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1. Which of the following is NOT a

digital marketing channel ?

(A) Social media

(B) TV advertising

(C) Email marketing

(D) Search engine optimization

(SEO)

2. What is the primary purpose of

content marketing ?

(A) Generate leads

(B) Increase brand awareness

(C) Drive customer engagement

(D) All of the above

3. What does ROI stand for in digital

marketing ?

(A) Return on Investment

(B) Rate of Interest

(C) Revenue of Income

(D) Return on Income

4. Who built DSpace ?

(A) IBM

(B) Microsoft

(C) MIT and Hewlett-Packed

(D) HP

1. fuEufyf[kr esa ls dkSu ,d fMftVy

ekdsZfVax pSuy ugha gS \

(A) lks'ky ehfM;k

(B) Vhoh foKkiu

(C) bZ&esy ekdZsfVax

(D) lpZ bapu vkWfIVekbts'ku (SEO)

2. daVasV ekdZsfVax dk eq[; mís'; D;k gS \

(A) yhM mRiék djuk

(B) czk.M tkx:drk c<+kuk

(C) xzkgd tqM+ko dks c<+kok nsuk

(D) mijksDr lHkh

3. fMftVy ekdZsfVax esa ROI dk D;k vFkZ

gS \

(A) fjVuZ vkWu bUosLVesaV

(B) jsV vkWQ baVjsLV

(C) jsosU;w vkWQ bude

(D) fjVuZ vkWu bude

4. DSpace fdlds }kjk cuk;k x;k Fkk \

(A) vkbZch,e

(B) ekbØkslkW¶V

(C) ,evkbZVh vkSj gsoysV&iSdMZ

(D) ,pih
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5. LOCKOSS (Software) is an

international community initiative

by :

(A) MIT Libraries

(B) Stanford University

(C) University of Waikato

(D) University of Southampton

6. .......... doesn’t fall under the

category of digital marketing.

(A) TV

(B) Billboard

(C) Radio

(D) All of the above

7. The CMS stands for .........

(A) Content Management System

(B) Content Maintenance System

(C) Content Marketing System

(D) Content Maintenance Site

8. .......... are used in digital marketing.

(A) Electronic devices

(B) Internet

(C) Both (A) and (B)

(D) None of the above

5. LOCKOSS (lkW¶Vos;j) fdldk ,d

varjkZ"Vªh; lkeqnkf;d miØe gS \

(A) ,evkbZVh ykbczsjht

(B) LVSuQksMZ ;wfuo£lVh

(C) ;wfuo£lVh vkWQ oSdkVks

(D) ;wfuo£lVh vkWQ lkmFkSEiVu

6. ----------- fMftVy ekdZsfVax dh Js.kh esa

ugha vkrkA

(A) Vhoh

(B) fcycksMZ

(C) jsfM;ks

(D) mijksDr lHkh

7. CMS dk iw.kZ :i D;k gS \

(A) daVsaV eSustesaV flLVe

(B) daVsaV esaVsusal flLVe

(C) daVsaV ekdZsfVax flLVe

(D) daVsaV esaVsusal lkbV

8. fMftVy ekdsZfVax esa ------------- dk mi;ksx

fd;k tkrk gSA

(A) bysDVªkWfud fMokbl

(B) baVjusV

(C) nksuksa (A) vkSj (B)

(D) mijksDr esa ls dksbZ ugha
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9. Google ads are known as

(A) PPC advertising

(B) Pay per click advertising

(C) Both (A) and (B)

(D) None of the above

10. Which one of the following is a

full text e-resource ?

