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1. What is the primary protocol used

for transferring web pages on the

internet ?

(A) FTP

(B) HTTP

(C) SMTP

(D) POP3

2. What does URL stand for ?

(A) Universal Resource Locator

(B) Uniform Resource Locator

(C) Unilateral Reference Link

(D) Universal Reference Library

3. What is the role of a web browser ?

(A) To send e-mails

(B) To store data on the cloud .

(C) To display web pages

(D) To manage network

connections

4. Which of these is NOT a web

browser ?

(A) Chrome

(B) Firefox

(C) Safari

(D) Python

1. baVjusV ij osc ist LFkkukarfjr djus ds

fy, dkSu lk izeq[k izksVksdkWy mi;ksx fd;k

tkrk gS \

(A) FTP

(B) HTTP

(C) SMTP

(D) POP3

2. URL dk iwjk uke D;k gS \

(A) ;wfuolZy fjlkslZ yksdsVj

(B) ;wfuQkWeZ fjlkslZ yksdsVj

(C) ;wfuysVjy jsQjsal fyad

(D) ;wfuolZy jsQjsal ykbczsjh

3. osc czkmtj dk D;k dk;Z gS \

(A) bZ&esy Hkstuk

(B) DykmM ij MsVk LVksj djuk

(C) osc ist izn£'kr djuk

(D) usVodZ dusD'ku izcaf/kr djuk

4. buesa ls dkSu lk osc czkmtj ugha gS \

(A) Økse

(B) Qk;jQkWDl

(C) lQkjh

(D) ikbFku
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5. In which year the World Wide Web

publicly introduced ?

(A) 1989

(B) 1991

(C) 1993

(D) 1995

6. Which of the following is NOT a

component of the World Wide

Web ?

(A) Web servers

(B) Web browsers

(C) Domain Name System

(D) Physical cables

7. What is one major benefit of being

a freelance digital marketer ?

(A) Fixed working hours

(B) Limited client interaction

(C) Flexibility in work schedule

(D) No need for marketing skills

8. Which of the following is/are NOT

typically part of digital marketing ?

(A) E-mail marketing

(B) Print advertising

(C) Content marketing

(D) Social media advertising

5. oYMZ okbM osc lkoZtfud :i ls dkSu ls

o"kZ ls 'kq: fd;k x;k Fkk \

(A) 1989

(B) 1991

(C) 1993

(D) 1995

6. fuEu esa ls dkSu oYMZ okbM osc dk ?kVd

ugha gS \

(A) osc loZj

(B) osc czkmtj

(C) Mksesu use flLVe

(D) fQftdy dscYl

7. ,d Lora= (Ýhykal) fMftVy ekdZsVj

gksus dk ,d izeq[k ykHk D;k gS \

(A) fuf'pr dk;Z le;

(B) lhfer xzkgd ckrphr

(C) dk;Z vuqlwph esa yphykiu

(D) ekdsZfVax dkS'ky dh vko';drk

ugha

8. vkerkSj ij fuEu esa ls dkSu lk fMftVy

ekdZsfVax dk fgLlk ugha gS \

(A) bZ&esy ekdsZfVax

(B) fizaV foKkiu

(C) daVsaV ekdZsfVax

(D) lks'ky ehfM;k foKkiu
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9. What does PPC stand for in digital

marketing ?

(A) Pay Per Click

(B) Price Per Conversion

(C) Promote Product Content

(D) Personal Performance Check

10. How can a freelance digital marketer

measure the success of an e-mail

campaign ?

(A) Open rates and click-through

rates

(B) Number of emails sent

(C) Server response time

(D) Number of attachments

included

11. Which type of marketing focuses

on building long-term customer

relationships ?

(A) Direct Marketing

(B) Content Marketing

(C) Transactional Marketing

(D) Outbound Marketing

9. fMftVy ekdsZfVax esa PPC dk iwjk uke

D;k gS \

(A) is ij fDyd

(B) izkbl ij dUo'kZu

(C) izeksV izksMDV daVsaV

(D) ilZuy ijQkWes±l psd

10. ,d Lora= fMftVy ekdsZVj bZ&esy

vfHk;ku dh lQyrk dks dSls eki ldrk

gS \

(A) vksiu jsV~l vkSj fDyd&Fkwz jsV~l

(B) Hksts x, bZ&esy dh la[;k

(C) loZj izfrfØ;k le;

(D) 'kkfey vVSpesaV~l dh la[;k

11. fdl izdkj dk ekdZsfVax nh?kZdkfyd xzkgd

lEcU/k cukus ij dsafær gksrk gS \

(A) Mk;jsDV ekdsZfVax

(B) daVsaV ekdsZfVax

(C) VªkatSD'kuy ekdsZfVax

(D) vkmVckmaM ekdsZfVax
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12. What is/are the key challenge(s) for

freelance digital marketers ?

