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Note :– This paper is of Hundred (100) marks divided into

Two (02) Sections ‘A’ and ‘B’. Attempt the

questions contained in these Sections according to

the detailed instructions given therein. Candidates

should limit their answers to the questions on the

given answer sheet. No additional (B) answer

sheet will be issued.

uksV :µ ;g iz'u&i= lkS (100) vadksa dk gS] tks nks (02) [k.Mksa

^d* rFkk ^[k* esa foHkkftr gSA izR;sd [k.M esa fn, x,

foLr̀r funsZ'kksa ds vuqlkj gh iz'uksa dks gy djuk gSA ijh{kkFkhZ

vius iz'uksa ds mÙkj nh xbZ mÙkj&iqfLrdk rd gh lhfer

j[ksaA dksbZ vfrfjDr (ch) mÙkj&iqfLrdk tkjh ugha dh

tk;sxhA
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Section–A

([k.M–d)

Long Answer Type Questions

(nh?kZ mÙkjh; iz'u) 2×26=52

Note :– Section ‘A’ contains Five (05) Long-answer

type questions of Twenty Six (26) marks each.

Learners are required to answer any two (02)

questions only.

uksV :µ [k.M ^d* esa ik¡p (05) nh?kZ mÙkjh; iz'u fn;s x;s gSa] izR;sd

iz'u ds fy, NCchl (26) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa dks

buesa ls dsoy nks (02) iz'uksa ds mÙkj nsus gSaA

1. Discuss the role of internet in revolutionizing online

business. What are the introductory challenges that

companies face when establishing an online presence ?

vkWuykbu O;kikj esa Økafr ykus esa baVjusV dh Hkwfedk ij ppkZ

djsaA vkWuykbu mifLFkfr LFkkfir djrs le; dEifu;ksa dks fdu

izkjafHkd pqukSfr;ksa dk lkeuk djuk iM+rk gS \

2. Analyze the B2B (Business-to-Business) e-commerce

model. How does it function, and what are its key

advantages and challenges ?

B2B (fctusl&Vw&fctusl) bZ&dkWelZ ekWMy dk fo'ys"k.k djsaA

;g fdl izdkj dk;Z djrk gS] vkSj blds izeq[k ykHk rFkk

pqukSfr;k¡ D;k gSa \
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3. Explain the critical aspects of website designing and

performance for e-commerce businesses.

bZ&dkWelZ O;olk;ksa ds fy, osclkbV fMtkbfuax vkSj izn'kZu ds

egRoiw.kZ igyqvksa dh O;k[;k dhft,A

4. Describe the Various types of electronic payment systems

used in e-commerce.Discuss the advantages and

disadvantages of different payment methods.

bZ&dkWelZ esa iz;qDr fofHkék izdkj dh bysDVªkWfud Hkqrku iz.kkfy;ksa

dk o.kZu dhft,A fofHkék Hkqxrku fof/k;ksa ds ykHk vkSj uqdlku

ij ppkZ dhft,A

5. Discuss the concept of e-Supply Chain Management

(e-SCM) and its significance in the digital economy.

bZ&vkiw£r Ük`a[kyk izca/ku (bZ&,llh,e) dh vo/kkj.kk vkSj

fMftVy vFkZO;oLFkk esa blds egro ij ppkZ dhft,A

Section–B

([k.M–[k)

Short Answer Type Questions

(y?kq mÙkjh; iz'u) 4×12=48

Note :– Section ‘B’ contains Eight (08) Short-answer type

questions of Twelve (12) marks each. Learners are

required to answer any four (04) questions only.
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uksV :µ [k.M ^[k* esa vkB (08) y?kq mÙkjh; iz'u fn;s x;s gSa]

izR;sd iz'u ds fy, ckjg (12) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa

dks buesa ls dsoy pkj (04) iz'uksa ds mÙkj nsus gSaA

1. What are the main benefits of implementing e-CRM in

businesses ?

O;olk;ksa esa bZ&xzkgd lEcU/ki izca/ku (bZ&lhvkj,e) ykxw djus

ds eq[; ykHk D;k gSa \

2. List some common security threats to e-commerce

websites.

bZ&dkWelZ osclkbVksa ds fy, dqN lkekU; lqj{kk [krjksa dh lwph

cuk,aA

3. What are the benefits of using digital wallets for online

payments ?

vkWuykbu Hkqxrku ds fy, fMftVy okWysV dk mi;ksx djus ds

D;k ykHk gSa \

4. How do B2B, B2C, and C2C e-commerce models differ

from one another ?

B2B, B2C, vkSj C2C bZ&dkWelZ ekWMy ,d&nwljs ls dSls fHkék

gSa \

5. What are the key features of the UNCITRAL Model

Law on Electronic Commerce ?

bysDVªkWfud dkWelZ ij UNCITRAL ekWMy dkuwu dh izeq[k

fo'ks"krk,¡ D;k gSa \
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6. Write a short note on key provisions of the IT Act,

2000 relevant to e-commerce.

bZ&dkWelZ ls lEcfU/kr vkbZVh vf/kfu;e] 2000 ds izeq[k izko/kkuksa

ij laf{kIr fVIi.kh fyf[k,A

7. Define Internet. How has the Internet transformed

traditional business models ?

baVjusV dks ifjHkkf"kr dhft,A baVjusV us ikjaifjd O;olk;

ekWMy dks fdl izdkj ifjo£rr fd;k gS \

8. Briefly explain three main digital marketing tools used

in e-commerce.

bZ&dkWelZ esa mi;ksx fd, tkus okys rhu eq[; fMftVy ekdZsfVax

Vwy dk la{ksi esa o.kZu dhft,A

**************