(A) JCCC

(B) ISID

(C) Science finder scholar

(D) ACS

11. Computers manipulate data in

many ways, and this manipulation

is called

(A) Upgrading

(B) Processing

(C) Batching

(D) Utilizing

9. Google foKkiu dks ------------- ds :i esa

tkuk tkrk gSA

(A) PPC foKkiu

(B) Pay ij fDyd foKkiu

(C) nksuksa (A) vkSj (B)

(D) mijksDr esa ls dksbZ ugha

10. fuEufyf[kr esa ls dkSu iw.kZ&ikB bZ&lalk/ku

gS \

(A) tslhlhlh

(B) vkbZ,lvkbZMh

(C) lkbal QkbaMj LdkWyj

(D) ,slh,l

11. dEI;wVj dbZ rjhdksa ls MsVk dks izkslsl

djrs gSa] vkSj bl izfØ;k dks dgk tkrk gS

-----------A

(A) vixzsfMax

(B) izkslsflax

(C) cSfpax

(D) mi;ksx djuk
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12. What is the purpose of a hashtag

in social media marketing ?

(A) Increase character count

(B) Categorize and organize

content

(C) Create hyperlinks

(D) Boost search engine rankings

13. What is the main goal of e-mail

marketing ?

(A) Increase website traffic

(B) Build brand awareness

(C) Generate leads and

conversions

(D) All of the above

14. .......... is/are the main components

of digital marketing.

(A) SEO

(B) SMO

(C) SEM

(D)  All of the above

12. lks'ky ehfM;k ekdZsfVax esa gS'kVSx dk mís';

D;k gS \

(A) dSjsDVj la[;k c<+kuk

(B) daVsaV dks oxhZÏr vkSj O;ofLFkr

djuk

(C) gkbijfyaDl cukuk

(D) lpZ batu jSafdax dks c<+kuk

13. bZ&esy ekdZsfVax dk eq[; y{; D;k gS \

(A) osclkbV VªSfQd c<+kuk

(B) czk.M tkx:drk cukuk

(C) yhM vkSj dUotZu mRiék djuk

(D) mijksDr lHkh

14. ------------ fMftVy ekdZsfVax ds eq[; ?kVd

gSaA

(A) ,l-bZ-vks-

(B) ,l-,e-vks-

(C) ,l-bZ-,e-

(D) mijksDr lHkh
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15. What is the purpose of retargeting

in digital advertising ?

(A) Targeting a new audience

(B) Re-engaging users who have

previously visited a website

(C) Promoting a new product

(D) Increasing brand awareness

16. BHIM is stands for ............. .

(A) Bharat Interface for money

(B) Bharat Instant Money

Transfer

(C) Bank Hotline Instant Money

(D) Banking Hit Instant Money

17. Digital Marketing is similar to

(A) Online marketing

(B) Cold calling

(C) Web designing

(D) Market forecast

18. Web marketing involves ............. .

(A) Selling web cameras

(B) Web advertisements

(C) E-mail chatting

(D) Browsing the web

15. fMftVy foKkiu esa jhVkjxsfVax dk mís';

D;k gS \

(A) u, n'kZdksa dks yf{kr djuk

(B) mu mi;ksxdrkZvksa dks fQj ls

tksM+uk] tks igys osclkbV ij vk

pqds gSa

(C) fdlh u, mRikn dk izpkj djuk

(D) czk.M tkx:drk c<+kuk

16. BHIM dk iw.kZ :i D;k gS \

(A) Hkkjr baVjQsl QkWj euh

(B) Hkkjr baLVsaV euh VªkalQj

(C) cSad gkWVykbu baLVsaV euh

(D) cSafdax fgV baLVsaV euh

17. fMftVy ekdZsfVax fdlds leku gS \

(A) vkWuykbu ekdZsfVax

(B) dksYM dkWfyax

(C) osc fMtkbfuax

(D) ekdsZV iwokZuqeku

18. osc ekdZsfVax esa 'kkfey gS -----------A

(A) osc dSejs cspuk

(B) osc foKkiu

(C) bZesy pSfVax

(D) osc czkmft+ax
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19. CSS Stands for ............... .

(A) Combined Style Sheet

(B) Cascading Style Sheet

(C) Cumulative Style Sheet

(D) None of the above

20. .......... and other devices account for

around 60% of Google searches.

