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Note :– This paper is of Seventy (70) marks divided into

two (02) Sections ‘A’ and ‘B’. Attempt the questions

contained in these Sections according to the detailed

instructions given there in. Candidates should limit

their answers to the questions on the given answer

sheet. No additional (B) answer sheet will be

issued.

;g iz'u&i= lÙkj (70) vadksa dk gS] tks nks (02) [k.Mksa

^d* rFkk ^[k* esa foHkkftr gSA izR;sd [k.M esa fn, x,

foLr̀r funsZ'kksa ds vuqlkj gh iz'uksa dks gy djuk gSA ijh{kkFkhZ

vius iz'uksa ds mÙkj nh xbZ mÙkj&iqfLrdk rd gh lhfer

j[ksaA dksbZ vfrfjDr (ch) mÙkj&iqfLrdk tkjh ugha dh

tk;sxhA
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Section–A

([k.M–d)

Long Answer Type Questions

(nh?kZ mÙkjh; iz'u) 2×19=38

Note :– Section ‘A’ contains Five (05) Long-answer

type questions of Nineteen (19) marks each.

Learners are required to answer any two (02)

questions only.

[k.M ^d* esa ik¡p (05) nh?kZ mÙkjh; iz'u fn;s x;s gSa] izR;sd

iz'u ds fy, mUuhl (19) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa dks

buesa ls dsoy nks (02) iz'uksa ds mÙkj nsus gSaA

1. Define marketing management. what are its main

functions ? What is the relevance and importance of

marketing management in a developing country ?

Explain.

foi.ku izca/k dks ifjHkkf"kr dhft,A blds eq[; dk;Z dkSu ls

gSa \ ,d fodk'k'khy ns'k esa foi.ku izca/k dk D;k vkSfpR; o

egRo gS \ O;k[;k dhft,A
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2. What is the need of marketing organization ? Describe

the factor affecting the structure of a merketing

organization.

foi.ku laxBu dh D;k vko';drk gS \ ,d foi.ku laxBu

lajpuk dks izHkkfor djus okys ?kVdksa dk o.kZu dhft,A

3. What is diversification ? Explain the region which

compel a manufacturer for its product diversification ?

fofof/kdj.k D;k gS \ mu dkj.kksa dh O;k[;k dhft, tks ,d

fuekZrk dks oLrq fofof/kdj.k ds fy, fool djrs gSa \

4. What do you understand by channel of distribution ?

Describe in detail the various factors which influence

the choice of channels of distribution.

forj.k okfgdk ls vki D;k le>rs gSa \ mu fofHkék dkjdksa dk

o.kZu dhft, tks fd forj.k okfgdk ds p;u dks izHkkfor djrs

gSa \

5. What do you mean by sales promotion ? To what extent

advertisement helps in this ? How can we measure the

effect of advertising on sales promotioin ? Explain.

foØ; lao/kZu ls vki D;k le>rs gSa \ foKkiu blds fdl

lhek rd lgk;rk djrk gS \ foØ; lao/kZu ij foKkiu dk

izHkko dSls uki ldrs gSa \ O;k[;k dhft,A
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Section–B

([k.M–[k)

Short Answer Type Questions

(y?kq mÙkjh; iz'u) 4×8=32

Note :– Section ‘B’ contains Eight (08) Short-answer type

questions of Eight (08) marks each. Learners are

required to answer any four (04) questions only.

[k.M ^[k* esa vkB (08) y?kq mÙkjh; iz'u fn;s x;s gSa]

izR;sd iz'u ds fy, vkB (08) vad fu/kkZfjr gSaA f'k{kk£Fk;ksa

dks buesa ls dsoy pkj (04) iz'uksa ds mÙkj nsus gSaA

Briefly discuss any four (04) of the following :

fuEu esa ls fdUgha pkj (04) ij la{ksi esa ppkZ dhft,A

1. Elements of marketing mix.

foi.ku feJ.k ds rRoA

2. Major components of marketing environment.

foi.ku i;kZoj.k ds eq[; rRoA

3. Objectives and benefits of marketing segmentation.

cktkj foHkfDrdj.k ds mís'; o ykHkA

4. Importance of sales forecasting in marketing organization.

foØ; iwokZuqeku dk foi.ku laxBu esa egRoA
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5. Characteristics of a good packaging.

vPNs iSdsftax dh fo'ks"krk,¡aA

6. Cost oriented and market oriented approaches of pricing.

ewY; fuj/kkj.k lEcU/kh ykxrksUeq[kh vkSj cktkjksUeq[kh n`f"Vdks.kA

7. Process of selecting a salesman.

foØ;drkZ ds p;u dh izfØ;kA

8. International marketing organization.

varjkZ"Vªh; foi.ku laxBuA
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