(A) Uniform work hours

(B) Consistent income

(C) Lack of digital tools

(D) Absence of creative tasks

13. Which metric is crucial for

evaluating social media marketing

effectiveness ?

(A) Number of posts

(B) Engagement rate

(C) Amount of text in posts

(D) Color scheme of graphics

14. What does CTA stand for in digital

marketing ?

(A) Click Through Analysis

(B) Call To Action

(C) Content Tracking Algorithm

(D) Consumer Traffic Assessment

15. Which term describes the practice

of optimizing websites for mobile

devices ?

(A) Mobile Marketing

(B) Responsive Design

(C) App Marketing

(D) SMS Marketing

12. Lora= (Ýhykal) fMftVy ekdsZVlZ ds

fy, eq[; pqukSrh@pqukSfr;k¡ D;k gSa \

(A) leku dk;Z le;

(B) fLFkj vk;

(C) fMftVy VwYl dh deh

(D) jpukRed dk;ks± dh vuqifLFkfr

13. lks'ky ehfM;k ekdsZfVax dh izHkko'khyrk

dk ewY;kadu djus ds fy, dkSu lk ehfVªd

egRoiw.kZ gS \

(A) iksLV dh la[;k

(B) ,axstesaV jsV

(C) iksLV esa VsDLV dh ek=k

(D) xzkfQDl dh jax ;kstuk

14. fMftVy ekdsZfVax esa CTA dk D;k eryc

gS \

(A) fDyd Fkwz ,ukfyfll

(B) dkWy Vw ,D'ku

(C) daVsaV VªSfdax ,Yxksfjne

(D) daT;wej VªSfQd vlslesaV

15. og dkSu lk 'kCn gS tks osclkbV~l dks

eksckby midj.kksa ds fy, vkWfIVekbt djus

dk o.kZu djrk gS \

(A) eksckby ekdsZfVax

(B) fjLikWfUlo fMtkbu

(C) ,si ekdsZfVax

(D) ,l,e,l ekdsZfVax
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16. Which platform would you use to

analyze website traffic and

sources ?

(A) Mailchimp

(B) Google Analytics

(C) Canva

(D) Hootsuite

17. What is a digital ecosystem ?

(A) A natural ecosystem related

to technology

(B) A network of interconnected

digital entities

(C) A framework for studying

digital evolution

(D) A database management

system

18. Which of the following is a key

feature of a digital ecosystem ?

(A) Decentralization

(B) Hierarchical structure

(C) Physical interaction

(D) Limited scalability

16. fdl IysVQkWeZ dk mi;ksx osclkbV VªSfQd

vkSj lzksrksa dk fo'ys"k.k djus ds fy,

fd;k tkrk gS \

(A) esyfpEi

(B) xwxy ,ukfyfVDl

(C) dSuok

(D) gwVlwV

17. fMftVy bdksflLVe D;k gS \

(A) izkS|ksfxdh ls lEcfU/kr ,d izkÏfrd

bdksflLVe

(B) ijLij tqM+s fMftVy laLFkkvksa dk

usVodZ

(C) fMftVy fodkl dk v/;;u djus

dk ,d <kapk

(D) ,d MsVkcsl izca/ku iz.kkyh

18. fMftVy bdksflLVe dh eq[; fo'ks"krk

D;k gS \

(A) fodsUæhdj.k

(B) inkuqØe lajpuk

(C) HkkSfrd ckrphr

(D) lhfer foLrkj'khyrk
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19. In the context of digital

ecosystems, what does IoT stand

for :

(A) Internet of Things

(B) Input of Technology

(C) Integration of Tools

(D) Internet Operating

Technology

20. Which of the following is/are the

key component(s) of a sustainable

digital ecosystem ?

