Master of Tourism and Travel Management (MTTM)

MTTM-203
International Tourism: Trends and Typologies

<
|7 ad UTT. N
P st ARag

SO
7,

Department of Tourism
School of Tourism, Hospitality and Hotel Management
Uttarakhand Open University
Haldwani (Nainital)



Board of Studies

Chairman
Vice-Chancellor
Uttarakhand Open University, Haldwani

Prof. Ajay Arora

Head

Department of Tourism
Kumaun University, Nainital

Dr. Jatashankar R. Tiwari
Programme Coordinator

Department of Hotel Management
Uttarakhand Open University, Haldwani

Dr. Akhilesh Singh

Programme Coordinator

Department of Tourism

Uttarakhand Open University, Haldwani

Ms. Ruchi Arya

Academic Associate

Department of Tourism

Uttarakhand Open University, Haldwani

Convenor
Professor R.C. Mishra
Director, STHHM

Prof. Sandeep Kulshreshtha
Director, IITTM

Prof. S.P. Bansal
Vice-Chancellor
HPTU, Hamirpur

Dr. Subhash Ramola

Academic Associate

Department of Hotel Management
Uttarakhand Open University, Haldwani

Programme Coordinator

Dr Akhilesh Singh
Assistant Professor, Department of Tourism, Uttarakhand Open University, Haldwani

Unit Writers

Unit Nos.

Dr. Amit Gangotia, Assistant Professor, Department of Tourism, 1-17

Uttarakhand Open University, Haldwani

Editor

Dr Amit Gangotia
Assistant Professor, Department of Tourism, Uttarakhand Open University, Haldwani

ISBN

Copyright @ Uttarakhand Open University

Publication Year:

Published by: Uttarakhand Open University, Haldwani, Nainital 263139

Published at:
Printed Copies:

All rights reserved. No part of this publication may be reproduced or transmitted, in any from or by any means,
without permission. Any person who does any unauthorized act in relation to this publication may be liable to
criminal prosecution and civil claims for damages.



CONTENTS
International Tourism: Trends and Typologies

(MTTM-203)
Sr.No. | Unit Details | Page No.
Block 1
International Tourism: Past, Present and Future Perspective
Unitl | Growth and Development of Tourism through the 2
Ages; Emergence of Modern Concept of Tourism
Unit2 | Contemporary Trends in International Tourism — 26
Global Tourist Traffic and Tourism Receipt
Patterns
Unit 3 Emerging Tourist Demand Patterns — Eco, Ethnic, 49
Adventure, MICE, Medical and Well-being Tourism
Unit 4 Regional Gap in Tourism and the Dynamically 72
Changing Market-Destination Trends
Block 2
International Tourism in SAARC Region with Special Reference to India
Unit 5 Key Global Tourism Markets 88
Unit6 | Leading Destination Countries and Regions of the 125
World
Unit 7 International Tourism in SAARC Region 160
Unit8 | Geographic, Demographic and Psychographic 177

Segmentation of Effective and Potential Tourism
Markets of India

Unit 9 India’s Performance in International Tourism — A 196
Critical Assessments

Block 3
Role and Contribution of Leading Organizations in Promotion of
Tourism
Unit10 | WTO 213
Unit1l | WTTCand TTRA 229
Unit12 | PATA and OECD 241
Unit13 | DOT (India) 257
Block 4
Some Key Perspectives of International Tourism
Unit 14 | Tourism Measurement — Procedure, Need, Scope 275
and Constraints
Unit 15 | Dynamics of Tourist Demands and Tourist Traffic 292
Trends in Future Perspective
Unit16 | Tourism and Globalization: Inter-relationship, 308
Scope and Implications
Unit 17 | Factors Affecting International Tourism and Need for 321
Effective Crisis Management




