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Note :– This paper is of Seventy (70) marks divided into

Two (02) Sections ‘A’ and ‘B’. Attempt the

questions contained in these Sections according to

the detailed instructions given therein. Candidates

should limit their answers to the questions on the

given answer sheet. No additional (B) answer

sheet will be issued.

uksV % ;g iz'u&i= lÙkj (70) vadksa dk gS] tks nks (02) [k.Mksa

^d* rFkk ^[k* esa foHkkftr gSA izR;sd [k.M esa fn, x,

foLr̀r funsZ'kksa ds vuqlkj gh iz'uksa dks gy djuk gSA ijh{kkFkhZ

vius iz'uksa ds mÙkj nh xbZ mÙkj&iqfLrdk rd gh lhfer

j[ksaA dksbZ vfrfjDr (ch) mÙkj&iqfLrdk tkjh ugha dh

tk;sxhA
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Section–A

([k.M–d)

Long Answer Type Questions

(nh?kZ mÙkjh; iz'u) (2×19=38)

Note :– Section ‘A’ contains Five (05) Long-answer

type questions of Nineteen (19) marks each.

Learners are required to answer any two (02)

questions only.

uksV % [k.M ^d* esa ik¡p (05) nh?kZ mÙkjh; iz'u fn;s x;s gSa] izR;sd

iz'u ds fy, mUuhl (19) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa dks

buesa ls dsoy nks (02) iz'uksa ds mÙkj nsus gSaA

1. Explain the concept and various types of Digital

Marketing in detail. What are the recent trends in digital

marketing ? Additionally, assess how digital marketing

has changed traditional marketing practices in recent

years.

fMftVy ekdsZfVax dh vo/kkj.kk vkSj blds fofHkUu izdkjksa dh

foLrkj ls O;k[;k dhft,A fMftVy ekdsZfVax esa gky ds #>ku

D;k gSa \ lkFk gh] ewY;kadu dhft, fd gky ds o"kks± esa fMftVy

ekdsZfVax us ikjaifjd ekdZsfVax izFkkvksa dks dSls cny fn;k gSA
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2. What are the various platforms of social media being

used in marketing ? Discuss the role of social media in

interpersonal communication. How social media

platforms have transformed the way of communication.

Highlight both positive and negative impacts with

suitable examples.

ekdZsfVax esa lks'ky ehfM;k ds dkSu&dkSuls fofHkUu ek/;eksa dk

mi;ksx fd;k tk jgk gS \ ikjLifjd lapkj esa lks'ky ehfM;k dh

D;k Hkwfedk gS \ lks'ky ehfM;k IysVQkWElZ us lapkj ds rjhds dks

dSls cny fn;k gS \ mi;qDr mnkgj.kksa ds lkFk blds ldkjkRed

vkSj udkjkRed nksuksa izHkkoksa ij izdk'k Mkfy,A

3. What are the features that make Twitter beneficial for

businesses ? Discuss in detail the various marketing

tools and strategies available on Twitter that can help

businesses reach and engage their target audience

effectively.

os dkSu lh fo'ks"krk,¡ gSa tks V~foVj dks O;olk;ksa ds fy, ykHknk;d

cukrh gSa \ V~foVj ij miyC/k fofHkUu ekdZsfVax VwYl vksj

j.kuhfr;ksa ij foLrkj ls ppkZ djsa tks O;olk;ksa dks vius yf{kr

n'kZdksa rd izHkkoh <ax ls igq¡pus vkSj muls tqM+us esa enn dj

ldrh gSaA
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4. Explain the steps to create a YouTube channel. Discuss

the key aspects of YouTube channel management. In

your opinion, how can effective channel management

help in growing subscribers and increasing views ?