(A) Mobile Phones

(B) Desktop

(C) Telephone

(D) Tablets

21. What is the significance of a

responsive website design ?

(A) Improved search engine

rankings

(B) Increased social media

engagement

(C) Faster loading times

(D) Better user experience on

various devices

19. CSS dk iw.kZ :i D;k gS \

(A) dackbaM LVkby 'khV

(B) dSLdsfMax LVkby 'khV

(C) D;wE;wysfVo LVkby 'khV

(D) mijksDr esa ls dksbZ ugha

20. --------------- vkSj vU; fMokbl yxHkx

60% Google lpZ ds fy, ftEesnkj gSaA

(A) eksckby Qksu

(B) MsLdVkWi

(C) VsyhQksu

(D) VScysV

21. fjLikWfUlo osclkbV fMtkbu dk D;k egRo

gS \

(A) lpZ batu jSafdax esa lq/kkj

(B) lks'ky ehfM;k ,axstesaV c<+kuk

(C) rst yksfMax le;

(D) fofHkUu midj.kksa ij csgrj

mi;ksxdrkZ vuqHko
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22. Which analytics tool is commonly

used to track website traffic and

user behaviour ?

(A) Google Analytics

(B) Facebook Insights

(C) Twitter Analytics

(D) Instagram Insights

23. Which type of marketing involves

creating and sharing online

material to stimulate interest in a

product or service ?

(A) Influencer marketing

(B) Content marketing

(C) Affiliate marketing

(D) E-mail marketing

24. Which type of marketing involves

paying a fee each time your ads

are clicked ?

(A) Cost-per-acquisition (CPA)

marketing

(B) Cost-per-thousand (CPM)

advertising

(C) Cost-per-lead (CPL)

marketing

(D) Pay-per-click (PPC)

advertising

22. osclkbV VªSfQd vkSj mi;ksxdrkZ O;ogkj

dks VªSd djus ds fy, vkerkSj ij dkSu lk

,ukfyfVDl Vwy mi;ksx fd;k tkrk gS \

(A) xwxy ,ukfyfVDl

(B) Qslcqd bulkbV~l

(C) V~foVj ,ukfyfVDl

(D) baLVkxzke bulkbV~l

23. dkSu lk ekdsZfVax izdkj vkWuykbu lkexzh

cukus vkSj lk>k djus ds ek/;e ls fdlh

mRikn ;k lsok esa #fp iSnk djrk gS \

(A) ba¶yw,alj ekdZsfVax

(B) daVsaV ekdZsfVax

(C) ,fQfy,V ekdZsfVax

(D) bZesy ekdZsfVax

24. fdl izdkj dh ekdZsfVax eas foKkiu ij

fDyd gksus ij 'kqYd fy;k tkrk gS \

(A) dkWLV&ij&vfDoft'ku (CPA)

ekdZsfVax

(B) dkWLV&ij&FkkmtsaM (CPA)

foKkiu

(C) dkWLV&ij&yhM (CPL) ekdZsfVax

(D) is&ij&fDyd (PPC) foKkiu
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25. V~foVj dh ekdZsfVax fo'ks"krk,¡ gSa ----------A

(A) best vkSj ohfM;ks

(B) gS'kVSx

(C) V~foVj pSV

(D) mijksDr lHkh

26. bU¶yw,alj ekdZsfVax dk eq[; mís'; D;k

gS \

(A) bU¶yw,alj dh fo'oluh;rk vkSj

igqap dk ykHk mBkuk

(B) osclkbV VªSfQd c<+kuk

(C) czkaM tkx:drk cukuk

(D) yhM vkSj dUotZu mRiUu djuk

27. AIDA dk ekdZsfVax esa D;k mís'; gS \

(A) vVsa'ku] baVjsLV] fMtk;j] ,D'ku

(B) vos;jusl] baVjsLV] fMlhtu]

,D'ku

(C) ,ukfyfll] bUosfLVxs'ku] fMlhtu]

,D'ku

(D) vVsa'ku] baVsaV] fMlhtu] vos;jusl

25. Twitter features for marketing is/

are :

(A) Images and Videos

(B) Hashtags

(C) Twitter Chat

(D) All of the above

26. What is the primary purpose of

influencer marketing ?

