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Important Instructions :

1.

This paper consists of 40 Multiple
Choice Questions (M.C.Q.). All
questions are compulsory and carry
1 mark each. There is not negative
marking.

Each question has four alternative
responses marked (A), (B), (C) and
(D). You have to choose an
appropriate answer option and
mark it on the OMR sheet.

For marking answers on OMR
sheet, follow the detailed instructions
given on the OMR Sheet.

Use only Blue or Black ball point
pen for marking on OMR.
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Which platform is known for its
280-character limit on posts ?

(A) Facebook
(B) Instagram
(C) Twitter
(D) LinkedIn

What is the primary purpose of
LinkedIn ?

(A) Sharing photos

(B) Professional networking
(C) Video sharing

(D) Blogging

Which social media platform is

primarily focused on visual
content ?

(A) Twitter

(B) Pinterest

(C) Reddit

(D) Tumblr
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Which of the following is a

common metric for measuring
social media engagement ?

(A) Likes
(B) Shares
(C) Comments

(D) All of the above
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Which platform is known for its
ephemeral content that disappears
after 24 hours ?

(A) Facebook
(B) Snapchat
(C) LinkedlIn
(D) Twitter

What is the primary function of
hashtags on social media ?

(A) To increase followers
(B) To categorize content
(C) To create private groups

(D) To send direct messages

Which social media platform is
primarily used for professional
content sharing and job searching ?

(A) Instagram
(B) LinkedIn
(C) TikTok
(D) Pinterest

Which of the following is a key
benefit of using social media for
businesses ?

(A) Increased visibility

(B) Direct customer engagement
(C) Cost-effective marketing
(D) All of the above
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9.  How docs social media primarily
influence interpersonal
communication ?

(A) By reducing face-to-face
interactions

(B) By enhancing the speed of
communication

(C) By eliminating
misunderstandings

(D) By promoting only positive
interactions
10. What is the primary benefit of
using Dynamic Ads on Facebook ?
(A) They allow for real-time
bidding

(B) They automatically show the
right products to each user

(C) They are less expensive than
static ads

(D) They have higher click-
through rates

11. Which sentence is true regarding
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‘Dark Posts’ on Facebook ?

(A) They are ads that appear only
in the feed without posting on
your page

(B) They are posts visible only
to admins

(C) They are posts that
automatically delete after a
set time

(D) They are posts visible only
during dark mode
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12.

What is the main purpose of using

‘Lead Ads’ on Facebook ?
(A) To increase video views
(B) To collect user information for

lead generation

To boost post engagement

©)
(D)

To promote events

13.

What does 'CPM’ stand for in

advertising terms ?

(A) Cost Per Mile

(B) Cost Per Thousand

Impressions

(C) Cost Per Minute

(D)

Cost Per Message

14.
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Which targeting option allows you
to reach audiences interested in
specific topics on X ?

(A) Demographic Targeting

(B) Interest Targeting
(©)

(D)

Behavioral Targeting

Keyword Targeting
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15.

What does X’s “Website Traffic

Badge” assessment primarily test ?

(A) Your ability to engage with
influencers

(B) Your knowledge of driving

website traffic via X ads

(C) Your video production skills
for X

(D) Your understanding of X’s
AP

16.

What is the benefit of using X’s

‘Promoted Video’ for advertising ?
(A) It increases

through video content

engagement

(B) It’s cheaper than other ad

formats
(C) It only targets desktop users

(D) It doesn’t count towards your

total ad spend

17.
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Which platform is often used for

professional  networking and

interpersonal communication ?
(A) Instagram

(B) Snapchat

(C) LinkediIn

(D) TikTok
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18.

What is the primary purpose of

LinkedIn’s sponsored content ?
(A) To increase website traffic
(B) To generate leads

(C) To build brand awareness

(D) To drive sales

19.

How can you target LinkedIn ads

to specific job titles ?

(A) Using location targeting
(B) Using language targeting
(C) Using job title targeting

(D) Using interest targeting

20.

How can you track the

performance of LinkedIn ads ?
(A) Using LinkedIn Analytics
(B) Using Google Analytics
(C) Using Facebook Pixel

(D) Using LinkedIn Insights

21.
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How can you optimize LinkedIn

ads for better performance ?

(A) By increasing the budget
(B) By improving ad relevance
(C) By targeting a wider audience

(D) By using more ad formats
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22,

Which feature on X allows

advertisers to target users based on
their recent tweet activity ?

(A)
(B)
(©)
(D)

Follower Lookalikes
Tailored Audiences
Keyword Targeting

Interest Graph

23.

What is the benefit of using
LinkedIn’s display ads ?

(A)
(B)
(©)
(D)

Increased website traffic
Improved ad engagement
Simplified lead collection

Enhanced brand awareness

24,

Which YouTube feature helps
marketers understand how their
videos are performing ?

(A)
(B)
(©)
(D)

YouTube Analytics
Viewer Comments
Like/Dislike Ratio

Video Views

25.
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What does ‘CPV’ stand for in
context to YouTube advertising ?

(A)
(B)
(©)
(D)

Cost Per View
Cost Per Video
Cost Per Visitor

Cost Per Vlog
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26.

