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Note :– This paper is of Seventy (70) marks divided into

Two (02) Sections ‘A’ and ‘B’. Attempt the

questions contained in these sections according to

the detailed instructions given therein. Candidates

should limit their answers to the questions on the

given answer sheet. No additional (B) answer

sheet will be issued.

uksV % ;g iz'u&i= lÙkj (70) vadksa dk gS] tks nks (02) [k.Mksa

^d* rFkk ^[k* esa foHkkftr gSA izR;sd [k.M esa fn, x,

foLr̀r funsZ'kksa ds vuqlkj gh iz'uksa dks gy djuk gSA ijh{kkFkhZ

vius iz'uksa ds mÙkj nh xbZ mÙkj&iqfLrdk rd gh lhfer

j[ksaA dksbZ vfrfjDr (ch) mÙkj&iqfLrdk tkjh ugha dh

tk;sxhA
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Section–A

([k.M–v)

Long Answer Type Questions

(nh?kZ mÙkjh; iz'u) (2×19=38)

Note :– Section ‘A’ contains Five (05) long-answer

type questions of Nineteen (19) marks each.

Learners are required to answer any Two (02)

questions only.

uksV % [k.M ^d* esa ik¡p (05) nh?kZ mÙkjh; iz'u fn;s x;s gSa] izR;sd

iz'u ds fy, mUuhl (19) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa dks

buesa ls dsoy nks (02) iz'uksa ds mÙkj nsus gSaA

1. Describe the steps involved in preparing a salable tourist

itinerary for a popular destination. How can tour

operators ensure that the itinerary meets the needs and

expectations of their clients ?

fdlh yksdfiz; xarO; ds fy, ,d foØ; ;ksX; ;k=k dk;ZØe

rS;kj djus esa 'kkfey pj.kksa dk o.kZu dhft,A Vwj vkWijsVj dSls

lqfuf'pr dj ldrs gSa fd ;k=k dk;ZØe muds xzkgdksa dh

t:jrksa vkSj vis{kkvksa vuq:i gks \
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2. How can tour operators balance the benefits of

standardization with the need for customization in

itinerary planning ?

Vwj vkWijsVj ;k=k dk;ZØe fu;kstu esa vuqdwyu dh vko';drk

ds lkFk ekudhdj.k ds ykHkksa dks dSls larqfyr dj ldrs gSa \

3. Describe the role of a Tour Manager/Executive in

managing a group tour itinerary. What skills and qualities

are required to effectively manage the itinerary and

ensure a successful tour ?

lewg Hkze.k dk;ZØe ds izca/ku esa ,d Vwj eSustj@,CthD;wfVo

dh Hkwfedk dk o.kZu dhft, ;k=k dk;ZØe dks izHkkoh <ax ls

izcaf/kr djus vkSj ,d lQy Hkze.k lqfuf'pr djus ds fy,

fdu dkS'kyksa vkSj xq.kksa dh vko';drk gksrh gS \

4. What role does technology play in facilitating the creation

and management of both predesigned and tailor-made

itineraries ?

iwoZ&fMtkbu vkSj vuqdwfyr ;k=k dk;ZØeksa ds fuekZ.k vkSj

izca/ku dks lqfo/kktud cukus esa izkS|ksfxdh D;k Hkwfedk fuHkkrh

gS \
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5. Describe the characteristics of special interest group tour

packages and the opportunities and challenges they

present for tour operators. How can tour operators design

and market these packages to appeal to specific interest

groups ?

fo'ks"k #fp lewg Vwj iSdstksa dh fo'ks"krkvksa vkSj Vwj vkWijsVjksa ds

fy, buls mRiék voljksa vkSj pqukSfr;ksa dk o.kZu dhft,A Vwj

vkWijsVj fof'k"V #fp lewgksa dks vkdf"kZr djus ds fy, bu

iSdsstksa dks dSls fMtkbu vkSj foi.ku dj ldrs gSa \

Section–B

([k.M–[k)

Short Answer Type Questions

(y?kq mÙkjh; iz'u) (4×8=32)

Note :– Section ‘B’ contains eight (08) short-answer type

questions of Eight (08) marks each. Learners are

required to answer any Four (04) questions only.

uksV % [k.M ^[k* esa vkB (08) y?kq mÙkjh; iz'u fn;s x;s gSa]

izR;sd iz'u ds fy, vkB (08) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa

dks buesa ls dsoy pkj (04) iz'uksa ds mÙkj nsus gSaA
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1. What is the purpose of negotiating and contracting with

suppliers in the tour packaging process ?

Vwj iSdsftax izfØ;k esa vkiw£rdrkZvksa ds lkFk ckrphr vkSj vuqca/k

djus dk mís'; D;k gS \

2. Which type of tour package caters to tourists interested

in exploring historical sites, cultural events, and

monuments ?

,sfrgkfld LFkyksa] lkaLÏfrd dk;ZØeksa vkSj Lekjdksa dks ns[kus esa

#fpr j[kus okys i;ZVdksa ds fy, fdl izdkj dk Vwj iSdst

miyC/k gS \

3. What type of tour package is designed for companies to

organize meetings, incentives, conferences, and

exhibitions ?

dEifu;ksa }kjk cSBdsa] izksRlkgu] lEesyu vkSj izn'kZfu;k¡ vk;ksftr

djus ds fy, fdl izdkj dk Vwj iSdst rS;kj fd;k tkrk gS \

4. What is the main difference between a Tour operator

and a Travel Agent ?

Vwj vkWijsVj vkSj VªSoy ,tsaV ds chp eq[; varj D;k gS \
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5. What is the purpose of a Tour Escort’s Itinerary ?

Vwj ,LdkWVZ ds ;k=k dk;ZØe dk mís'; D;k gS \

6. What are the key components of a tour itinerary ?

;k=k dk;ZØe ds eq[; ?kVd D;k gSa \

7. What are the role and responsibilities of tour manager

?

Vwj eSustj dh Hkwfedk vkSj ftEesnkfj;k¡ D;k gSa \

8. Why is route planning important in itinerary planning ?

;k=k dk;ZØe fu;kstu esa ekxZ fu;kstu D;ksa egRoiw.kZ gS \

**************


