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1. Which platform is known for its

280-character limit on posts ?

(A) Facebook

(B) Instagram

(C) Twitter

(D) LinkedIn

2. What is the primary purpose of

LinkedIn ?

(A) Sharing photos

(B) Professional networking

(C) Video sharing

(D) Blogging

3. Which social media platform is

primarily focused on visual

content ?

(A) Twitter

(B) Pinterest

(C) Reddit

(D) Tumblr

4. Which of the following is a

common metric for measuring

social media engagement ?

(A) Likes

(B) Shares

(C) Comments

(D) All of the above

1. dkSu lk IysVQkWeZ viuh 280 v{kjksa dh

lhek okyh iksLV ds fy, tkuk tkrk gS \

(A) Qslcqd

(B) baLVkxzke

(C) V~foVj

(D) fyaDMbu

2. fyaDMbu dk izkFkfed mís'; D;k gS \

(A) QksVks lk>k djuk

(B) is'ksoj usVo²dx

(C) ohfM;ks lk>k djuk

(D) CykWfxax

3. dkSu lk lks'ky ehfM;k IysVQkWeZ eq[;

:i ls fotqvy daVsaV ij dsafær gS \

(A) V~foVj

(B) fiaVjsLV

(C) jsfMV

(D) VEcyj

4. lks'ky ehfM;k ,axstesaV dks ekius dk

lkekU; ekin.M dkSu lk gS \

(A) ykbDl

(B) 'ks;j

(C) desaV~l

(D) mijksDr lHkh
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5. Which platform is known for its

ephemeral content that disappears

after 24 hours ?

(A) Facebook

(B) Snapchat

(C) LinkedIn

(D) Twitter

6. What is the primary function of

hashtags on social media ?

(A) To increase followers

(B) To categorize content

(C) To create private groups

(D) To send direct messages

7. Which social media platform is

primarily used for professional

content sharing and job searching ?

(A) Instagram

(B) LinkedIn

(C) TikTok

(D)  Pinterest

8. Which of the following is a key

benefit of using social media for

businesses ?

(A) Increased visibility

(B) Direct customer engagement

(C) Cost-effective marketing

(D) All of the above

5. dkSu lk IysVQkWeZ vius 24 ?k.Vs ckn

xk;c gks tkus okys daVsaV ds fy, tkuk

tkrk gS \

(A) Qslcqd

(B) LuSipSV

(C) fyaDMbu

(D) V~foVj

6. lks'ky ehfM;k ij gS'kVSx dk izkFkfed

dk;Z D;k gS \

(A) QkWyksvlZ c<+kus ds fy,

(B) lkexzh dks oxhZÏr djus ds fy,

(C) futh xzqi cukus ds fy,

(D) Mk;jsDV eSlst Hkstus ds fy,

7. dkSu lk lks'ky ehfM;k IysVQkWeZ eq[; :i

ls is'ksoj lkexzh lk>k djus vkSj ukSdjh

[kkstus ds fy, mi;ksx fd;k tkrk gS \

(A) baLVkxzke

(B) fyaDMbu

(C) fVdVkWd

(D) fiaVjsLV

8. O;olk;ksa ds fy, lks'ky ehfM;k dk

mi;ksx djus dk izeq[k ykHk D;k gS \

(A) n`';rk c<+kuk

(B) xzkgdksa ds lkFk lh/k laidZ

(C) fdQk;rh ekdZsfVax

(D) mijksDr lHkh
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9. How docs social media primarily

influence interpersonal

communication ?

(A) By reducing face-to-face

interactions

(B) By enhancing the speed of

communication

(C) By eliminating

misunderstandings

(D) By promoting only positive

interactions

10. What is the primary benefit of

using Dynamic Ads on Facebook ?

(A) They allow for real-time

bidding

(B) They automatically show the

right products to each user

(C) They are less expensive than

static ads

(D) They have higher click-

through rates

11. Which sentence is true regarding

‘Dark Posts’ on Facebook ?

