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Important Instructions :

1.

This paper consists of 40 Multiple
Choice Questions (M.C.Q.). All
questions are compulsory and carry
1 mark each. There is not negative
marking.

Each question has four alternative
responses marked (A), (B), (C) and
(D). You have to choose an
appropriate answer option and
mark it on the OMR sheet.

For marking answers on OMR
sheet, follow the detailed instructions
given on the OMR Sheet.

Use only Blue or Black ball point
pen for marking on OMR.
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Which of the following is NOT a

digital marketing channel ?
(A) Social media

(B) TV advertising

(C) Email marketing

(D) Search engine optimization
(SEO)

What is the primary purpose of

content marketing ?

(A) Generate leads

(B) Increase brand awareness
(C) Drive customer engagement

(D) All of the above

What does ROI stand for in digital

marketing ?

(A) Return on Investment
(B) Rate of Interest

(C) Revenue of Income

(D) Return on Income
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Who built DSpace ?

(A) 1BM

(B) Microsoft

(C) MIT and Hewlett-Packed

(D) HP
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LOCKOSS (Software) is an

international community initiative
by :

(A) MIT Libraries

(B) Stanford University

(C) University of Waikato

(D) University of Southampton

doesn’t fall under the

category of digital marketing.
(A) TV

(B) Billboard

(C) Radio

(D) All of the above

The CMS stands for .........

(A) Content Management System
(B) Content Maintenance System
(C) Content Marketing System

(D) Content Maintenance Site

.......... are used in digital marketing.
(A) Electronic devices

(B) Internet

(C) Both (A) and (B)

(D) None of the above
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Google ads are known as

(A) PPC advertising

(B)

Pay per click advertising
(C) Both (A) and (B)

None of the above

(D)

10.

Which one of the following is a

full text e-resource ?
(A) JCCC
(B) ISID

(C) Science finder scholar

(D) ACS

11.
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Computers manipulate data in
many ways, and this manipulation
is called

(A) Upgrading

(B)

Processing

(C) Batching

(D) Utilizing
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12.

What is the purpose of a hashtag

in social media marketing ?
(A) Increase character count

(B) Categorize and organize

content
(C) Create hyperlinks

(D) Boost search engine rankings

13.

What is the main goal of e-mail

marketing ?
(A) Increase website traffic
(B) Build brand awareness

(C) Generate leads and

conversions

(D) All of the above

14.

A-1320

.......... is/are the main components

of digital marketing.
(A) SEO

(B) SMO

(C) SEM

(D) All of the above
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15.

What is the purpose of retargeting
in digital advertising ?

(A)

(B)

Targeting a new audience

Re-engaging users who have

previously visited a website
(©)
(D)

Promoting a new product

Increasing brand awareness

16.

BHIM is stands for ............. )
(A)

(B)

Bharat Interface for money

Bharat Instant Money

Transfer
©)
(D)

Bank Hotline Instant Money

Banking Hit Instant Money

17.

Digital Marketing is similar to
(A)
(B)
(©)
(D)

Online marketing
Cold calling
Web designing

Market forecast

18.
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Web marketing involves ............. :
(A)
(B)
(©)
(D)

Selling web cameras
Web advertisements
E-mail chatting

Browsing the web
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19.

CSS Stands for ............... .

(A) Combined Style Sheet

(B) Cascading Style Sheet

(C) Cumulative Style Sheet

None of the above

(D)

20.

.......... and other devices account for
around 60% of Google searches.

(A) Mobile Phones

(B) Desktop

(©)

Telephone

(D) Tablets

21.
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What is the significance of a
responsive website design ?
(A) Improved search engine

rankings
Increased social media

(B)

engagement

(©)

Faster loading times

(D)

Better user experience on

various devices
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22,

Which analytics tool is commonly
used to track website traffic and

user behaviour ?

(A) Google Analytics
(B) Facebook Insights
(C) Twitter Analytics

(D) Instagram Insights

23.

