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Chapter 1: INTRODUCTION

11 Tourism Overview:
The term tourism has evolved over the course of the 20th century and is now an integral part of the imagination and

daily lives of the majority of the world's population. Tourism is used to describe a sociocultural phenomenon involving
transport, motivations, accommodation, hospitality, and impacts, as well as the economic, cultural, social, and
environmental sectors affected and fueled by the global movement of people. Tourism encompasses much more than
can be expressed in a single term, and it can be viewed as involving both social practises and social representations.
Tourism is commonly associated with vacations, travel, rest, leisure, and delight, as well as an escape from reality: it also
generates income and spreads culture. Tourism is the collection of phenomena associated with travel or migration away
from one’s usual place of residence and economic activity. However, these perspectives do not express the complexity
of the phenomenon on their own.
111 Tourism Concept and Definitions:
Tourists remain away from home for at least one night and enjoy leisure and pleasure activities. “Tourism is the activity of
Dérsons traveling to and staying in places outside their usual e_anvironment for not more than one consecutive year for
i::;urz,.busim:;s, svr oltcr;e_:rr purposes not related to the exercise of an activity remunerated from within the place visited,"
ording to the World Tourism Organization. This broad noti isti i i g ;
tourism, ?Tourism' encompasses allgvisitor activities includi:gt;u")tr:)jrai:tjl(sot\lfr;?:lsztbe't\'Neen“mter?atlona[ and‘d.OFTle.Sth
fwww.world-tourism.org).It's debatable. Since 1937' when the L .'9 V'S"tO"S) e ‘Same-day g
UN convention exam‘ined'IUOTO deﬂni‘tions (now l’JN-VT/:'O)ed eég}{e WLkt tourlft._a.nd e i
30 distinct. Tourist” is ambiguous. Include second-h , eﬂ?ltlons ave been challenged_ Visitor” and "tourist” are
B e o chanindli s wr;o iy o ‘ o:v;e guestg They own a h.ou.se. Tourists travel how far? Cruise
BRWI 0 deineid tourfsin i 2008 25 “a codlal c;za lolna doundanes.; but return within a day are another worry .Finally,
Beointies o places oitiietheiusdl eml‘imnmura ,te;n economic phenomenon that. entails the movement of people
“Cursionists, residents, or non-residents—spend ent for personal, business, or professional purposes.” Visitors—tourists,
'Ccading to‘this defini'tion tourism is the r:wpen monefy e (UN'WTQ -
b X ovement of people for a variety of reasons (whether for business or leisure).

Wrizm’s full scope must include all of its partici initi
s, pants and stakeholders. An full definition requi ir vi
urism viewipoints (Goeldner & Ritchie, 2009): SES S RV Foty

:I;:rstv The tourist pursges a variety of psychological and physical gratifications and ex

n}h;:n.ll largely determlqe the destinations and activities chosen.

Prw usinesses that prgwdc products and services to tourists are; Business peo
*rate profits by supplying the products and services demanded by the tourist

periences. The essence of these

ple view tourism as an opportunity to
market,
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