(A) They are ads that appear only

in the feed without posting on

your page

(B) They are posts visible only

to admins

(C) They are posts that

automatically delete after a

set time

(D) They are posts visible only

during dark mode

9. lks'ky ehfM;k eq[; :i ls

varj&O;fDrxr laokn dks dsls izHkkfor

djrk gS \

(A) vkeus&lkeus dh ckrphr dks de

djds

(B) lapkj dh xfr c<+kdj

(C) xyrQgfe;ksa dks lekIr djds

(D) dsoy ldkjkRed ckrphr dks

c<+kok nsdj

10. Qslcqd ij Mk;ukfed foKkiuksa dk

izkFkfed ykHk D;k gS \

(A) ;g fj;y&Vkbe fcfMax dh vuqefr

nsrk gS

(B) ;g izR;sd mi;ksxdrkZ dks lgh

mRikn Lopkfyr :i ls fn[kkrk gS

(C) ;g LFkSfrd foKkiuksa dh rqyuk esa

lLrk gS

(D) bldk fDyd&Fkzw jsV vf/kd gS

11. Qslcqd ij ^MkdZ iksLV~l* ds ckjs es dkSu
lk okD; lgh gS \

(A) ;s ,sls foKkiu gSa tks dsoy QhM esa

fn[krs gSa vkSj vkids ist ij iksLV

ugha gksrs

(B) ;s iksLV~l dsoy ,MfeUl dks fn[kkbZ

nsrs gSa

(C) ;s iksLV~l ,d fuf'pr le; ds

ckn Lopkfyr :i ls gV tkrs gSa

(D) ;s iksLV~l dsoy MkdZ eksM esa fn[kkbZ

nsrs gSa
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12. What is the main purpose of using

‘Lead Ads’ on Facebook ?

(A) To increase video views

(B) To collect user information for

lead generation

(C) To boost post engagement

(D) To promote events

13. What does ’CPM’ stand for in

advertising terms ?

(A) Cost Per Mile

(B) Cost Per Thousand

Impressions

(C) Cost Per Minute

(D) Cost Per Message

14. Which targeting option allows you

to reach audiences interested in

specific topics on X ?

(A) Demographic Targeting

(B) Interest Targeting

(C) Behavioral Targeting

(D) Keyword Targeting

12. Qslcqd ij ^yhM ,sM~l* dk eq[; mís';

D;k gS \

(A) ohfM;ks O;w c<+kus ds fy,

(B) yhM tujs'ku ds fy, mi;ksxdrkZ

dh tkudkjh ,d= djuk

(C) iksLV ,axstesaV c<+kus ds fy,

(D) bosaV~l dks izeksV djus ds fy,

13. foKkiu 'kCnksa esa ‘CPM’ dk D;k eryc

gS \

(A) dkWLV ij ekby

(B) dkWLV ij FkkmtsaM bEizs'ku

(C) dkWLV ij feuV

(D) dkWLV ij eSlst

14. dkSulk VkxsZfVax fodYi vkidks X ij fo'ks"k

fo"k;ksa esa #fp j[kus okys n'kZdksa rd igaqpus

dh vuqefr nsrk gS \

(A) tulkaf[;dh; VkxZsfVax

(B) #fp vk/kkfjr VkxZsfVax

(C) O;ogkj VkxZsfVax

(D) dhoMZ VkxZsfVax
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15. What does X’s “Website Traffic

Badge” assessment primarily test ?

(A) Your ability to engage with

influencers

(B) Your knowledge of driving

website traffic via X ads

(C) Your video production skills

for X

(D) Your understanding of X’s

AP

16. What is the benefit of using X’s

‘Promoted Video’ for advertising ?

(A) It increases engagement

through video content

(B) It’s cheaper than other ad

formats

(C) It only targets desktop users

(D) It doesn’t count towards your

total ad spend

17. Which platform is often used for

professional networking and

interpersonal communication ?