(A) Leverage the credibility and

reach of influencers

(B) Increase website traffic

(C) Build brand awareness

(D) Generate leads and

conversions

27. What is the purpose of AIDA in

marketing ?

(A) Attention, Interest, Desire,

Action

(B) Awareness, Interest, Decision,

Action

(C) Analysis, Investigation,

Decision, Action

(D) Attention, Intent, Decision,

Awareness
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28. Which of the following is a key

factor in determining the quality

score of a paid search ads ?

(A) Ad position

(B) Click-through rate (CTR)

(C) Social media shares

(D) E-mail open rates

29. What is the full form of SMO ?

(A) Social Media Optimal

(B) Search Media Optimal

(C) Search Media Optimization

(D) Social Media Optimization

30. Which of the following is a social

media platform known for its

character limit in posts ?

(A) Facebook

(B) Instagram

(C) Twitter

(D) LinkedIn

31. Which metric measures the

percentage of visitors who navigate

away from a website after viewing

only one page ?

(A) Bounce Rate

(B) Click-Through Rate (CTR)

(C) Conversion Rate

(D) Impressions

28. fuEufyf[kr esa ls dkSu lk isM lpZ foKkiu

dh DokfyVh Ldksj dks fu/kkZfjr djus dk

,d eq[; dkjd gS \

(A) foKkiu fLFkfr

(B) fDyd&Fkwz jsV (CTR)

(C) lks'ky ehfM;k 'ks;j

(D) bZesy vksiu jsV~l

29. SMO dk iw.kZ :i D;k gS \

(A) lks'ky ehfM;k vkWfIVey

(B) lpZ ehfM;k vkWfIVey

(C) lpZ ehfM;k vkWfIVekbts+'ku

(D) lks'ky ehfM;k vkWfIVekbt+s'ku

30. fuEufyf[kr esa ls dkSu lk lks'ky ehfM;k

IysVQkWeZ vius iksLV ds dSjsDVj fyfeV

ds fy, tkuk tkrk gS \

(A) Qslcqd

(B) baLVkxzke

(C) V~foVj

(D) fyaDMbu

31. dkSulk esfVªd ;g ekirk gS fd fdrus

izfr'kr foftVj dsoy ,d ist ns[kus ds

ckn osclkbV NksM+ nsrs gSa \

(A) ckmal jsV

(B) fDyd&Fkzw jsV (CTR)

(C) dUotZu jsV

(D) baizs'kUl
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32. Which social media platform is

known for its 280-character limit

for tweets ?

(A) Facebook

(B) Instagram

(C) Starlink

(D) None of the above

33. Which social media platform is

most effective for visually

appealing content and

storytelling ?

(A) Twitter

(B) LinkedIn

(C) Pinterest

(D) Snapchat

34. SEM consists of .

(A) Display ads

(B) Search ads

(C) Shopping ads

(D) All of the above

32. dkSu lk lks'ky ehfM;k IysVQkWeZ vius

280-dSjsDVj fyfeV ds fy, tkuk tkrk

gS \

(A) Qslcqd

(B) baLVkxzke

(C) LVkjfyad

(D) mijksDr esa ls dksbZ ugha

33. dkSu lk lks'ky ehfM;k IysVQkWeZ n`f"Vxr

lkexzh vkSj LVksjhVsfyax ds fy, lcls

izHkkoh gS \

(A) V~foVj

(B) fyaDMbu

(C) fiaVjsLV

(D) LuSipSV

34. SEM esa 'kkfey gS -----------A

(A) fMLIys foKkiu

(B) lpZ foKkiu

(C) 'kkWfiax foKkiu

(D) mijksDr lHkh
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35. What is the primary goal of a call-

to-action (CTA) in an e-mail

marketing campaign ?

