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Note :– This paper is of Seventy (70) marks divided into

Two (02) Sections ‘A’ and ‘B’. Attempt the

questions contained in these Sections according to

the detailed instructions given therein. Candidates

should limit their answers to the questions on the

given answer sheet. No additional (B) answer

sheet will be issued.

uksV :µ ;g iz'u&i= lÙkj (70) vadksa dk gS] tks nks (02) [k.Mksa

^d* rFkk ^[k* esa foHkkftr gSA izR;sd [k.M esa fn, x,

foLr̀r funsZ'kksa ds vuqlkj gh iz'uksa dks gy djuk gSA ijh{kkFkhZ

vius iz'uksa ds mÙkj nh xbZ mÙkj&iqfLrdk rd gh lhfer

j[ksaA dksbZ vfrfjDr (ch) mÙkj&iqfLrdk tkjh ugha dh

tk;sxhA
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Section–A

([k.M–d)

Long Answer Type Questions

(nh?kZ mÙkjh; iz'u) 2×19=38

Note :– Section ‘A’ contains Five (05) Long-answer

type questions of Nineteen (19) marks each.

Learners are required to answer any two (02)

questions only.

uksV :µ [k.M ^d* esa ik¡p (05) nh?kZ mÙkjh; iz'u fn;s x;s gSa] izR;sd

iz'u ds fy, mUuhl (19) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa dks

buesa ls dsoy nks (02) iz'uksa ds mÙkj nsus gSaA

1. Define the term Marketing and describe the Modern

concept of Marketing. How does it differ from earlier

concepts ? Explain.

foi.ku 'kCn dks ifjHkkf"kr dhft, rFkk foi.ku dh vk/kqfud

vo/kkj.kk dk o.kZu dhft,A ;g iqjkuh vo/kkj.kkvksa ls fdl

izdkj fHkUu gS \ O;k[;k dhft,A

2. ‘Products, like people, have life cycle.’ Discuss the

validity of the statement by giving suitable examples.
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^mRiknksa dk euq"; dh Hkkafr gh thou&pØ gksrk gSA* mi;qä

mnkgj.kksa }kjk dFku dh oS/krk dk foospu dhft,A

3. What do you understand by ‘product-mix’ ? Indicate

reasons why manufacturers usually consider it necessary

to change their product-mix from time to time ?

mRikn feJ ls vki D;k le>rs gSa \ fuekZrk vius mRikn feJ

dks le;&le; ij cnyuk D;ksa vko';d le>rs gSa \ dkj.k

lfgr fyf[k,A

4. What is advertising ? Describe its limitations and

importance in effective marketing.

foKkiu D;k gS \ bldh lhek,¡ vkSj izHkko'kkyh foi.ku esa blds

egRo dk o.kZu dhft,A

5. What do you mean by Channel of Distribution ?

Describe the main channels of distribution and

middlemen used in a Modern Business world.

forj.k ek/;e ls vkidk D;k vk'k; gS \ vk/kqfud O;kolkf;d

txr esa viuk, tkus okys izeq[k forj.k ek/;eksa ,oa e/;LFkksa dk

o.kZu dhft,A
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Section–B

([k.M–[k)

Short Answer Type Questions

(y?kq mÙkjh; iz'u) 4×8=32

Note :– Section ‘B’ contains Eight (08) Short-answer type

questions of Eight (08) marks each. Learners are

required to answer any four (04) questions only.

uksV :µ [k.M ^[k* esa vkB (08) y?kq mÙkjh; iz'u fn;s x;s gSa]

izR;sd iz'u ds fy, vkB (08) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa

dks buesa ls dsoy pkj (04) iz'uksa ds mÙkj nsus gSaA

1. What is Marketing Organization ? Briefly discuss the

main features of good marketing organisation.

foi.ku laxBu D;k gS \ ,d vPNs foi.ku laxBu ds izeq[k

y{k.kksa dh laf{kIr foospuk dhft,A

2. List the 4P of Marketing and briefly discuss their

relevance in marketing.

foi.ku ds 4 ih dh lwph cukb, vkSj foi.ku esa mudh izklafxdrk

ij ppkZ dhft,A

3. What do you mean by Pricing ? Briefly explain the

objectives of pricing.

ewY; fu/kkZj.k ls vki D;k le>rs gSa \ ewY; fu/kkZj.k ds mís';ksa

dks la{ksi esa le>kb,A
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4. Explain the importance of market research for a new

company to be established.

ubZ LFkkfir gksus okyh ,d dEiuh ds fy, cktkj vuqla/kku ds

egRo dks le>kb,A

5. Explain the concept of Positioning. How is it different

from Segmentation and Targeting ?

LFkkiu dh ladYiuk Li"V dhft,A ;g foHkktu ,oa y{;hdj.k

ls fdl izdkj fHkUu gS \

6. Define Consumer Behaviour and briefly explain factors

affecting Consumer Behaviour.

miHkksDrk O;ogkj dks ifjHkkf"kr dhft, vkSj miHkksDrk O;ogjk dks

izHkkfor djus okys dkjdksa dh laf{kIr O;k[;k dhft,A

7. What is promotion ? Explain its features and importance

in marketing.

foØ; lao/kZu D;k gS \ foi.ku esa bldh fo'ks"krk,¡ vkSj egRo

crkb,A

8. What do you mean by brand ? What are your favourite

brands and why ?

vkids fy, czkaM~l dk D;k eryc gS \ vkids ilanhnk czkaM

dkSu ls gSa vkSj D;ksa \

**************