(A) Instagram

(B) Snapchat

(C) LinkedIn

(D) TikTok

15. X dk ^osclkbV VªSfQd cSt* ewY;kadu

eq[; :i ls fdldk ijh{k.k djrk gS \

(A) izHkko'kkyh yksxksa ds lkFk tqM+us dh

vkidh {kerk

(B) X foKkiuksa ds ek/;e ls osclkbV

VªSfQd c<+kus dk vkidk Kku

(C) X ds fy, ohfM;ks fuekZ.k dkS'ky

(D) X ds API dh vkidh le>

16. X ds ‘Promoted Video’ dk mi;kssx

foKkiu ds fy, djus dk D;k ykHk gS \

(A) ;g ohfM;ks lkexzh ds ek/;e ls

tqM+ko c<+krk gS

(B) ;g vU; foKkiu Lo:iksa dh rqyuk

esa lLrk gS

(C) ;g dsoy MsLdVkWi mi;ksxdrkZvksa

dks yf{kr djrk gS

(D) ;g vkids dqy foKkiu [kpZ esa

'kkfey ugha gksrk

17. dkSu lk IysVQkWeZ vkerkSj ij is'ksoj

usVo²dx vkSj ikjLifjd lapkj ds fy,

mi;ksx fd;k tkrk gS \

(A) baLVkxzke

(B) LuSipSV

(C) fyaDMbu

(D) fVdVkWd
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18. What is the primary purpose of

LinkedIn’s sponsored content ?

(A) To increase website traffic

(B) To generate leads

(C) To build brand awareness

(D) To drive sales

19. How can you target LinkedIn ads

to specific job titles ?

(A) Using location targeting

(B) Using language targeting

(C) Using job title targeting

(D) Using interest targeting

20. How can you track the

performance of LinkedIn ads ?

(A) Using LinkedIn Analytics

(B) Using Google Analytics

(C) Using Facebook Pixel

(D) Using LinkedIn Insights

21. How can you optimize LinkedIn

ads for better performance ?

(A) By increasing the budget

(B) By improving ad relevance

(C) By targeting a wider audience

(D) By using more ad formats

18. fyaDMbu ds LikWUlMZ daVsaV dk eq[; mís';

D;k gS \

(A) osclkbV VªSfQd c<+kuk

(B) yhM~l mRiék djuk

(C) czkaM tkx:drk c<+kuk

(D) fcØh dks c<+kok nsuk

19. vki fo'ks"k tkWc VkbVy dks yf{kr djus
ds fy, fyaDMu foKkiuksa dks dSls
dLVekbt dj ldrs gSa \

(A) yksds'ku VkxsZfVax dk mi;ksx djds

(B) Hkk"kk VkxsZfVax dk mi;ksx djds

(C) tkWc VkbVy VkxsZfVax dk mi;ksx
djds

(D) #fp VkxsZfVax dk mi;ksx djds

20. vki fyaDMbu foKkiuksa ds izn'kZu dks dSls
VªSd dj ldrs gaS \

(A) fyaDMbu ,ukfyfVDl dk mi;ksx
djds

(B) xwxy ,ukfyfVDl dk mi;ksx djds

(C) Qslcqd fiDly dk mi;ksx djds

(D) fyaDMbu bulkbV~l dk mi;ksx
djds

21. csgrj izn'kZu ds fy, fyaDMbu foKkiuksa

dks dSls vkWfIVekbt fd;k tk ldrk gS \

(A) ctV c<+kdj

(B) foKkiu dh izklafxdrk lq/kkj dj

(C) O;kid n'kZdksa dks yf{kr djds

(D) vf/kd foKkiu Lo:iksa dk mi;ksx

djds
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22. Which feature on X allows

advertisers to target users based on

their recent tweet activity ?