Which YouTube feature allows for

interactive elements within

videos ?

(A) Video Tags

(B) Comments Section
(C) Cards and End Screens
(D) Subtitles

27.

What is the primary purpose of
YouTube’s ’In-Stream Ads’ ?

(A) To increase video length

(B) To appear before or during
other videos

(C) To only target mobile users

(D) To bypass ad-blockers

28.

Which tool would you use to run a
real-time conversation on X ?

(A) X Chat
(B) X Poll
(C) XLive
(D) X Moments

29.
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Which tool should be used to track
conversions from ads back to
specific actions on your site ?

(A) Pixel Helper

(B) Ad Manager

(C) Facebook Pixel
(D) Analytics for Ads
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30. What does “Audience Retention”
in YouTube analytics measure ?
(A) How many subscribers you
gain per video
(B) How much of your video
viewers watch
(C) The number of comments per
video
(D) The growth rate of your
channel
31. How does YouTube’s ‘Live
Stream’ benefit real-time
marketing ?
(A) It allows videos to be edited
live
(B) It enables direct interaction
with an audience in real-time
(C) It automatically saves the
video for future views
(D) It limits comments to prevent
negative feedback
32.  Which social media platform was
originally designed for college
students ?
(A) MySpace
(B) Facebook
(C) Snapchat
(D) TikTok
A-1321 DMM-201

30.

YouTube taifafess @ ‘' effeaw
" o 919 ¥ ?

(A) ufq difeat sl forad
TeshER e §

(B) ok difean w1 foran fee
TYfh WA §

(C) wfa sife=t fewforli =t wen
(D) 3M9& =Fd &f gfg

31.

Jegd w1 ‘g €M fEd-En
AT | HY HERHS § 2

(A) I8 wza difedl HURd i
STAfT I ©

Ig IrEdfas g9g H <uh B
e e Gere I I gl
Y il ©

Ig difedl & "o & fau
el €9 9 FEordl §

Tg FhRIcHE Gfdfshar ol s
% foru fewfore <1 difaa s
¥

(B)

(©)

(D)

(11)

32.

HF I HeTe Hifedn wiewd qa €9
Y HicS & B o fag fesrea foa
T ?

(A) &
(B) wEIH
(C) ¥
(D) fehels

P.T.O.



33. What does the term “influencer”

refer to in social media ?

(A)

(B)

(©)

(D)

A person who creates memes

A person who has the power
to affect the purchasing

decisions of others

A person who manages social

media accounts

A person who only posts

personal updates

34. How can YouTube help in SEO for

other websites ?

(A)

(B)

(©)

(D)
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By embedding videos which
can increase dwell time and

backlinks

By blocking search engine
crawlers from indexing the
site

By automatically generating
SEO reports

By limiting video views to

improve site speed
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35.

What is the key advantage of using

X’s ‘Influencer Marketing’ in a

campaign ?

(A) Expanding
trusted voices

reach through

(B) Reducing overall campaign
costs

(C) Eliminating the need for ad
spend

(D) Guaranteeing sales

36.

What is the main goal of using X’s

‘Hashtag Takeover’ ?

(A) To
marketing efforts

confuse competitors’

(B) To dominate conversation
around a specific hashtag

(C) To automatically create viral
content

(D) To limit the use of a hashtag
by others

37.
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Which of the following is a key

characteristic of social media

communication ?
(A) It is always formal
(B) It is asynchronous

© 1t
interaction

requires  face-to-face

(D) It is limited to text
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38.

What is the purpose of LinkedIn’s

customer matching ?

(A) To target users who are

similar to your existing

customers

(B) To target users who have

visited your website

(C) To target users who have

engaged with your content

(D) To target users who have
made a purchase from your

company

39.

What is the purpose of LinkedIn’s

conversion tracking ?

(A) To track website traffic
(B) To track lead generation
(C) To track sales

(D) To track ad performance

40.
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Which LinkedIn ad format is best

suited for promoting video

content ?

(A) Sponsored Content
(B) Sponsored InMail
(C) Text Ads

(D) Video Ads

DMM-201

38.

fedres & Hem HiET 1 9T 0

T ?

(A) =7 STANTHAIS I AT BT
S ST HiSET el & TuH
€

(B) 3 SUANTHAIS I AAfeTd T
S STqeRt JEEEe T W ¥

(C) =7 SUANTHAIST I ATETd T
ST STIRT T % WY e ¥

(D) 37 SUANTHAIS I ATETd BT
=R et Fe ¥ TR
Eal)

39.

foidest & Faoq fhT &1 Se¥a
T ?

(A) de@rEe Sfthes ®1 g T
(B) <ire SREM I ¢k LAl
(C) fasht =1 3 &L

(D) fo=mad YSeA &I I HLA

40.

(14)

difean amft & gHe wE & fau
feireg 1 A 41 fo=mo yrey gl
SUYH § ?

(A) TS ®e

(B) wEE TTHA

(C) <= fammm

(D) difean fammom

P.T.O.



Rough WorkX® &&

A-1321 DMM-201 (15) PTO.



Rough WorkR® =t

A-1321 DMM-201 (16)



