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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Define a multimedia public relations campaign. 

Explain the key objectives of a campaign. 

,d eYVhehfM;k ifCyd fjys’kal vfHk;ku dks ifjHkkf”kr 

dhft,A ,d vfHk;ku ds eq[; mís’;ksa dh O;k[;k dhft,A 

2. Develop a public relations strategy to create a 

favourable brand image of a multinational company. 

Describe it steps in detail. 

,d cgqjk”Vªh; dEiuh dh vuqdwy czkaM Nfo cukus ds fy, 

lkoZtfud lEcU/k j.kuhfr fodflr djuk gSA foLrkj ls 

blds pj.kksa dk o.kZu dhft,A 

3. Discuss the current media scenario and necessity of 

Media Ethics with case study. 

dsl v/;;u ds lkFk ehfM;k ds ekStwnk ehfM;k ifjn`’; vkSj 

vko’;drk ij ppkZ dhft,A 

4. How is PR different from Advertising, Publicity and 

Propaganda ? 

foKkiu] izpkj vkSj izpkj ls ih- vkj- dSls vyx gS \ 
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA  

1. Write a note on Corporate Identity. 

dkWiksZjsV igpku ij ,d fVIi.kh fyf[k,A 

2. Write a note on Propaganda. 

izksixaMk ij ,d fVIi.kh fyf[k,A 

3. Elucidate the concept of marketing PR. 

ekdsZfVax ih- vkj- dh vo/kkj.kk dks Li”V dhft,A 

4. What is EPISTLE analysis ? Elaborate. 

EPISTLE fo’ys”k.k D;k gS \ bldk foLrkj dhft,A 

5. Ethical Public Relations is an oxymoron. Comment. 

uSfrd lkoZtfud lEcU/k ,d ijLij fojks/kkHkklh oDrO; gSaA 

fVIi.kh dhft,A 

6. Discuss the IPRA code of ethics. 

uSfrdrk ds vkbZ- ih- vkj- ,- dksM ij ppkZ dhft,A 
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7. Differentiate between Public Relations and Corporate 

Communication. 

tulEidZ vkSj dkWiksZjsV lapkj ds chp vUrj dhft,A 

8. Explain the News Release-Seven Point Formula. 

lekpkj foKfIr&lkr IokbaV QkWewZyk le>kb,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy,  ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. The author of the book „Public Relations Strategy‟ : 

(a) Sandra Oliver 

(b) Edward L. Bernays 

(c) Scott M. Cutlip 

(d) Paul A. Argentina 

^ifCyd fjys’kal LVªSVsth* iqLrd ds ys[kd % 

¼v½ lSaMªk vksfyoj 

¼c½ ,MoMZ ,y- cusZt+ 

¼l½ LdkWV ,e- dVfyi 

¼n½ ikWy ,- vts±Vhuk 
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2. Identification and analysis of situation, problem and 

offering solution to achieve organizational objectives 

will come under : 

(a) Diplomacy 

(b) Crisis Management  

(c) Strategic Communication 

(d) Community relations 

laxBukRed mís’;ksa dks izkIr djus ds fy, fLFkfr] leL;k 

vkSj is’kd’k lek/kku dh igpku vkSj fo’ys”k.k fuEukuqlkj 

gksxk % 

¼v½ dwVuhfr 

¼c½ ladV izca/ku 

¼l½ lkefjd lapkj 

¼n½ leqnk; lEcU/k 

3. „Enlightened self-interest‟ is the notion behind : 

(a) Risk management  

(b) Event management 

(c) Corporate social responsibility 

(d) Publicity campaigns 

^izcq) vkRe&C;kt* ihNs dh /kkj.kk gS % 

¼v½ tksf[ke izcU/ku 
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¼c½ bosaV eSustesaV 

¼l½ dkWiksZjsV dh lkekftd ftEesnkjh  

¼n½ izpkj vfHk;ku 

4. Which of the following is sufficient to address 

communication problems ? 

(a) Media buying  

(b) Media training 

(c) Development Communication 

(d) Propaganda 

lapkj  leL;kvksa dks gy djus ds fy, fuEufyf[kr esa ls 

dkSu&lk i;kZIr gS \ 

¼v½ ehfM;k [kjhnuk 

¼c½ ehfM;k izf’k{k.k 

¼l½ fodkl lapkj 

¼n½ izpkj 

5. The protection of publication of Parliament and State 

Legislature is guaranteed by Article. ..................... of 

the Indian Constitution. 

(a) 105 

(b) 194 

(c) 361 A 

(d) 375 
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Hkkjrh; lafo/kku ds vuqPNsn ----------------------- }kjk laln vkSj 

jkT; fo/kkue.My dh dk;Zokgh ds izdk’ku dh lqj{kk dh 

xkjaVh gSA 

¼v½ 105 

¼c½ 194 

¼l½ 361 A 

¼n½ 375 

6. What are the types of Public in Public Relations ? 

tulEidZ esa ifCyd ds izdkj D;k gaS \ 

7. What is press tour ? 

iszl Vwj D;k gS \ 

8. What is Corporate Identity ? 

dkWiksZjsV igpku D;k gS \ 

9. Which amongst the following is not a tool of public 

relations ? 

(a) Hand Books 

(b) House Journals 

(c) Press Release 

(d) Note Books 

fuEufyf[kr esa ls dkSu&lk tulEidZ dk lk/ku ugha gS \ 

¼v½ iqfLrdk 

¼c½ gkml tuZy 

¼l½ izsl foKfIr 

¼n½ uksVcqd 
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10. Public Relation Society of India observe National PR 

Day on : 

(a) April 21 

(b) April 20 

(c) March 21 

(d) March 20 

Hkkjr dh tulEidZ lkslk;Vh jk”Vªh; ih- vkj- fnol eukrh  

gS % 

¼v½ viSzy 21 dks 

¼c½ viSzy 20 dks 

¼l½ ekpZ 21 dks 

¼n½ ekpZ 20 dks 
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