(A) Follower Lookalikes

(B) Tailored Audiences

(C) Keyword Targeting

(D) Interest Graph

23. What is the benefit of using

LinkedIn’s display ads ?

(A) Increased website traffic

(B) Improved ad engagement

(C) Simplified lead collection

(D) Enhanced brand awareness

24. Which YouTube feature helps

marketers understand how their

videos are performing ?

(A) YouTube Analytics

(B) Viewer Comments

(C) Like/Dislike Ratio

(D) Video Views

25. What does ‘CPV’ stand for in

context to YouTube advertising ?

(A) Cost Per View

(B) Cost Per Video

(C) Cost Per Visitor

(D) Cost Per Vlog

22. X ij dkSu lh lqfo/kk foKkiunkrkvksa dks

mi;ksxdrkZvksa dks muds gkfy;k V~ohV
xfrfof/k ds vk/kkj ij yf{kr djus dh
vuqefr nsrh gS \

(A) QkWyksvj yqd&vykbDl

(B) VsyMZ vkWfM;al

(C) dhoMZ VkxsZfVax

(D) baVjsLV xzkQ

23.  fyaDMbu ds fMLIys foKkiuksa dk mi;ksx

djus dk D;k ykHk gS \

(A) osclkbV VªSfQd esa o`f¼

(B) foKkiu tqM+ko esa lq/kkj

(C) yhM laxzg.k dks ljy cukuk

(D) czk.M tkx:drk dks c<+kok nsuk

24. dkSu lh YouTube lqfo/kk foi.kd dks

;g le>us esa enn djrh gS fd muds

ohfM;ks dSls izn'kZu dj gjs gSa \

(A) ;wV~;wc ,ukfyfVDl

(B) n'kZdksa dh fVIif.k;k¡

(C) ykbd@fMlykbd vuqikr

(D) ohfM;k n`';

25. YouTube foKkiu ds lanHkZ esa ‘CPV’

dk D;k vFkZ gS \

(A) izfr n`'; ykxr

(B) izfr ohfM;ks ykxr

(C) izfr vkxarqd ykxr

(D) izfr CykWx ykxr
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26. dkSu lh  YouTube lqfo/kk ohfM;ks ds

Hkhrj baVjSfDVo rRoksa dh vuqefr nsrh

gS \

(A) ohfM;ks VSXl

(B) fVIif.k;ksa dk lsD'ku

(C) dkMZ~l vkSj ,.M LØhu

(D) lcVkbVYl

27. YouTube ds ^bu&LVªhe ,sM~l* dk eq[;
mís'; D;k gS \

(A) ohfM;ks dh yackbZ c<+kuk

(B) vU; ohfM;ks ls igys ;k nkSjku
izn£'kr gksuk

(C) dsoy eksckby mi;ksxdrkzvksa dks
yf{kr djuk

(D) foKkiu vojks/kdksa dks njfdukj
djuk

28. X ij fj;y&Vkbe ckrphr pykus ds fy,

vki dkSu lk Vwy mi;ksx djsaxs \

(A) X pSV

(B) X iksy

(C) X ykbo

(D) X eksesaV~l

29. vkids lkbV ij fof'k"V fØ;kvksa dks VªSd

djus ds fy, fdl Vwy dk mi;ksx fd;k

tkuk pkfg, \

(A) fiDly gsYij

(B) ,M eSustj

(C) Qslcqd fiDly

(D) foKkiuksa ds fy, ,ukfyfVDl

26. Which YouTube feature allows for

interactive elements within

videos ?

(A) Video Tags

(B) Comments Section

(C) Cards and End Screens

(D) Subtitles

27. What is the primary purpose of

YouTube’s ’In-Stream Ads’ ?

(A) To increase video length

(B) To appear before or during

other videos

(C) To only target mobile users

(D) To bypass ad-blockers

28. Which tool would you use to run a

real-time conversation on X ?