(A) Increase open rates

(B) Drive a specific action

(C) Encourage social media

shares

(D) Enhance brand awareness

36. Which element of an e-mail is

most crucial for improving

deliverability rates ?

(A) Subject Line

(B) Sender’s Name

(C) Preheader Text

(D) Body Content

37. What is the primary goal of Search

Engine Marketing (SEM) ?

(A) Improve website design

(B) Increase organic search

rankings

(C) Drive visibility and traffic

through paid advertising

(D) Enhance social media

presence

35. bZesy ekdZsfVax vfHk;ku esa dkWy&Vw&,D'ku

(CTA) dk eq[; mís'; D;k gS \

(A) vksiu jsV~l c<+kuk

(B) ,d fof'k"V dk;Z dks izsfjr djuk

(C) lks'ky ehfM;k 'ks;j dks izksRlkfgr

djuk

(D) czk.M tkx:drk dks c<+kuk

36. bZesy ds fdl rRo dk fMyhosjsfcfyVh

jsV esa lq/kkj djus esa lcls egRoiw.kZ ;ksxnku

gksrk gS \

(A) lCtsDV ykbu

(B) Hkstus okys dk uke

(C) izhgSMj VsDLV

(D) ckWMh daVsaV

37. lpZ batu ekdZsfVax (SEM) dk eq[; y{;

D;k gS \

(A) osclkbV fMtkbu esa lq/kkj djuk

(B) vkWxSZfud lpZ jSafdx dks c<+kuk

(C) isM foKkiu ds ek/;e ls

foftfcfyVh vkSj VªSfQd c<+kuk

(D) lks'ky ehfM;k mifLFkfr dks csgrj

cukuk
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38. What is the term for the practice

of optimizing a website for mobile

users, ensuring a positive user

experience ?

(A) Responsive Design

(B) Mobile App Development

(C) Mobile Optimization

(D) Mobile Responsiveness

39. Which social media platform is

commonly used for influencer

marketing due to its visual nature ?

(A) Twitter

(B) LinkedIn

(C) Instagram

(D) Facebook

40. What does “Fair Use” refer to in

the context of digital marketing and

content creation ?

(A) Using copyrighted material

without permission

(B) Creating original content

without restrictions

(C) Replicating competitors’

marketing strategies

(D) Violating privacy regulations

38. eksckby mi;ksxdrkZvksa ds fy, osclkbV

dks vuqdwfyr djus dh izSfDVl] tks

ldkjkRed mi;ksxdrkZ vuqHko lqfuf'pr

djrh gS] mls D;k dgk tkrk gS \

(A) fjLikWfUlo fMtkbu

(B) eksckby ,si MsoyiesaV

(C) eksckby vkWfIVekbts'ku

(D) eksckby fjLikWfUlousl

39. dkSu lk lks'ky ehfM;k IysVQkWeZ viuh

fotqvy izÏfr ds dkj.k ba¶yw,alj
ekdsZfVax ds fy, vkerkSj ij mi;ksx fd;k
tkrk gS \

(A) V~foVj

(B) fyaDMbu

(C) baLVkxzke

(D) Qslcqd

40. fMftVy ekdZsfVax vkSj daVsaV fØ,'ku ds

lanHkZ esa Qs;j ;wt dk D;k vFkZ gS \

(A) fcuk vuqefr ds dkWihjkbVsM lkexzh

dk mi;ksx djuk

(B) fcuk izfrca/k ds ewy lkexzh cukuk

(C) izfr;ksfx;ksa dh ekdZsfVax j.kuhfr;ksa

dh udy djuk

(D) xksiuh;rk fu;eksa dk mYya?ku djuk
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Rough Work/jQ dk;Z
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Rough Work/jQ dk;Z


