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Note :— This paper is of Seventy (70) marks divided into
Two (02) Sections ‘A’ and ‘B’. Attempt the
questions contained in these Sections according to
the detailed instructions given therein. Candidates
should limit their answers to the questions on the
given answer sheet. No additional (B) answer

sheet will be issued.
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Section—A
(@us-—=h)
Long Answer Type Questions

(& O w9) 2x19=38

Note :— Section ‘A’ contains Five (05) Long-answer
type questions of Nineteen (19) marks each.
Learners are required to answer any two (02)

questions only.
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1. Define the term Marketing and describe the Modern
concept of Marketing. How does it differ from earlier

concepts ? Explain.

foauue vreg @1 aRwfea wifse qon fauom &1 ey
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2. ‘Products, like people, have life cycle.” Discuss the

validity of the statement by giving suitable examples.
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3. What do you understand by ‘product-mix’ ? Indicate
reasons why manufacturers usually consider it necessary

to change their product-mix from time to time ?

3care oy 9 e 1 woea € 2 fafar et sae fas
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4.  What is advertising ? Describe its limitations and

importance in effective marketing.

fomo = € ? sHeht Hiand o gureemel faqum § swe
TE 1 FUA T |

5. What do you mean by Channel of Distribution ?
Describe the main channels of distribution and

middlemen used in a Modern Business world.

foRoT HIeEm & SR R SR § 2 SNy A
STA | STIATE ST 9ol Y@ faawor Areami v wease &1
U hifTT |

A-0700 (3) P.T.O.



Section-B
(Tvs-)
Short Answer Type Questions
(g I U9H) 4x8=32

Note :— Section ‘B’ contains Eight (08) Short-answer type
questions of Eight (08) marks each. Learners are
required to answer any four (04) questions only.
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1. What is Marketing Organization ? Briefly discuss the

main features of good marketing organisation.
fIqUH et F1 T ? Th o fAUUE Wied & uH™
w&Tull <t Hierw fee=m ifs |

2. List the 4P of Marketing and briefly discuss their
relevance in marketing.
foqum & 4 d =it Y SET AR foque § ST wrEfieRd
T = HI

3.  What do you mean by Pricing ? Briefly explain the
objectives of pricing.
Toa fFeRer § od =0 wwed § 2 god fuRo & e
1 WEY H FHAET |
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4. Explain the importance of market research for a new

company to be established.
T8 Tfud 29 el T HEA & folt a9k STEEE &
e hl HHTE |

5. Explain the concept of Positioning. How is it different
from Segmentation and Targeting ?

TATIT i Gohod T T HiTST | T faurs Ta Adien o
Y frg g = & ?

6. Define Consumer Behaviour and briefly explain factors

affecting Consumer Behaviour.

IYYIERT FITER ! TRUTEA HifSTT T ST Haed i
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7. What is promotion ? Explain its features and importance

in marketing.
fasrg daxfq = ® 2 fagom 4 s foRivad eiR e
AT |

8. What do you mean by brand ? What are your favourite
brands and why ?

3Mush fau diew &1 =1 Aaee ® 7 A% el oS
®H H T AR ?
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