(A) X Chat

(B) X Poll

(C) X Live

(D) X Moments

29. Which tool should be used to track

conversions from ads back to

specific actions on your site ?

(A) Pixel Helper

(B) Ad Manager

(C) Facebook Pixel

(D) Analytics for Ads
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30. What does “Audience Retention”

in YouTube analytics measure ?

(A) How many subscribers you

gain per video

(B) How much of your video

viewers watch

(C) The number of comments per

video

(D) The growth rate of your

channel

31. How does YouTube’s ‘Live

Stream’ benefit real-time

marketing ?

(A) It allows videos to be edited

live

(B) It enables direct interaction

with an audience in real-time

(C) It automatically saves the

video for future views

(D) It limits comments to prevent

negative feedback

32. Which social media platform was

originally designed for college

students ?

(A) MySpace

(B) Facebook

(C) Snapchat

(D) TikTok

30. YouTube ,ukfyfVDl esa ^^vkWfM;al

fjVsa'ku** D;k ekirk gS \

(A) izfr ohfM;ks vkidks fdrus

lClØkbcj feyrs gSa

(B) vkids ohfM;ks dk fdruk fgLlk

n'kZd ns[krs gSa

(C) izfr ohfM;ks fVIif.k;ksa dh la[;k

(D) vkids pSuy dh o`f¼ nj

31. ;wV~;wc dk ^ykbo LVªhe* fj;y&Vkbe

ekdsZfVax esa dSls Qk;nsean gS \

(A) ;g ykbo ohfM;ks laiknu dh

vuqefr nsrk gS

(B) ;g okLrfod le; esa n'kZdksa ds

lkFk lh/kk laokn djus dh lqfo/kk

iznku djrk gS

(C) ;g ohfM;ks dks Hkfo"; ds fy,

Lopkfyr :i ls lgstrk gS

(D) ;g udkjkRed izfrfØ;k dks jksdus

ds fy, fVIif.k;ksa dks lhfer djrk

gS

32. dkSu lk lks'ky ehfM;k IysVQkWeZ ewy :i

ls dkWyst ds Nk=ksa ds fy, fMtkbu fd;k

x;k Fkk \

(A) ek;Lisl

(B) Qslcqd

(C) LuSipSV

(D) fVdVkWd
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33. What does the term “influencer”

refer to in social media ?

(A) A person who creates memes

(B) A person who has the power

to affect the purchasing

decisions of others

(C) A person who manages social

media accounts

(D) A person who only posts

personal updates

34. How can YouTube help in SEO for

other websites ?

(A) By embedding videos which

can increase dwell time and

backlinks

(B) By blocking search engine

crawlers from indexing the

site

(C) By automatically generating

SEO reports

(D) By limiting video views to

improve site speed

33. lks'ky ehfM;k esa ^^bU¶yq,alj** 'kCn dk

D;k eryc gS \

(A) ,slk O;fDr tks ehEl cukrk gS

(B) ,slk O;fDr tks nwljksa ds [kjhnkjh

fu.kZ;ksa dks izHkkfor djus dh {kerk

j[krk gS

(C) ,slk O;fDr tks lks'ky ehfM;k

vkdkmaV~l eSust djrk gS

(D) ,slk O;fDr tks dsoy O;fDrxr

viMsV iksLV djrk gS

34. ;wV~;wc vU; osclkbVksa ds SEO esa dSls

enn dj ldrk gS \

(A) ohfM;ks ,EcsM djds] ftlls M~osy

Vkbe vkSj cSdfyaDl c<+ ldrs gSa

(B) lkbV dks baMsDl djus ls lpZ batu

ØkWylZ dks jksddj

(C) Lopkfyr :i ls SEO fjiksVZ tujsV

djds

(D) lkbV dh xfr lq/kkjus ds fy,

ohfM;ks O;wt dks lhfer djds
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35. What is the key advantage of using

X’s ‘Influencer Marketing’ in a

campaign ?

