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Note :– This paper is of Seventy (70) marks divided into

Two (02) Sections ‘A’ and ‘B’. Attempt the

questions contained in these Sections according

to the detailed instructions given therein.

Candidates should limit their answers to the

questions on the given answer sheet. No

additional (B) answer sheet will be issued.

uksV :µ ;g iz'u&i= lÙkj (70) vadksa dk gS] tks nks (02) [k.Mksa

^d* rFkk ^[k* esa foHkkftr gSA izR;sd [k.M esa fn, x,

foLr̀r funsZ'kksa ds vuqlkj gh iz'uksa dks gy djuk gSA ijh{kkFkhZ

vius iz'uksa ds mÙkj nh xbZ mÙkj&iqfLrdk rd gh lhfer

j[ksaA dksbZ vfrfjDr (ch) mÙkj&iqfLrdk tkjh ugha dh

tk;sxhA
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Section–A

([k.M–d)

Long Answer Type Questions

(nh?kZ mÙkjh; iz'u) 2×19=38

Note :– Section ‘A’ contains Five (05) Long-answer

type questions of Nineteen (19) marks each.

Learners are required to answer any two (02)

questions only.

uksV :µ [k.M ^d* esa ik¡p (05) nh?kZ mÙkjh; iz'u fn;s x;s gSa] izR;sd

iz'u ds fy, mUuhl (19) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa dks

buesa ls dsoy nks (02) iz'uksa ds mÙkj nsus gSaA

1. What role does content marketing play in digital

promotion strategies ? How can businesses create

compelling content that resonates with their

audience ? [19]

fMftVy izpkj j.kuhfr;ksa esa daVsaV ekdsZfVax D;k Hkwfedk fuHkkrh gS

\ O;lk; ,slk izHkko'kkyh daVsaV dSls cuk ldrs gSa tks muds

n'kZdksa dks vkd£"kr dhft, \

2. What do you understand by web crawling ? What is

difference between Organic Search and Paid Search ?

[19]

osc ØkWfyax ls vki D;k le>rs gSa \ vkWxsZfud lpZ vkSj isM lpZ

esa D;k varj gS \
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3. How can businesses measure the effectiveness of their

digital promotion strategies, and for the same what

metrics are most commonly used ? [19]

O;olk; viuh fMftVy izpkj j.kuhfr;ksa dh izHkko'khyrk dks

dSls eki ldrs gSa] vkSj bl dk;Z ds fy, dkSu&dkSu ls eSfVªDl

lcls vf/kd mi;ksx fd;s tkrs gSa \

4. What key skills are essential for a successful career in

freelance digital marketing ? How can develop such

skills ? [19]

Ýhykal fMftVy ekdsZfVax esa lQy dfj;j ds fy, dkSu&dkSu

ls izeq[k dkS'ky vko';d gSa \ ,sls dkS'kyksa dks dSls fodflr

fd;k tk ldrk gS \

5. How social media platforms can be utilized to influence

communities connected on such platforms ? Explain,

how can brands leverage these platforms to engage their

target audience ? [19]

lks'ky ehfM;k IysVQkWElZ dk mi;ksx] buls tqM+s leqnk;ksa dks

izHkkfor djus ds fy, dSls fd;k tk ldrk gS \ le>kb, fd czkaM

vius yf{k.k n'kZdksa ls tqM+us ds fy, bu IysVQkWElZ dk ykHk dSls

mBk ldrs gSa \
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Section–B

([k.M–[k)

Short Answer Type Questions

(y?kq mÙkjh; iz'u) 4×8=32

Note :– Section ‘B’ contains Eight (08) Short-answer type

questions of Eight (08) marks each. Learners are

required to answer any four (04) questions only.

uksV :µ [k.M ^[k* esa vkB (08) y?kq mÙkjh; iz'u fn;s x;s gSa] izR;sd

iz'u ds fy, vkB (08) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa dks buesa

ls dsoy pkj (04) iz'uksa ds mÙkj nsus gSaA

1. How do you promote your blog posts ? What challenges

someone can face in maintaining a consistent blogging

schedule ? [8]

vki vius CykWx iksLV dk izpkj dSls djrs gSa \ fdlh dks ,d

fu;fer CykWfxax 'ksM~;wy cuk, j[kus esa fdu pqukSfr;ksa dk lkeuk

djuk iM+ ldrk gS \

2. Why is Video marketing useful ? What do you mean

by How to Video ? [8]

ohfM;ks ekdsZfVax D;ksa mi;ksxh gS \ ßgkm Vw ohfM;ksÞ dk D;k

eryc gS \
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3. What are the key features to look for in effective

feedback and survey tools ? Also explain different

types of survey methods. [8]

izHkkoh QhMcSd vkSj losZ{k.k midj.kksa (VwYl) esa dkSu&dkSulh

eq[; fo'ks"krk,¡ gksuh pkfg, \ fofHkUu izdkj dh losZ{k.k fof/k;ksa

dh O;k[;k dhft,A

4. What are the potential advantages and challenges of

integrating augmented reality and virtual reality into

digital marketing ? [8]

fMftVy ekdsZfVax esa vkWxesaVsM fj;fyVh vkSj opqZvy fj;fyVh dks

,dhÏr djus ds lEHkkfor ykHk vkSj pqukSfr;k¡ D;k gks ldrh gSa \

5. How do freelance digital marketers identify and target

their ideal clients, and what strategies can be

implemented to build a strong client base ? [8]

Ýhykal fMftVy ekdsZVlZ vius vkn'kZ xzkgdksa dh igpku vkSj mUgsa

yf{kr dSls djrs gSa] vkSj ,d etcwr xzkgd vk/kkj cukus ds fy,

dkSu lh j.kuhfr;k¡ viuk;h tk ldrh gSa \

6. What techniques can you use to make your blog posts

engaging and informative for readers ? [8]

vius CykWx iksLV dks ikBdksa dds fy, jkspd vkSj lwpukRed cukus

ds fy, vki dkSu&dkSulh rduhdsa mi;ksx dj ldrs gSa \



A–1311/CVDMM (N)-102 ( 6 )

7. What is difference between lossless compression and

lossy compression ? [8]

ykWlysl dEizs'ku vkSj ykWlh dEizs'ku esa D;k varj gS \

8. Briefly define the following : [8]

Meta tags; Indexing; Backlinks; Search keywords.

fuEufyf[kr dks la{ksi esa ifjHkkf"kr dhft, %

esVk VSXl_ b.MsfDlax_ cSdfyaDl_ lpZ dhoMZ~lA

**************