Which type of marketing involves

creating and sharing online

material to stimulate interest in a

product or service ?

(A) Influencer marketing
(B) Content marketing

(C) Affiliate marketing

(D) E-mail marketing

24,
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Which type of marketing involves

paying a fee each time your ads

are clicked ?

(A) Cost-per-acquisition (CPA)
marketing

(B) Cost-per-thousand (CPM)
advertising

(C) Cost-per-lead (CPL)
marketing

(D) Pay-per-click (PPC)

advertising
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25.

Twitter features for marketing is/

are :
(A)
(B)
(©)
(D)

Images and Videos
Hashtags
Twitter Chat

All of the above

26.

What is the primary purpose of

influencer marketing ?

(A) Leverage the credibility and

reach of influencers
(B) Increase website traffic
(©)

(D)

Build brand awareness

Generate leads and

conversions

27.
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What is the purpose of AIDA in
marketing ?

(A) Attention, Interest, Desire,

Action
Awareness, Interest, Decision,

(B)

Action

(©)

Analysis, Investigation,

Decision, Action
Attention, Intent, Decision,

(D)

Awareness

DMM-101

26.

(C) o€ SNTEehdl M

(D) dfie IR FHas A= HE

(10)

27.

AIDA &1 Wk H 1 LTI T ?

(A) &M, 5, fesmr, TR

(B) somH, satwe, fedlsM,
TR

(C) uaIfafad, safivm, fedism,

(D) 31y, g2, fediom, o™

P.T.O.



28.

Which of the following is a key
factor in determining the quality
score of a paid search ads ?

(A) Ad position
(B) Click-through rate (CTR)
(C) Social media shares

(D) E-mail open rates

29.

What is the full form of SMO ?
(A) Social Media Optimal
(B) Search Media Optimal
(C) Search Media Optimization
(D) Social Media Optimization

30.

Which of the following is a social
media platform known for its
character limit in posts ?

(A) Facebook
(B) Instagram
(C) Twitter
(D) LinkedIn

31.
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Which
percentage of visitors who navigate

metric measures the

away from a website after viewing
only one page ?

(A) Bounce Rate

(B) Click-Through Rate (CTR)
(C) Conversion Rate

(D) Impressions
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32.

Which social media platform is
known for its 280-character limit

for tweets ?
(A) Facebook
(B) Instagram
(C) Starlink

(D) None of the above

33.

Which social media platform is

most  effective for visually

appealing content and

storytelling ?
(A) Twitter
(B) LinkedIn
(C) Pinterest

(D) Snapchat

34.
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SEM consists of .
(A) Display ads
(B) Search ads
(C) Shopping ads

(D) All of the above
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35. What is the primary goal of a call-
to-action (CTA) in an e-mail
marketing campaign ?

(A) Increase open rates

(B) Drive a specific action

(C) Encourage social media
shares

(D) Enhance brand awareness

36. Which element of an e-mail is
most crucial for improving
deliverability rates ?

(A) Subject Line

(B) Sender’s Name
(C) Preheader Text
(D) Body Content

37. What is the primary goal of Search

Engine Marketing (SEM) ?

(A) Improve website design

(B) Increase organic search
rankings

(C) Drive visibility and traffic
through paid advertising

(D) Enhance  social media
presence
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38.

What is the term for the practice
of optimizing a website for mobile
users, ensuring a positive user

experience ?

(A) Responsive Design

(B) Mobile App Development
(C) Mobile Optimization

(D) Mobile Responsiveness

39.

Which social media platform is

commonly used for influencer

marketing due to its visual nature ?
(A) Twitter

(B) LinkedIn

(C) Instagram

(D) Facebook

40.
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What does “Fair Use” refer to in
the context of digital marketing and

content creation ?

(A) Using copyrighted material

without permission
(B) Creating original content
without restrictions

(C) Replicating competitors’

marketing strategies

(D) Violating privacy regulations
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