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Note :This paper is of Seventy (70) marks divided into two

(02) Sections A and B. Attempt the questions con-

tained in these sections according to the detailed in-

structions given therein. Candidates should limit their

answers to the questions on the given answer sheet.

No additional (B) answer sheet will be issued.
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Section–A / 

(Long Answer Type Questions) /    

Note :Section ‘A’ contains Five (05) long-answer-type ques-

tions of Nineteen (19) marks each. Learners are re-

quired to answer any two (02) questions only.

(2×19=38)

     (05)    

     (19)   

(02) 



1. Explain the role of entrepreneurship in economic

development. What are the various  barriers to en-

trepreneurship?



       

2. Describe the various types of entrepreneurs. Which

one do you think most suitable for India?

        
       

3. What is enterpreneurial competencies ? Describe the

awareness, assessment and development of entrepre-

neurial competencies.
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4. What are the characteristics of small business? Ex-

plain the dynamic role of small business in economic

development.

        

       

5. What is the need for entrepreneurship development?

Explain the role of family and society in entrepre-

neurship development.

      

        



Section–B / 

(Short-Answer-Type Questions) /    

Note : Section ‘B’ contains Eight (08) short-answer-type

questions of Eight (08) marks each. Learners are

required to answer any Four (04) questions only.

     (4×8=32)
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    (08)      

      (08)   

  (04)  

 

1. Factors Influencing Entrepreneur.

     

2. Factors to be Considered in Selecting a Location for

a Business.

     

  

3. Entrpreneurial Initiatives in India.

    

4. Process of Idea Generation.

   

5. Strengths of a Family Entrepreneur.

   

6. State Governments Incentives for Investors.
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7. Marketing Strategies involved in Entrepreneurship.

    

8. Financial Institutions Offering Support to Small Scale

Industries.
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