(A) High environmental impact

(B) Scalability and adaptability

(C) Dependence on outdated

technology

(D) Lack of regulatory

compliance

21. What is content marketing ?

(A) A form of paid advertising

(B) Creating and sharing valuable

content to attract and engage

a target audience

(C) Posting irrelevant content on

social media

(D) Buying customer data for

promotional purposes

19. fMftVy bdksflLVe ds lanHkZ esa IoT dk

D;k eryc gS \

(A) baVjusV vkWQ fFkaXl

(B) buiqV vkWQ VsDuksykWth

(C) baVhxzs'ku vkWQ VwYl

(D) baVjusV vkWijsfVax VsDuksykWth

20. lrr fMftVy bdksflLVe ds eq[; ?kVd

D;k gS \

(A) mPp i;kZoj.kh; izHkko

(B) foLrkj'khyrk vkSj vuqdwyu'khyrk

(C) iqjkuh rduhd ij fuHkZjrk

(D) fu;ked vuqikyu dh deh

21. daVsaV ekdsZfVax D;k gS \

(A) ,d izdkj dk Hkqxrku fd;k x;k

foKkiu

(B) yf{kr n'kZdksa dks vkd£"kr vkSj

tksM+us ds fy, ewY;oku lkexzh cukuk

vkSj lk>k djuk

(C) lks'ky ehfM;k ij vizklafxd lkexzh

iksLV djuk

(D) izpkj mís';ksa ds fy, xzkgd MsVk

[kjhnuk
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22. What type of content is commonly

used in content marketing ?

(A) Infographics

(B) Blog posts

(C) Videos

(D) All of the above

23. Which of the following is/are a

benefit of content marketing ?

(A) Increased website traffic

(B) Reduced brand visibility

(C) Decreased customer trust

(D) Higher bounce rates

24. What is the purpose of a Call-to-

Action (CTA) in content marketing ?

(A) To distract the reader

(B) To encourage users to take a

specific action, like subscribing

or purchasing

(C) To generate irrelevant leads

(D) To reduce user engagement

25. Which metric is important for

measuring the success of content

marketing ?

(A) Page views

(B) Engagement rate (likes,

shares, comments)

(C) Conversion rate

(D) All of the above

22. daVsaV ekdZsfVax esa vkerkSj ij fdl izdkj

dh lkexzh mi;ksx dh tkrh gS \

(A) baQksxzkfQDl

(B) CykWx iksLV

(C) ohfM;ks

(D) mijksDr lHkh

23. fuEufyf[kr esa ls daVsaV ekdssZfVax dk dkSu

lk ykHk gS \

(A) osclkbV VªSfQd esa o`f¼

(B) czk.M dh n`';rk esa deh

(C) xzkgd ds fo'okl esa deh

(D) mPp ckmal nj

24. daVsaV ekdssZfVax esa dkWy&Vw&,D'ku (CTA)

dk mís'; D;k gS \

(A) ikBd dk /;ku HkVdkuk

(B) mi;ksxdrkZvksa dks fof'k"V dkjZokbZ

djus ds fy, izksRlkfgr djuk] tSls

lClØkbc djuk ;k [kjhnkjh djuk

(C) vizklafxd yhM mRiUu djuk

(D) mi;ksxdrkZ tqM+ko dks de djuk

25. daVsaV ekdssZfVax dh lQyrk dks ekius ds

fy, dkSulk ehfVªd egRoiw.kZ gS \

(A) ist O;wt

(B) ,axstesaV jsV (ykbDl] 'ks;j]

desaV~l)

(C) dUotZu jsV

(D) mijksDr lHkh
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26. What is the primary goal of

e-mail marketing ?

(A) To build a website

(B) To create a social media

campaign

(C) To increase sales and

conversions

(D) To conduct market research

27. Which of the following e-mail

marketing metrics is most

important ?

(A) Open rate

(B) Click-through rate (CTR)

(C) Conversion rate

(D) Bounce rate

28. Which of the following email

marketing automation tool(s) can

help personalize e-mails ?

