. Standard Mobile System

SMS T BT 3= 19 ¥ 4} ST el &
A. RIIE AW FiaY HIbfeT

B. eTet Hifgan afde Arebfe

C. qshIgeR Hifsar et

D. }'SS HiaTgd ReH
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20. One major advantage of mobile marketing is:
A. Low user engagement

B. Highly personalized reach

C. Limited accessibility

D. High cost

AT d HIbfeT BT U UHE A1Y &:

A. HH IUTNTHAT JSTd

B. 3(fee dafaddpd Ugd

C. Hifd uga

D. 3= ¢Ild

21. The process of improving website visibility in search engines is called:

A. SEM

B. PPC

C. SMM

D. SEO

T $9 § d9ISE Pl T IS¢ B! UfehdT &l Hed &
ATEITH

B. U1 Ui &t

C. G4 THUH

D. TS 3

22. Keywords are important in SEO because they:
A. Reduce hosting cost

B. Improve search ranking

C. Control ads

D. Remove malware

7Y 3 H P Ul Heayul § Fifs 3:

A. BIRET AFTd HH FRd &

B. I X1 95k 1 &

A-0255

P.T.O.



c. fagmoei @1 FEfd sa §
D. §aR §eTd §

23. Which feature helps a website perform well on smartphones and tablets?
A. Static layout

B. Slow loading pages

C. Outdated content

D. Mobile-friendly design

DI} fIRITdT T IS DI WA 3R e R IgR YR B3 & Heg dhdt
87

A. RR d3se

B. i & 8 aral U

C. RATHce

D. Hiegd-thed feums

24. SEM mainly involves:

A. Paid advertising on search engines
B. Newspaper ads

C. Influencer marketing

D. Radio promotion

SEM H &7 U ¥ M &

A. T o TR TR oo

B. ISR} H fagrg=
C. JUTIRITET ATh T
D. & =R

25. Google Ads is a platform used for:
A. Organic ranking
B. Paid search campaigns

C. Social media posting
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D. Email automation

e VS U WewTd & forret Suai far S &
A. 3T X

B. U8 T4 AT

C. TRy Hifgar mfké

D. 3HT 3fTeHRE

26. CPC in SEM stands for:

A. Customer Product Cost

B. Creative Promotion Charge
C. Cost Per Click

D. Consumer Price Category
SEM T CPC &1 312

A. dled Jdlq lld

B. febufea yHIRM Yeb

C. pIe IR foa®

D. IUYierd1 G ot

27. Content marketing focuses on:

A. Creating valuable and relevant content
B. High-cost advertising

C. Only selling products

D. Offline promotion

& AIHIST dfed gl o

A. JegdH 3R Ui dee a9

B. 3 AIId aTa! fagmuA

C. »ad IS ST
D. 3THART TR
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28. Blog is an example of:
A. Paid media

B. Owned content

C. Traditional advertising
D. Unstructured data
AT (Blog) Th ITERUI &:
A. TS Hifgar

B. TT¥d dTel hee

C. URURS faqmo

D. 3RERfad 8eT

29. The purpose of content marketing is to:
A. Confuse customers

B. Entertain only

C. Attract, inform, and engage audiences

D. Increase website loading time

A. TTED! DI Y H=AT

B. ohadl HANGH BT

C. TRID! I BN BT, Jferd HIAT AR IT &
D. dSTSC QIS JHT §¢HT

30. Google Analytics is mainly used for:

A. Creating website designs

B. Tracking and analyzing website traffic

C. Writing blog content

D. Sending promotional emails

TR TS 1 G U ¥ IudNT a1 §Irell &:
A. dSHTSC FSWTg S

B. JSTEC ¢fthdh Bl ¢ 3R fa=awur AT
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C. SN e forgqn
D. UaR SHA WSl

31. What is the main purpose of email phishing?
A. To send special offers

B. To promote products

C. To fix technical issues

D. To steal personal or sensitive information