YouTube pSuy cukus ds pj.kksa dh O;k[;k dhft,A YouTube

pSuy izca/ku ds izeq[k igyqvksa ij ppkZ djsaA vkidh jk; esa]

izHkkoh pSuy izca/ku lClØkbcj vkSj O;w c<+kus esa dSls enn dj

ldrk gS \

5. Discuss the emerging trends and techniques in Digital

Marketing. Explain, how innovations like AI-powered

marketing are transforming marketing strategies.

fMftVy ekdsZfVax esa mHkjrs #>kuksa vkSj rduhdksa ij ppkZ dhft,

le>kb, fd dSls AI&lapkfyr ekdsZfVax tSls uokpkj ekdsZfVax

j.kuhfr;ksa dks cny jgs gSaA

Section–B

([k.M–[k)

Short Answer Type Questions

(y?kq mÙkjh; iz'u) (4×8=32)
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Note :– Section ‘B’ contains Eight (08) Short-answer type

questions of Eight (08) marks each. Learners are

required to answer any four (04) questions only.

uksV % [k.M ^[k* esa vkB (08) y?kq mÙkjh; iz'u fn;s x;s gSa]

izR;sd iz'u ds fy, vkB (08) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa

dks buesa ls dsoy pkj (04) iz'uksa ds mÙkj nsus gSaA

1. “Digital Marketing : A Boon or a Bane.” Discuss this

statement in detail. Highlight the advantages and

disadvantages of digital marketing with suitable

examples.

ßfMftVy ekdsZfVax % ojnku ;k vfHk'kkiÞA bl dFku ij foLrkj

ls ppkZ dhft,A miq;Dr mnkgj.kksa ds lkFk fMftVy ekdsZfVax ds

ykHk vkSj gkfu;ksa ij izdk'k Mkfy,A

2. What are the different types of digital ecosystems ?

Discuss, how these ecosystems support digital businesses

and enhance value creation in the modern digital

economy ?

fMftVy bZdksflLVe ds fofHkUu izdkj D;k gSa \ ppkZ dhft, fd

;s bZdksflLVe vk/kqfud fMftVy vFkZO;oLFkk esa fMftVy O;olk;ksa

dk leFkZu dSls djrs gSa vkSj ewY; l`tu dks dSls c<+krs gSa \
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3. What is Digital commerce ? What is the difference

between D-Commerce and E-commerce ? Define digital

risk management and its importance in modern

businesses.

fMftVy dkWelZ D;k gS \ Mh&dkWelZ vkSj bZ&dkWelZ esa D;k varj

gS \ fMftVy tksf[ke izca/ku dks ifjHkkf"kr djsa vkSj vk/kqfud

O;olk;ksa esa bldk egRo crkb,A

4. Discuss the major social media trends prevalent today.

Explain any four key trends in detail.

vktdy izpfyr izeq[k lks'ky ehfM;k #>kuksa ij ppkZ dhft,A

fdUgha pkj izeq[k VsaªM~l dh foLr`r O;k[;k dhft,A

5. Discuss the strategies/tips for effective Facebook

marketing. Explain, how Facebook can enhance brand

visibility and sales with suitable examples.

izHkkoh Qslcqd ekdsZfVax dh j.kuhfr;ksa@lq>koksa ij ppkZ dhft,A

mi;qDr mnkgj.kksa ds lkFk le>kb, fd Qslcqd czk.M dh n`';rk

vkSj fcØh dSls c<+k ldrk gSA

6. What are the key tools and activities available on

Linkedin for professional networking. How can

Linkedin Groups help in professional networking ?

is'koj usVo²dx ds fy, fyaDMbu ij dkSu ls izeq[k midj.k

vkSj xfrfof/k;k¡ miyC/k gSa \ fyaDMbu lewg is'ksoj usVo²dx esa

dSls enn dj ldrs gSa \
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7. Explain the concept of e-Mail marketing. What are its

various types ? Explain how to setup a business

e-Mail ?

bZesy ekdZsfVax dh vo/kkj.kk le>kb,A blds fofHkUu izdkj D;k

gSa \ fctusl bZesy lsVvi dSls djsa \

8. What do you understand by Google Adwords ? How

Google Adwords work ? Explain types of Google

Adwords with examples.

xwxy ,MoMZ~l ls vki D;k le>rs gSa \ xwxy ,MoMZ~l dSls

dke djrk gS \ xwxy ,MoM~Zl ds izdkjksa dks mnkgj.k lfgr

le>kb,A

**************