(A) Expanding reach through

trusted voices

(B) Reducing overall campaign

costs

(C) Eliminating the need for ad

spend

(D) Guaranteeing sales

36. What is the main goal of using X’s

‘Hashtag Takeover’ ?

(A) To confuse competitors’

marketing efforts

(B) To dominate conversation

around a specific hashtag

(C) To automatically create viral

content

(D) To limit the use of a hashtag

by others

37. Which of the following is a key

characteristic of social media

communication ?

(A) It is always formal

(B) It is asynchronous

(C) It requires face-to-face

interaction

(D) It is limited to text

35. X ds ^bU¶yq,alj ekdsZfVax* dk vfHk;ku

esa mi;ksx djus dk eq[; ykHk D;k gS \

(A) Hkjkslsean vkoktksa ds ek/;e ls igqap

c<+kuk

(B) dqy vfHk;ku ykxr dks de djuk

(C) foKkiu [kpZ dh vko';drk dks

lekIr djuk

(D) fcØh dh xkjaVh nsuk

36. X ds ^gS'kVSx Vsdvksoj* dk eq[; mís';

D;k gS \

(A) izfrLi£/k;ksa ds ekdZsfVax iz;klksa dks

Hkzfer djuk

(B) fdlh fo'ks"k gS'kVSx ds vklikl

dh ckrphr ij gkoh gksuk

(C) Lopkfyr :i ls ok;jy lkexzh

cukuk

(D) nwljksa }kjk gS'kVSx ds mi;ksx dks

lhfer djuk

37. lks'ky ehfM;k lapkj dh ,d izeq[k

fo'ks"krk D;k gS \

(A) ;g ges'kk vkSipkfjd gksrk gS

(B) ;g vledkfyd (asynchronous)

gksrk gS

(C) blds fy, vkeus&lkeus dh

ckrphr dh vko';drk gksrh gS

(D) ;g dsoy VsDLV rd lhfer gksrk gS



A–1321 DMM-201 ( 14 ) P.T.O.

38. What is the purpose of LinkedIn’s

customer matching ?

(A) To target users who are

similar to your existing

customers

(B) To target users who have

visited your website

(C) To target users who have

engaged with your content

(D) To target users who have

made a purchase from your

company

39. What is the purpose of LinkedIn’s

conversion tracking ?

(A) To track website traffic

(B) To track lead generation

(C) To track sales

(D) To track ad performance

40. Which LinkedIn ad format is best

suited for promoting video

content ?

(A) Sponsored Content

(B) Sponsored InMail

(C) Text Ads

(D) Video Ads

38. fyaDMbu ds dLVej eSfpax dk mís'; D;k

gS \

(A) mu mi;ksxdrkZvksa dks yf{kr djuk

tks vkids ekStwnk xzkgdksa ds leku

gSa

(B) mu mi;ksxdrkZvksa dks yf{kr djuk

tks vkidh osclkbV ij x, gSa

(C) mu mi;ksxdrkZvksa dks yf{kr djuk

tks vkidh lkexzh ds lkFk tqM+s gSa

(D) mu mi;ksxdrkZvksa dks yf{kr djuk

ftUgksaus vkidh dEiuh ls [kjhnkjh

dh gS

39. fyaDMbu ds dUotZu VªSfdax dk mís';

D;k gS \

(A) osclkbV VªSfQd dks VªSd djuk

(B) yhM tujs'ku dks VªSd djuk

(C) fcØh dks VªSd djuk

(D) foKkiu izn'kZu dks VªSd djuk

40. ohfM;ks lkexzh dks izeksV djus ds fy,

fyaDMbu dk dkSu lk foKkiu izk:i lcls

mi;qDr gS \

(A) LikWUlMZ daVsaV

(B) LikWUlMZ buesy

(C) VsDLV foKkiu

(D) ohfM;ks foKkiu
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