<A ORI o1 JoT L2 T 77

A. Ta=IY 3TH W

B. IUTGI T FAR BRI

C. AhID! FHEATST B ich BT

D. AfdTd 1 HdgA=iTel AHBRT gRMAT

32. Which of the following is not an example of traditional marketing?
A. Machine-learning based advertising

B. Newspaper ads

C. Television ads

D. Verbal marketing

Fafafed & ¥ S1H-91 URURS HIbB T HT 160 T8 62

A. TRiF-afT enenfyd fagma=

B. GHTER U faqiTo-

C. eiifae faqmu

D. M (qefa) ArehfeT

33. Which of the following E-Commerce models involves individuals acting as both
buyers and sellers?

A.B2B
B. B2C
C.caC
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D. B2G

frafaied & 9 forg §-31a Aied & afad dhar 3R faghdr gHi & U & B Hd 62
A STl

B. &l ¢ &t

c.urgd

D. s g Gl

34. World Consumer Rights Day is celebrated on:
A. 5 April

B. 15 March

C. 12 January

D. 10 December

fay IuHia SiUeR fGaw 7T 91l 6;

A. 5 30

B. 15 HId

C. 12 Sl

D. 10 fadisR

35. Which right protects consumers from hazardous goods?

A. Right to be informed

B. Right to be heard

C. Right to choose

D. Right to safety

DI T YGRS STHFASN B! BIHBRS a3 I JRET TS BT /7
A. SR} BT 3fftpR

B. g S T 3MYDHR

C. I1d BT HYDR

D. YRE&M &7 H{YPR
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36. What is the primary function of a GPS tracking system?
A. To increase the speed of a vehicle

B. To provide exact location and track movement

C. To improve internet connectivity

D. To store large amounts of data

GPsS ¢fdT Rieed o1 Uufires &1 om g2

A. dT8 D1 T ST

B. AT AT UG AT 3R T B ¢ HT

C. ST DI H GYR HRAT

D. St AT H ST JUBHd oAl

37. What is electronic word-of-mouth (eWOM)?

A. Face-to-face communication about products

B. Messages sent between companies for marketing

C. Advertisements created by companies on social media

D. Any online positive or negative statements made by customers about a product or
company

SAdCI® do-3H1h-ATSY (eWOM) TT §?

A. SUTE & IR T SHA-THE JIR

B. Ufat & offa ATchicT & forg At TTu wew
C. IIra HifSar R Hufat gRT §H1€ 7¢ faqma=

D. for g} IauTe 1 HU & IR T UTgdh! gRT TS ST T IPRIHD T THRIHD
hYd

38. What is the primary goal of engagement marketing?

A. To increase the number of advertisements

B. To connect with customers through meaningful, strategic content
C. To reduce product prices

D. To replace all traditional marketing methods

15
A-0255 P.T.O.



WioHe AT (T &1 T 3= &1 /7

A. TaqoAT &t dRe dg T

B. Mg o WY T1fes 3R UM dHee & Ay I Ja1
C. IdIG DI HIFd Y HIAT

D. 9t URUR® HIH T diie! ! dga

39. What is a webinar?

A. A printed manual for training

B. An online seminar or presentation conducted using internet technologies

C. A face-to-face classroom session

D. A television advertisement

Afe IR a1 32

A. UTR1&or & forg gfsd Agsra

B. §CXC db-ilchl T IUANT e TN foham 71T Sii-TeireT YR AT Usie
C. 3{THA-HH DT 9ol

D. Ciifaw fasima

40. Consumer data is often referred to as:
A. Digital waste

B. Temporary information

C. "The oil of the digital era"

D. A type of entertainment

ST ST P TR ST S &
A. f&fSied awe

B. IR SIHBRL

C. "f&fored @ &1 S

D. Th UHR P ARG

3k 3k 3k 3k ok 3k 3k 3k ok 3k %k %k %k %k %k k %k %k
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