(A) Autoresponder

(B) E-mail workflow

(C) Lead scoring

(D) All of the above

26. bZ&esy ekdssZfVax dk izkFkfed y{; D;k

gS \

(A) osclkbV cukuk

(B) lks'ky ehfM;k vfHk;ku rS;kj djuk

(C) fcØh vkSj :ikarj.k c<+kuk

(D) cktkj vuqla/kku djuk

27. bZ&esy ekdssZfVax eas dkSu lk ehfVªd lcls

egRoiw.kZ gS \

(A) vksiu jsV

(B) fDyd&Fkwz jsV (CTR)

(C) dUotZu jsV

(D) ckmal jsV

28. fuEufyf[kr esa ls dkSu lk bZ&esy ekdssZfVax

vkWVkses'ku Vwy bZ&esy dks ilZuykbt djus

esa enn dj ldrk gS \

(A) vkWVksjsLikWUMj

(B) bZ&esy odZ¶yks

(C) yhM Ldksfjax

(D) mijksDr lHkh



A–1322 DMM-301 ( 11 ) P.T.O.

29. The key element(s) of a successful

e-mail marketing campaign is

.............. .

(A) Relevant and personalized

content

(B) A clear and compelling

subject line

(C) A prominent call-to-action

(CTA)

(D) All of the above

30. What is the main benefit of using

e-mail marketing automation ?

(A) Increased e-mail open rates

(B) Improved e-mail click-

through rates

(C) Enhanced customer

experience and increased

efficiency

(D) Reduced e-mail bounce rates

31. Which of the following is a best

practice for e-mail marketing

content ?

(A) Use a formal tone and avoid

personalization

(B) Use a conversational tone and

personalize the content

(C) Use a lot of images and avoid

text

(D) Use a lot of text and avoid

images

29. ,d lQy bZ&esy ekdssZfVax vfHk;ku ds

izeq[k rRo dkSu ls gSa \

(A) izklafxd vkSj O;fDrxr lkexzh

(B) Li"V vkSj vkd"kZd fo"k; iafDr

(C) izeq[k dkWy&Vw&,D'ku (CTA)

(D) mijksDr lHkh

30. bZ&esy ekdssZfVax vkWVkses'ku dk eq[; ykHk

D;k gS \

(A) bZ&esy vksiu jsV esa o`f¼

(B) bZ&esy fDyd&Fkwz jsV esa lq/kkj

(C) csrj xzkgd vuqHko vkSj n{krk esa

o`f¼

(D) bZ&esy ckmal jsV esa deh

31. bZ&esy ekdsZfVax lkexzh ds fy, fuEufyf[kr

esa ls dkSu lk lcls vPNk vH;kl gS \

(A) vkSipkfjd Hkk"kk dk mi;ksx djsa vkSj

oS;fDrdj.k ls cpsa

(B) ckrphriwoZ Hkk"kk dk mi;ksx djsa

vkSj lkexzh dks O;fDrxr cuk,a

(C) cgqr lkjh Nfo;ksa dk mi;ksx djsa

vkSj VsDLV ls cpsa

(D) cgqr lkjs VsDLV dk mi;ksx djsa

vkSj Nfo;ksa ls cpsa
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32. What is Google AdWords ?

(A) A social media platform

(B) A search engine optimization

tool

(C) A pay-per-click advertising

platform

(D) An email marketing tool

33. What is the purpose of a landing

page in Google AdWords ?

(A) To provide additional

information about a product

(B) To encourage visitors to take

a specific action

(C) To showcase a company’s

products and services

(D) To provide customer support

34. What is the purpose of negative

keywords in Google AdWords ?

(A) To increase the visibility of

an ad

(B) To decrease the visibility of

an ad

(C) To prevent an ad from

showing for irrelevant

searches

(D)  To increase the cost of an ad

32. xwxy ,sMoM~Zl D;k gS \

(A) ,d lks'ky ehfM;k IysVQkWeZ

(B) ,d lpZ batu vkWfIVekbts'ku Vwy

(C) ,d is&ij&fDyd foKkiu IysVQkWeZ

(D) ,d bZ&esy ekdZsfVax Vwy

33. xwxy ,sMoM~Zl esa ,d ySafMax ist dk

mís'; D;k gS \

(A) fdlh mRikn ds ckjs esa vfrfjDr

tkudkjh iznku djuk

(B) vkxarqdksa dks fof'k"V dkjZokbZ djus

ds fy, izksRlkfgr djuk

(C) dEiuh ds mRiknksa vkSj lsokvksa dks

izn£'kr djuk

(D) xzkgd lgk;rk iznku djuk

34. xwxy ,sMoMZ~l esa usxsfVo dhoM~Zl dk

mís'; D;k gS \

(A) foKkiu dh n`';rk c<+kuk

(B) foKkiu dh n`';rk de djuk

(C) vizklafxd [kkstksa ds fy, foKkiu

fn[kus ls jksduk

(D) foKkiu dh ykxr c<+kuk
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35. What is the purpose of bidding in

Google AdWords ?

(A) To determine the position of

an ad

(B) To determine the cost of an

ad

(C) To determine the visibility of

an ad

(D) To determine the relevance of

an ad

36. Which of the following is/are an

emerging trend in digital

marketing ?

(A) Search Engine Optimization

(SEO)

(B) Voice Search Optimization

(C) Cold calling

(D) Traditional newspaper ads

37. What is the primary focus of

influencer marketing ?

(A) Partnering with celebrities to

promote products

(B) Using social media

personalities to engage target

audiences

(C) Relying solely on organic

content

(D) Ignoring customer

engagement

35. xwxy ,sMoM~Zl esa cksyh yxkus (fcfMax)

dk mís'; D;k gS \

(A) foKkiu dh fLFkfr fu/kkZfjr djuk

(B) foKkiu dh ykxr fu/kkZfjr djuk

(C) foKkiu dh n`';rk fu/kkZfjr djuk

(D) foKkiu dh izklafxdrk fu/kkZfjr

djuk

36. fMftVy ekdZsfVax esa mHkjrk gqvk VsaªM dkSu

lk gS \

(A) lpZ batu vkWfIVekbts'ku (SEO)

(B) okW;l lpZ vkWfIVekbts'ku

(C) dksYM dkWfyax

(D) ikjaifjd v[kckj foKkiu

37. bU¶yq,alj ekdZsfVax dk izkFkfed /;ku fdl

ij gksrk gS \

(A) mRiknksa dks c<+kok nsus ds fy, gfLr;ksa

ds lkFk lk>snkjh djuk

(B) lks'ky ehfM;k O;fDrRoksa dk mi;ksx

djds yf{kr n'kZdksa dks tksM+uk

(C) dsoy vkWxsZfud lkexzh ij fuHkZj

jguk

(D) xzkgd tqM+ko dh vuns[kh djuk
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38. What is the role of chatbots in digital

marketing ?

(A) Replacing human interaction

entirely

(B) Providing automated and

personalized customer

service

(C) Reducing website traffic

(D) Delivering irrelevant content

39. What is the purpose of “Ephemeral

Content” in marketing ?

(A) To create permanent posts

(B) To engage users with short-

lived, time-sensitive content

(C) To replace evergreen content

(D) To avoid interaction with

users

40. What is the primary goal of

understanding digital consumer

behaviour ?

(A) To reduce digital marketing

efforts

(B) To create products or services

tailored to their preferences

(C) To limit the use of social

media platforms

(D) To focus only on offline

consumers

38. fMftVy ekdsZfVax esa pSVckWV~l dh Hkwfedk

D;k gS \

(A) ekuo baVjSD'ku dks iwjh rjg ls

cnyuk

(B) Lopkfyr vkSj O;fDrxr xzkgd lsok

iznku djuk

(C) osclkbV VªSfQd dks de djuk

(D) vizklafxd lkexzh forfjr djuk

39. ekdZsfVax esa “Ephemeral Content” dk

mís'; D;k gS \

(A) LFkk;h iksLV cukuk

(B) mi;ksxdrkZvksa dks vYidkfyd]

le;&laonsu'khy lkexzh ls tksM+uk

(C) ,ojxzhu daVsaV dks cnyuk

(D) mi;ksxdrkZvksa ds lkFk ckrphr ls

cpuk

40. fMftVy miHkksDrk O;ogkj dks le>us dk

izkFkfed mís'; D;k gS \

(A) fMftVy ekdsZfVax iz;klksa dks de

djuk

(B) mudh izkFkfedrkvksa ds vuq:i

mRiknksa ;k lsokvksa dk fuekZ.k djuk

(C) dsoy lks'ky ehfM;k IysVQkWeZ ds

mi;ksx dks lhfer djuk

(D) dsoy vkWQykbu miHkksDrkvksa ij

/;ku dsafær djuk
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